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to  let  12-year-old 
case  of  slain 
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We're  local, 
coast  to  coast, 

>  The  Philadelphia  Inquirer 

>  Detroit  Free  Press 

>  Fort  Worth  Star-Telegram 

>  Saint  Paul  Pioneer  Press 

1  Lexington  (Ky.)  Herald-Leader 
>  The  Wichita  (Kan.)  Eagle 

>  The  Miami  Herald  &  el  Nuevo  Herald 

>  Contra  Costa  Newspapers 

>  The  Macon  (Ga.)  Telegraph 

- 

in  newspapers... 

>  San  Jose  Mercury  News 

>  The  Kansas  City  Star 

>  Philadelphia  Daily  News 

>  Akron  Beacon  Journal 

>  Tollahassee  (Fla.)  Democrat  . 

>  The  (Wilkes-Barre,  Pa.)  Times  Leader 

'  ^  ■ 

>  The  Charlotte  Observer  ‘ 

>  The  (Columbia,  S.C.)  State 

r  Duluth  (Minn.)  News-Tribune 
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'  Knight  Ridder  congratulates  the  Saint  Paul  Pioneer  Press  on  winning  the  Pulitzer  Prize 
for  Beat  Reporting. 

After  three  months  of  investigation,  the  Pioneer  Press  broke  a  story  alleging 
'  academic  fraud  in  the  University  of  Minnesota  basketball  program. 

It  hit  the  front  page  of  the  paper  one  day  before  the  Gophers  basketball  teom'was 
•  -  to  play  its  first-round  NCAA  tournament  game. 

The  university  promised  a  thorough,  independent  investigation.  It  also  suspended 
^  four  players  who  were  named  in  the  allegations.  They  were  not  eligible  to  play  in  the 

tournament  game,  which  the  Gophers  lost  75-63. 

_  ~  The  reader  response  was  immediate,  passionate,  overwhelming — and  divided. 

Hundreds  called,  e-mailed  and  wrote  the  paper  to  say  they  were  outraged  that  it  would 
publish  such  a  story  on  the  eve  of  the  Big  Game.  Even  Governor  Jesse  Ventura  weighed 
in,  calling  the  paper's  decision  "de 

y/ERSIAL 

Pulitzer  Prize  Winning  Effort. 


Six  months  later,  the  university  released  its  long-awaited  report.  At  least  18  players 
were  found  to  have  cheated.  The  school  will  likely  forfeit  every  victory  since  1993.  Total 
-  cost  of  the  scandal:  $5  million.  Four  top  officials  of  the  athletic  department  were  ousted. 

For  the  reporters  and  editors  who  had  been  accused  of  everything  from 
racism  to  opportunism  since  the 

Pioneer  Press  uncovered  the  fraud,  it 
was  a  day  of  vindication. 

Knight  Ridder  congratulates 
the  Pioneer  Press  and  its 
people  on  the  award  and  on 
their  commitment  to  journalis¬ 
tic  ethics.  We  concur  whole¬ 
heartedly  with  the  readers  who  called  the  timely  reporting  of  this  story 
"newspapering  at  its  finest." 

Knight  Ridder.  What  a  difference  a  newspaper  can  make. 


Information  for  Life 


>  Belleville  (III.)  News-Democrat 

>  Columbus  (Ga.)  Ledger-Enquirer 

>  The  (Biloxi,  Miss.)  Sun  Herald 

>  The  (Fort  Wayne,  Ind.)  News-Sentinel 

>  The  (Myrtle  Beach,  S.C.)  Sun  News 

>  Bradenton  (Fla.)  Herald 


>  Grand  Forks  (N.D.)  Herald 

>  The  (San  Luis  Obispo,  Calif.)  Tribune 

>  The  Monterey  County  (Calif.)  Herald 

>  (State  College,  Pa.)  Centre  Daily  Times 

>  Aberdeen  (S.D.)  American  News 

>  The  (Warner  Robins,  Ga.)  Daily  Sun 


...and  on  the 
Real  Cities  Network. 


REAL 


WWW. realcifies.com 


Compelling  content  is  what  builds 
newspaper  readership  and 
credibility.  FACS  education 
programs  for  journalists  enrich  a 
reporter  s  knowledge  to  tackle  the\ 
subjects  important  to  your  reader^ 
such  as  business,  the  economy, 
land  use,  and  science/technology. 
FACS  provides  this  at  a  price  you 
can  afford.  Take  advantage  of 
FACS  Fall  2000  programs. 

More  information  is  available  at 

www.facsnet.org/edu/ 

or  by  calling  626-584-0010. 

Affordable  registration  fees  from  $50  to  $17 
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October  20-22  --  Tampa,  FL 

Reporting  on  Entrepreneurship  in  the  New  Economy 

October  20  -  Providence,  RI 

Chips  and  Bits:  Understanding  the  Technology  of 
the  Information  Revolution 
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Graduate  School  Level 
Education  for  Journalists 
At  a  Price  You  Can  Afford 


Fall  2000 


www.facsnet.org 
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LETTERS 


THETRAVEllll'WOODBUIIYS 

Your  “Hot  Tvpe”  article  about 

Chuck  Woodbury  [“The  Wild  West 
a  la  Woodbury,”  Aug.  28,  p.  27]  had 
me  thinking  you  may  have  located  a  mod¬ 
ern-day  Ernie  Pyle.  Keep  looking. 

The  standard  for  back-road  America 
remains  in  the  collection  “Ernie’s  Ameri¬ 
ca:  The  Best  of  Ernie  P>]e’s  1930  Travel 
Dispatches,”  edited  by  David  Nichols  and 

published  by  Random  - — ^ 

House  (1989).  LET 

DICK  BERGERON  „  , 

PUBLISHER 

^  ,  ,  tnemxnae-m 

Hisn  Country  Journal  ,  , 

4  i  r  editorandpul 

Anza,  Calit.  -  .  . 


THE  MONEY  GAME 

Editor  a  Publish-  ^ 

,  „„  ..  10003.  Plea 

ers  Know  Your  .  , 

Worth- article 

,  ^  ,  rr.  .  Iton,  locatwi 

about  Salary.com  [Sept.  , , 

11,  p.  32]  demonstrates  oMr^.  Leti 
,  „  J  i_  for  all  the  us 

why  we  all  need  to  be 

wary  of  information 
found  on  the  Internet  —  especially 
those  of  us  in  publishing  who  cariy’ 
out  research  on  the  Web. 

Like  so  much  of  what  is  found  on  the 
Web,  Salary.com’s  data  should  not  be  tak 
en  at  face  value  and  should  be  checked 
against  reality. 

As  one  of  the  few  publishers  in 
southeastern  Connecticut,  I  was  amazed 
(as  were  the  editors  here)  by  the  pay 
ranges  the  salary  vdzard  came  up  with 
for  editors  and  senior  editors  in  New 
London,  Conn.  Its  numbers  were 
inflated  by  roughly  30%  over  what  we 


LETTERS 

E&P  welcomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 


pay  —  and  we  pay  very  competetive 
salaries  and  have  no  problem  recruiting 
editors  from  local  newspapers.  Having 
worked  in  publishing  in  this  region  for 
more  than  20  years,  I  can  say  with  great 
certainty  that  Salary.com  was  way  ofi". 

Salary.com,  which  was  recently 
featured  on  “Good  Morning  America,” 
is  doing  a  great  job  promoting  itself 
It  also  does  a  good  job  of  explaining  its 
methodology.  But  fancy  formulas  don’t 

- - — always  result  in  accurate 

ERS  data.  Salary.com  itself  ac- 

J  knowledges  that  it  did 

..  Vhfflv*  11*1 

^  ^  ^  not  survey  anv  publishers 

tolettersw,  .  , 

.  .  m  the  New  London 

•her.com,  via  ■  ^ 

i)654.S370.  '•epon.ThenhowI 

„  ask,  can  it  purport  to 

uto  Letters,  ,  ,  ^  f,.  , 

_ _  know  what  publishers 

ler  770 

in  this  region  are  actuallv 
York,  NY  • 

I  J  paying? 

\cludename,  , 

,  Editors  and  publishers 

malaffilm-  ,  ,  , 

J  .J  who  know  their  own  job 

id  e-mail  .  ^  ^ 

,  ...  markets  will  have  to 

may  be  edited  •  j  ^  , 

^  ludge  tor  themselves 

reasons.  j  •  . 

how  good  a  job  its 

salarj'  wizard  does. 

JIM  O'SHEA 
EDITOR  IN  CHIEF 
Bureau  of  Business  Practice 
New  London,  Conn. 


CORRLC  HON 
Accompanying  an  Aug.  21  story 
about  the  Los  Angeles  Daily  News’ 
25th  anniversary  (“Reliving  an 
amazing  time,” p.  24),  a  caption 
incorrectly  identifies  two  Daily  News 
veterans  in  the  photograph  above  it: 
Rip  Rense  is  on  the  left  and  Adam 
Dawson  is  on  the  right. 


50  YEARS  AGO 


NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


OCT.  7.  1950: 

Four  hundred  editors  and  pub¬ 
lishers  of  newspapers  in  the 
Americas  will  gather  at  the  Wal- 


American  Press  Conference, 
which  will  continue  all  week. 


A  strike  of  mailing-room  employ- 


dorf-Astoria  Hotel  in  New  York  for  ees  this  week  shut  down  ail  three 


the  Oct.  9  opening  of  the  Inter- 


Pittsburgh  daily  newspapers  - 


the  Pittsburgh  Post-Gazette, 
the  Pittsburgh  Press,  and  the 
Pittsburgh  Sun-Telegraph. 
Approximately  3,650  nonstriking 
employees  were  furloughed 
without  pay. 
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Investment  Bankers  to 
the  Newspaper  Industry 

^  A  DEDICATED  team  of  newspaper  industry  specialists 
^  A  PROVIDER  of  a  full  range  of  M&A  and  financial  advisory  services 
^  A  SOURCE  of  private  equity 


. . . rtMiiiiiMailiMHar 

Freedom  Communications,  Inc. 

has  purchased  the 

Scottsdale  Tribune  East  Valley  Tribune 
Daily  News-Sun 

daily  newspapers  serving  suburban  Phoenix,  Arizona 
and 

The  Yuma  Daily  Sun  % 

a  daily  newspaper  serving  Yuma,  Arizona  £ 

along  with  associated  non-daily  publications  R 

from 

The  Thomson  Corporation 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of 
Freedom  Communications,  Inc. 

August  2000 


The  Hartz  Group 

has  sold 

Stem  Publishing,  Inc. 

publisher  of 

LA  Weekly  The  Village  Voice  OC  Weekly 
City  Pages  Cleveland  Free  Times  Seattle  Weekly 

to 

Village  Voice  Media 

a  portfolio  company  of 

Weiss,  Peck  and  Greer  L.L.C. 

and  other  financial  investors 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of 
The  Hartz  Group. 

February  2000 


Robert  J.  Broadwater 

Kevin  M.  Lavalla 

Xiaohong  Chen 

Managing  Director 

Managing  Director 

Director 

212-381-8146 

212-381-8137 

212-381-8468 

Mergers  &  Acquisitions  I  Debt  &  Equity  Financings  I  Valuations  I  Recapitalizations  I  Fairness  Opinions  I  Research 

I  ^50  Park  Avenue  New  York,  NY  10022 
Lillie  1  212-935-4990  2 12-38 1-8 168 

MEDIA  MERCHANT  BANK  I  www.veronissuhler.com 


Activities  requiring  securities  industry  registration  will  be  performed  by  Veronis,  Suhler  8c  Associates’  wholly-owned  broker-dealer  affiliate,  Veronis,  Sublet  8(  Associates  LLC. 

Veronis,  Suhler  8(  Associates  LLC  is  a  member  of  NASD  and  SIPC. 


Tribune  Media 
Services  said 
Tuesday  it  will  lay 
off  34  Los  Angeles 
Times  Syndicate 
staffers  as  it  inte¬ 
grates  LATS’  domes¬ 
tic  syndication  and 
multimedia  arms  into 
TMS’  Chicago  office. 

Forty-three  people 
will  continue  to  work 
for  Los  Angeles  Times 
Syndicate  Interna¬ 
tional  and  NewsCom, 
with  24  in  Los  Ange¬ 
les  and  the  rest  in 
five  other  offices. 

LATS  Senior  Vice 
President  for  New 
Media  Steve  Chris¬ 
tensen  and  Vice 
President  for  U.S. 
Syndication  Anita 
Tobias  were  among 
those  let  go  by  TMS, 
which  announced  this 
summer  that  it  would 
absorb  LATS  (f&P. 
Aug.  14,  p.  5).  Some 
of  the  34  may  stay 
for  several  months. 

TMS  —  whose 
Tribune  Co.  parent 
acquired  LATS  parent 
Times  Mirror  in 
March  —  will  add 
nine  staffers  in  Chica¬ 
go  over  the  next  few 
months,  during  which 


and  specialty  publications,  which  have  a  combined 
distribution  of 900,000.  It  also  publishes  news  on  the 
Web  at  Town  Online  (http://www.townonline.com). 

Despite  the  belief  in  media  circles  that  the  chain 
was  only  marginally  profitable.  Fidelity  said  it 
wasn’t  looking  for  a  buyer  when  Patrick  Purcell, 
president  of  Herald  Media  Inc.,  parent  of  the 
Herald  and  several  online  services,  approached  the 
firm  in  midsummer  about  a  deal. 

CNC  President  Kirk  Davis  said  Fidelity  realized  it 
needed  scale  to  gain  market  share  and  saw  Purcell’s 
offer  as  a  way  to  do  it.  The  Herald,  Davis  said,  brings 
“Boston  coverage  and  dominance  that  really  comple¬ 
ments  our  suburban  profile.  We  all  recognized 

8rship  and  what  he  brought  to 

insaction  is  expected  to  close 
.  Both  buyer  and  seller  are 
held  and  didn’t  disclose 

CNC  was  begun  11  years 

new-business-development 


BY  LUCIA  MOSES 

The  Boston  Herald’s  parent,  in  a  deal 
that’s  expected  to  lead  to  heightened  com¬ 
petition  with  The  Boston  Globe,  agreed  to  buy 
the  Needham-based  Community  Newspaper  Co. 
(CNC),  the  Fidelity  Investments-owned  chain  that 
blankets  eastern  Massachusetts.  _ 

The  acquisition  would  com- 
bine  the  urban  strength  of  the 


tabloid  Herald,  weekday 
lation  265,695,  with  CNC’s 
four  dailies,  88  week- 
lies,  and  shopper 


venture  capitalist 
I  there  and  the  now-retired 
^  chairman  and  CEO  of  CNC, 
I  convinced  Fidelity’  that  com- 
I  munity  journalism  would  be 
I  the  strongest  news  franchise. 

I  The  chain  employs  about 
I  1,200  people  and  expects  rev¬ 
enue  to  top  $110  million  this 
year.  Fidelity  doesn’t  reveal  fi¬ 
nancial  data,  but  said  the  group 
is  profitable.  “We  are  very  happy 


Herald  Media 
Inc.  adds  to 
its  Mass, 
appeal. 
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time  it  will  also 
decide  which  LATS 
features  to  keep. 


-  DAVE  ASTOR 


OK.  BUT  M 
ME  THE  MONEY 


Compared  to  new- 
media  opportuni¬ 


ties,  a  newspaper  job 
might  seem  as  sexy  to 
a  college  graduate  as 
last  season’s  hair  style 
—  so  the  Newspaper 
Association  of  America 
is  encouraging  its 
2,000-pkis  members 
to  show  people  news¬ 
paper  work  can  be 
exciting,  too,  as  it 
proclaims  tomorrow 
national  Newspaper 
Career  Day. 

“The  industry  is 
working  hard  to  posi¬ 
tion  itself  as  an  attrac¬ 
tive  job  choice  in 
today’s  competitive 
market,”  NAA  Presi¬ 
dent  and  CEO  John  F. 
Sturm  said,  “and 
Newspaper  Career 
Day  will  go  a  long  way 
toward  strengthening 
our  recruitment  ef¬ 
forts.”-  LUCIA  MOSES 


The  U.S.  Postal 
Service  unveiled 
a  “Peanuts”  stamp  at 
a  ceremony  Saturday 
in  Minnesota,  car¬ 
toonist  Charles 
Schulz’s  native  state. 

The  stamp  will  be 
issued  in  2001. 

“Peanuts,”  the 
United  Media  comic 
still  appearing  in 
newspapers  via  re¬ 
runs,  turns  50  today. 

Schulz  died  in  Feb¬ 
ruary  at  age  77. 


-  DAVE  ASTOR 


E  &  P  NEWS 


with  the  way  the  newspapers 
have  been  running,”  said  Fidelity 
spokeswoman  Eileen  Newman. 

For  Purcell,  the  deal  presents  l|J|^  ^ 
a  chance  to  become  a  serious  JljB 

contender  in  Boston’s  suburbs.  IBR  .aV 
He  bought  the  Herald  in  1994  ^ 

from  Rupert  Murdoch’s  News  m 

Corp.,  taking  it  to  independent  ^ 

ownership  just  after  its  chief  Psthck  PUfCBlI 
competitor,  the  Globe,  was  President 
bought  by  the  New  York  Times  Herald  Media 
Co.  Purcell  didn’t  respond  to  an  interview  request. 

Last  year,  the  Times  Co.  paid  $295  million  for  the 
Worcester  Telegram  ^  Gazette,  upping  its  reach  in  the 
region  while  increasing  its  threat  to  CNC’s  empire. 

Both  Boston  dailies  have  had  trouble  with  circula¬ 
tion.  Over  the  past  decade,  the  Heralds  weekday  cir¬ 
culation  fell  from  358,925  to  265,695,  while  the  Globe 
is  down  from  521,354  to  477,074.  The  Herald  has  par¬ 
ticularly  struggled  with  its  Sunday  edition,  whose  cir¬ 
culation  stands  at  170,042  to  the  Globe’s  722,729. 

A  key  battleground  will  likely  be  Boston’s  affluent 
western  suburbs.  It’s  home  to  CNC’s  biggest  daily,  the 
MetroWest  Daily  News,  weekday  circulation  57,023, 
but  the  Globe  has  stepped  up  its  presence  there  by 
launching  a  semiw'eekly  news  section,  “Globe  West.” 

Assimilating  CNC  won’t  be  simple  for  Purcell. 


The  chain  has  faced  low  morale  and  high  turnover 
among  staff  and  reader  criticism  stemming  from 
moves  to  grow  revenue  and  trim  costs.  It  has  closed 
five  bureaus  in  the  past  couple  of  years,  rolled 
papers  into  regional  editions,  and  given  editors 
oversight  of  multiple  papers.  To  facilitate  cross-sell¬ 
ing  of  advertising,  it  converted  its  remaining 
tabloids  to  the  broadsheet  format  last  fall,  irking 
some  readers.  In  January,  the  company  cut  11.5%  of 
its  full-time  positions,  mostly  back-office  and 
production  people,  citing  a  need  to  reduce  overlap. 

Bill  Wasserman,  who  owned  several  weeklies  in 
Boston’s  north  suburbs  that  are  now  part  of  CNC, 
thinks  having  editors  put  out  more  than  one  paper 
apiece  has  hurt  editorial  quality.  “They  have  done  a 
distressingly  poor  job  of  running  community  newspa¬ 
pers,”  he  lamented.  He  said  he’s  glad  the  new  owner 
has  a  newspaper  background,  but  notes  that  publish¬ 
ing  community  papers  is  much  different  from  putting 
out  a  city  tabloid  with  a  broadsheet  competitor. 

While  Purcell  has  spent  to  improve  the  Herald  and 
claims  the  paper  is  profitable,  the  Boston  Phoenix's 
Dan  Kennedy  said  the  CNC  papers  also  will  require 
investment.  “I  don’t  think  there  are  many  newspapers 
in  CNC  he  would  be  proud  to  put  out,”  he  said.  “How 
do  you  make  them  better  without  spending  money?” 

That’s  a  question  for  Purcell.  But  he’s  not  talking 
yet,  saying  he  needs  time  to  evaluate  the  papers.  II 


Post  Co.:  Spending  it  to  earn  it 


Risks,  and  rewards,  in  new  ventures 


BY  LUCIA  MOSES 


I  UUinUL  UUL 

FOB ‘PEANUTS’  N 


EW-BUSINESS 


1^^  spending  has 
^  cut  into  profits 
at  the  Washington  Post 
Co.  and  the 
share  price,  at  Y 

$520  last  week,  ' 

is  down  from  its  . 
52-week  high  of 
$587,  but  CEO  ^ 

Donald  E.  Gra- 
ham  said  pres- 
sure  to  grow  the 
family  business  contin¬ 
ues  to  come  from  within, 
not  from  Wall  Street. 

“We’re  spending  an 
unusual  amount  of 
money  on  new-business 
ventures,”  Graham  said. 
“But  these  are  riskier 


his  Washington  Post 
publisher  title  to  Bois- 
feuillet  “Bo”  Jones  Jr.  A 
longtime  chum  of  Gra¬ 
ham’s,  Jones  is  the  first 
publisher  from  outside 
the  Graham  family  in 


voiiiuic-o  \i\s  Washington  Post  i  ber  of  initiatives  in  the 
publisher  title  to  Bois-  past  year,  but  gains  in 
than  the  businesses  feuillet  “Bo”  Jones  Jr.  A  weekday  circulation 

we’ve  been  in  for  years.  If  longtime  chum  of  Gra-  haven’t  carried  over  to 
some  turn  out  to  be  good  ham’s,  Jones  is  the  first  Sunday.  “We’re  still  try- 
ones,  it’ll  be  good  for  publisher  from  outside  ing  to  do  a  number  of 
shareholders.”  the  Graham  family  in  things  to  try  and  get 

»  ‘ii  •  1  Sunday  circula- 

We  re  still  tiding  to  do  a  tion  growing,” 

number  of  things  to  tl’V'  Jones  said. 

,  As  tor  Graham, 

and  get  Sunday  circulation  the  former 
growing”  [after  recent 

^  o  »-  usher  will  stay  in 

initiatives].  —  BOISFEUILLET  “BO”  JONES  touch  by  keeping 
The  Washington  Post  his  title  of  chair- 
st  Co.  has  more  than  30  years.  man  of  the  paper  and 

t  and  cable  TV  At  the  flagship  news-  overseeing  the  editorial 

s,  career  and  paper,  which  supplied  page  for  a  while. 

1  services.  In-  about  40%  of  total  com-  “He’ll  still  be  out  at 

sinesses,  and  pany  revenue  in  1999,  i  night  in  distribution 

;s.  Graham  will  readership  will  be  one  of  ’  trucks,”  Jones  said  of 
ictive  in  those  Jones’  top  priorities.  The  Graham.  “He  loves  the 
/  that  he’s  given  paper  has  begun  a  num-  i  newspaper.”  11 


‘‘We’re  still  tiding  to  do  a 
number  of  things  to  tiy 
and  get  Sunday  circulation 
growing”  [after  recent 


The  Post  Co.  has 
broadcast  and  cable  TV 
properties,  career  and 
education  services,  In¬ 
ternet  businesses,  and 
magazines.  Graham  will 
be  more  active  in  those 
units  now  that  he’s  given 


night  in  distribution 
trucks,”  Jones  said  of 
Graham.  “He  loves  the 
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Marys  prayers  have  come  true 


Junck  believes  in  Lee  Enterprises  Inc. 


BY  LUCIA  MOSES  i  we’re  really  focusing  c 

At  a  Lee  Enterprises  Inc.  leadership  con-  That’s  not  just  talk 
ference  this  summer,  President  and  Chief  rate  sales  staff  and  pL 
Operating  Officer  Mary  E.  Junck  told  pub-  pie  on  the  street  ovei 
Ushers  and  other  executives  she  wanted  Lee  to  be  No.  increase  of  about  12.S 
1  at  increasing  revenue.  To  drive  the  message  home,  more  market  research 
she  gave  attendees  laminated  cards  bearing  Lee’s  new  !  tening  rewards  for  toj 
10-point  strategy  —  they  call  it  “Maty’s  prayer  card.”  Junck  shifted  the  d 
Junck  wants  to  make  true  believers  of  all  within  the  i  last  week,  a  streamlir 
company  and  on  Wall  Street  as  she  prepares  to  sue-  ^  that  she  said  would  he 
ceed  retiring  CEO 
Richard  D.  Gottlieb  in 
January.  Junck,  53,  will 
become  the  eighth  per¬ 
son  to  lead  the  110- 
year-old,  Davenport, 

Iowa-based  company. 

It’s  a  time  of  transi¬ 
tion  in  more  ways  than 
one.  Lee  is  wrapping 
up  the  sale  of  most  of 
its  16  TV  stations  to 
Emmis  Communica¬ 
tions  Corp.,  having  de¬ 
cided  that  its  TV  group 
was  too  small  by  today’s 
standards. 

Left  will  be  23  Junck  has  a  long  record  of  increasing  revenue. 


I  while  the  overall  industry  gained  6.8%.  Speaking  to 
I  a  gathering  of  Wall  Street  analysts  in  June,  Junck 
said,  “It’s  going  to  be  better  than  it  has  been,  because 
1  we’re  really  focusing  on  it.” 

That’s  not  just  talk.  Lee  has  increased  its  corpo¬ 
rate  sales  staff  and  plans  to  put  100  more  salespeo¬ 
ple  on  the  street  over  the  next  several  months,  an 
increase  of  about  12.5%.  It’s  upping  training,  using 
more  market  research  to  smarten  sales  calls,  and  fat- 
!  tening  rewards  for  top  sellers. 

Junck  shifted  the  duties  of  several  vice  presidents 
i  last  week,  a  streamlining  of  the  reporting  structure 
'  that  she  said  would  help  keep  focus  on  her  top  priori¬ 
ties.  Chief  Financial 


dailies  stretching  from  the  Midwest  to  the  Pacific 
Northwest,  most  with  daily  circulation  under 
50,000;  their  related  Web  sites;  and  weeklies  and 
shoppers.  The  company  also  owns  50%  of  Madison 
Newspapers  Inc.,  parent  of  the  Wisconsin  State 
Journal  in  Madison  and  four  smaller  dailies. 

Lee  earned  $67.9  million  in  the  fiscal  year  that 
ended  Sept.  30, 1999,  on  revenue  of  $536.3  million. 

The  group’s  newspapers’  30%  operating  margins 
are  among  the  highest  in  the  industry,  thanks  to  ex¬ 
pense  controls  and  their  position  in  small  towns 
with  limited  print  competition,  stable  economies, 
and  high  readership. 

But  Lee’s  market  position  makes  it  more  depend¬ 
ent  on  retail  advertising  and  hence  more  vulnerable 
to  the  recent  weakness  in  that  category  because  of 
flatness  in  national  retail-chain-store  advertising. 

“They’ve  missed  out  on  a  lot  of  the  boomlet  of 
national  advertising,”  said  Chicago-based  Henry 
Berghoef,  a  fund  manager  for  Harris  Associates,  one 
of  Lee’s  large  institutional  shareholders. 

Berghoef  and  other  investors  are  looking  for  more 
growth.  In  Lee’s  third  fiscal  quarter,  which  ended 
June  30,  ad  revenue  rose  5.6%,  to  $71.4  million. 


Officer  Lany'  Bloom 
resigned  as  piut  of  the 
changes. 

Known  for  her  en¬ 
thusiasm  and  direct 
style,  Junck  has  a 
record  of  increasing 
revenue. 

Before  Lee,  she 
spent  six  years  at  the 
former  Times  Mirror 
Co.,  where  she  led  its 
East  Coast  newspa¬ 
pers  on  a  path  to 
strong  revenue  and 
profits.  And,  before 
that,  she  spent  20 


years  with  the  Knight  Bidder  group. 

“I  think  one  of  the  things  Mary  brings  to  the  table 
is  absolute  customer  focus,  and  in  newspapers,  that 
means:  What  do  advertisers  need,  and  what  do  read¬ 
ers  need?”  said  former  Baltimore  Sun  General  Man¬ 
ager  Hilary  Schneider,  w'ho  worked  for  Junck  from 
1993  to  1999. 

Junck  quit  Times  Mirror  in  March  1999  amid 
high  turnover  among  top  executives  as  CEO  Mark 
H.  Willes  was  trying  to  reinvent  newspapering.  At 
the  time,  Junck  said  she  had  no  quarrel  with  Willes, 
but  missed  her  operating  role.  In  any  case,  four 
months  later  she  landed  at  Lee  as  executive  vice 
president  and  chief  operating  officer,  becoming 
president  in  January.  Part  of  the  draw  was  returning 
to  Iowa,  where  she  grew  up  and  still  has  family. 

CEO  Gottlieb  was  looking  for  a  successor  and  said 
he  found  “total  honesty”  and  an  “impeccable  value 
system”  in  Junck,  a  longtime  acquaintance.  “She 
cares  about  this  industry.  It’s  not  only  in  her  blood, 
it’s  in  her  heart.” 

Gottlieb,  58,  who  has  worked  for  Lee  since  high 
school  and  became  CEO  in  1991,  said  he  believes  a 
chief  executive  shouldn’t  serve  more  than  10  years. 


BID  TO  BLACK 

A  federal  judge 
approved  on 
Wednesday  Canada’s 
Black  Press  Ltd.  as 
the  lone  qualified 
bidder  for  the 
61,976-circulation 
afternoon  Honolulu 
Star-Bulletin. 

U.S.  Magistrate 
Barry  Kurren  picked 
David  Black,  54,  who 
owns  British  Colum¬ 
bia-based  Black 
Press,  to  begin  nego¬ 
tiations  to  buy  the 
newspaper.  Black’s 
company  has  80 
community  newspa¬ 
pers  in  Canada  and 
Washington  state. 

Kurren  set  an  Oct. 
27  deadline  for  Black 
Press  to  reach  an 
agreement  with  own¬ 
ers  of  the  Star-Bul¬ 
letin  and  its  morning 
competitor,  The  Hon¬ 
olulu  Advertiser. 


lIB’BKBWTIi 


The  ongoing 
expansion  of 
the  Chicago  Tribune’s 
Freedom  Center 
production  plant  will 
end  up  costing  more 
than  $100  million, 
the  newspaper  said. 

As  reported,  the 
Tribune  is  adding 
120,000  square  feet 
to  the  existing  plant 
for  more  production 
capacity,  including 
a  new  palletizmg 
system. 

It  is  also  adding  a 
new  150,000- 
square-foot  facility 
across  the  street  that 
will  be  used  exclu- 
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sively  for  packaging 
the  1,026,407-circu¬ 
lation  Sunday  paper 
{E&P,  Nov.  6,  1999, 
p.  34). 

-  MARK  FITZGERALD 

COX  INTO 


Newspaper  and 
cable  TV  giant 
Cox  Enterprises  Inc. 
purchased  a  reported 
25%  share  in  the  At¬ 
lanta-based  Creative 
Loafing  group  of  al¬ 
ternative  publications 
Thursday.  As  part  of 
the  deal,  control  of 
the  group  passed  to 
the  next  generation  of 
the  Eason  family  that 
founded  it  in  1972. 

The  parties  did  not 
disclose  the  price. 
Creative  Loafing  Inc. 
has  annual  revenue 
of  about  $20  million. 
Cox,  also  based  in  At¬ 
lanta,  has  more  than 
$6  billion  in  annual 
revenue.  Its  holdings 
include  the  city's 
dominant  broadsheet, 
the  Atlanta  Journal- 
Constitution 
The  move  marks 
Cox's  first  foray  into 
alternative  weeklies. 
The  once-scruffy  pa¬ 
pers  are  attracting  in¬ 
creased  investment, 
in  part  because  they 
attract  young  adult 
readers  prized  by  ad¬ 
vertisers. 

-  TODD  SHIELDS 

PACT-LESS 
IN  SEATTLE 

The  Pacific  North¬ 
west  Newspaper 
Guild  is  reportedly 
renegotiating  three 
expired  contracts 
with  jointly  operated 


Hell  remain  board  chairman  until  January  2002, 
when  his  term  expires. 

On  top  of  revenue  growth,  investors  are  looking 
for  Junck  to  move  the  share  price,  which  rose  steadi¬ 
ly  under  Gottlieb  until  leveling  off  the  past  two 
years.  It  now  trades  near  its  year-ago  price,  about 
$27.25.  Shell  also  be  judged  on  how  she  spends  the 
$390  million  after  taxes  from  the  TV  sale  to  Emmis. 
Observers  predict  that  one  day,  Lee  may  look  for  a 
buyer  as  a  way  to  get  its  value  recognized. 

Lee  insists  it’s  not  for  sale,  although  as  a  publicly 
traded  company,  it  lacks  scale.  Junck  points  out  that 
the  stock  has  improved  over  the  past  couple  of  months 
and  that  the  broadcast  group,  which  had  performance 
problems,  is  being  cut  loose.  She  looks  for  growth 
from  the  Internet  operations,  which  are  managing  a 
small  operating  profit,  and  the  newspapers. 

“I  think  the  market  in  the  final  analysis  rewards 


CEOs  coming  and  going:  Mary  Junck  and  Richard  Gottlieb 

good  performance,”  she  says.  “I  think  we’re  going  to 
have  some  good  performance  to  talk  about.”  11 


Watchdogs  praise  ‘N.Y.  Times’ 


It  ponders  Lee  coverage,  prominently 


BY  JOE  STRUPP 

The  New  York 
Times'  unpre¬ 
cedented  1,600- 
plus-word  “assess¬ 
ment”  Tuesday  of  its 
reporting  on  accused 
Los  Alamos  National 
Laboratory  scientist 
Wen  Ho  Lee  drew 
mostly  positive 
responses  from 
media  observers,  in¬ 
cluding  several  who 
said  the  explanation 
was  a  gutsy  move. 

Also  posted  on  The 
New  York  Times  on 
the  Web,  the  state¬ 
ment  carefully  avoid¬ 
ed  any  apologies  or 
acknowledgement  of 
inaccuracies,  but  it 
said  the  newspaper 
should  have  done  more 
to  offer  a  balanced 
review  of  the  case. 

“It  is  a  distinguished 
paper  that  confessed  in 
an  extraordinary  way 
to  editorial  lapses,” 
said  Tom  Goldstein, 


dean  of  the  Graduate 
School  of  Journalism 
at  Columbia  Universi¬ 
ty.  “A  lot  of  papers  wall 
talk  about  errors,  but 
these  are  errors  in  sto¬ 


self-flagellation,”  while 
Noah  gave  the  paper 
credit  for  “taking  its 
lumps,”  writing,  “The 
Times  deserves  to  be 
congratulated  for  ac¬ 
knowledging,  however 
indirectly,  that  it  blew 
it  on  Wen  Ho  Lee.” 


Coverage  of  Wen  Ho  Lee  case  leads  to  T/mes-ly  “assessment.” 


ries  that  weren’t 
written.” 

Other  media  w'atch- 
dogs,  such  as  Timothy 
Noah  of  Salon.com  and 
Ira  Stoll  of  Smarter- 
times.com,  also 
weighed  in.  Smarter- 
times.com  called  the 
editor’s  note  “public 


The  Times'  assess¬ 
ment,  appearing  on 
the  paper’s  Page  A2  — 
just  above  several  cor¬ 
rections  —  followed  a 
recent  review  of  cover¬ 
age  by  Times  editors 
and  reporters  in 
response  to  criticism 
of  its  stories  about 
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Lee,  executives  said. 

“Looking  back,  w'e  ... 
found  some  things  we 
wish  we  had  done  dif¬ 
ferently  in  the  course 
of  our  coverage  to  give 
Dr.  Lee  the  full  benefit 
of  the  doubt,”  read  the 
assessment.  “  ...  We 
could  have  pushed 
harder  to  uncover 
weakness  in  the  FBI 
case  against  Dr.  Lee. 

Our  coverage  would 
have  been  strength¬ 
ened  had  we  moved 
faster  to  assess  the 
scientific,  technical, 
and  investigative 
assumptions  that  led 
...  to  connect  Dr.  Lee 
to  ...  a  major  security 
breach.” 

The  statement, 
labeled  “From  the  Edi¬ 
tors,”  relates  to 
the  FBI  and  U.S. 
Department  of  Ener¬ 
gy  investigation  into 
Lee’s  activities  as  a 
scientist  at  Los  Alam¬ 
os.  It  refers  to  the 
Times'  coverage  that 
began  with  a  March  6, 
1999,  article  revealing 
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The  Seattle  Times  and 
the  Seattle  Post  Intel¬ 
ligencer,  both  now 
publishing  in  the 
morning. 

The  contracts  cov¬ 
er  Times  editorial,  ad¬ 
vertising,  composing, 
and  circulation  per¬ 
sonnel,  as  well  as  ed¬ 
itorial  employees  at 
the  Intelligencer.  Top 
managers  at  the 
Times,  where  negotia¬ 
tions  are  said  to  be 
most  contentious,  are 
reportedly  mapping 
out  plans  to  publish  if 
there  is  a  strike. 

-  JOEL  DAVIS 


The  Newspaper 
Guild  will  repre¬ 
sent  newsstand 
employees  of  the 
Hudson  News  Co., 
according  to  union 
officials,  who  said 
workers  voted,  197- 
121,  for  the  Guild  to 
serve  as  their  bar¬ 
gaining  unit. 

A  division  of  the 
Communication 
Workers  of  America, 
the  Guild  held  the 
vote  Sept.  21  at  the 
New  York  offices  of 
the  National  Labor 
Relations  Board. 

The  Guild’s  newest 
unit  will  represent 
380  newsstand  em¬ 
ployees,  including 
cashiers,  clerks,  lot¬ 
tery-machine  opera¬ 
tors,  warehouse 
workers,  and  watch¬ 
men.  -  JOE  STRUPP 

ATLANTA  CeiTIC 
FOUND  DEAD 

Dan  Hulbert,  a 
theater  critic  for 


that  federal  agencies 
were  investigating  a 
Chinese-American 
scientist,  later  identi¬ 
fied  as  Lee,  for  alleged 
theft  of  nuclear 
weapons  secrets. 

Lee  eventually  was 
fired,  indicted  on 
charges  that  he  stole 
restricted  information 
through  a  computer, 
and  held  in  solitary 
confinement  for  sever¬ 
al  months.  Last  month, 
Lee  pleaded  guilty  to 
one  count  of  mishan¬ 
dling  secret  informa¬ 
tion  and  was  released. 


Since  his  plea  and 
release,  the  Times 
has  come  under 
strong  attack  by  a 
string  of  media  critics 
and  industry  com- 
!  petitors  for  unfairly 
I  accusing  Lee. 

Times  reporters 
!  James  Risen  and 
Jeff  Gerth  wrote  most 
of  the  stories  on  the 
case.  Gerth  declined 
1  to  comment  to  Ei^P, 
and  Risen  said  only 
that  he  has  “always 
been  proud  of  our 
coverage.” 

Managing  Editor 


Bill  Keller  and  Execu¬ 
tive  Editor  Joseph  i 
Lelyveld  declined  to 
comment  on  the 
statement.  New  York 
Times  Co.  spokes¬ 
woman  Kathy  Park 
said  only  that  it  was  j 

directed  toward  the 
reader,  adding  that  | 

the  paper  had  never  i 

“done  anything  of  this  ! 

size  in  the  past.” 

“I  thought  the  I 

whole  thing  was  very 
unusual,”  said  Lucy 
Dalglish,  executive  ] 

director  of  the 
Reporters  Committee  i 


for  Freedom  of  the  1 

Press.  “It  was  remark-  | 

able  because  I  didn’t  I 

see  any  legal  reason  to  ] 

do  it.  It  didn’t  appear  i 

that  there  was  any-  i 

thing  inaccurate  in  the  | 

reporting.”  1 

FBI  spokesman  Paul  I 

Bresson  said  the  edi-  I 

tor’s  note  had  a  sense  I 

of  self-examination.  j 

“They’re  being  mildly  j 

critical  of  themselves,”  i 

he  said,  “but  editorials  j 

and  columns  such  as 
this  have  never  really 
had  a  significant 
impact  on  a  case.”  11 


BKiHffi'HHHMKS 

Equal-opportunity  skewering 


Boston  Bush-whacker  gores  Gore,  too  | 

BY  TODD  SHIELDS 

WASHINGTON 

T’S  BEEN  A  GOOD  POLITICAL  SEASON  FOR  ThE  \ 

boston  Globe’s  Walter  V.  Robinson.  During  the  ! 
presidential  primaries,  he  uncovered  U.S.  Sen.  i 
John  McCain’s  use  of  corporate  aircraft,  and  he  later 
found  a  puzzling  gap  in  George  W.  Bush’s  military- 
service  record.  But  don’t  think 
that  only  a  Republican  will  at¬ 
tract  the  reporter’s  attention. 

In  a  front-page  story  on  Sept. 

18,  Robinson  pointed  out  De¬ 
mocrat  A1  Gore’s  problems 
with  drug  prices. 

Vice  President  Gore  told  * 

seniors  his  mother-in-law  paid  ! 

nearly  three  times  as  much  for  )|y3|{0f  RobinSOD 
the  same  arthritis  medicine  «xhe  Boston 
used  for  his  ailing  dog.  But  Globe” 
aides  couldn’t  confirm  that  ei¬ 
ther  the  woman  or  the  dog  actually  takes  the  drug. 
“Gore,  the  master  of  many  policy  details,  mangled  the  , 
facts,”  wTote  Robinson. 

Robinson,  54,  said  he  followed  a  tip  and  found  that 
Gore  had  cited  drug  prices  that  were  identical  to  costs 
cited  in  a  congressional  study.  “It  was  immediately  I 
apparent  he  lifted  those  figures,”  Robinson  told  E^P.  \ 

In  May,  Robinson  looked  at  Bush’s  much- 
researched  life  and  found  the  Republican  may  not 


have  reported  for  some  National  Guard  duty  in  the  :  | 
early  1970s.  (Bush  insists  he  did.)  Newsweek  and  | 
other  publications  followed  with  their  own  stories.  1 1 

Robinson  said  both  nominees’  backers  are  mad  at  j  j 
him  because,  he  said,  “I’ve  gone  down  the  middle  of  i ! 
the  street  and  shot  out  windows  on  both  sides.”  j ! 

Anybody  listening?  (I)  i  | 

Third-party  candidates  are  not  happy  with  the  level  1 1 
of  press  coverage  they’re  receiving.  i ! 

“There’s  no  doubt  that  there’s  been  a  media  black¬ 
out  on  our  campaign  for  a  year,”  Reform  Party 
nominee  Patrick  Buchanan  told  National  Public  |j 
Radio’s  Bob  Edwards  in  a  recent  interview'.  !  j 

The  perception  is  no  brighter  over  at  the  Green  Par-  j  j 
ty.  ‘Yesterday  I  had  a  press  conference  on  corporate  1 1 
crime,  great  detail,  a  very  important  issue  ...  and  ' 
there’s  virtually  no  press,”  nominee  Ralph  Nader  said 
at  Long  Beach  State  University  in  mid-September. 
Low  press  interest  may  result  Irom  low  poll  numbers. 
Nader  said  the  equation  works  the  other  way,  too.  1 1 

Anybody  listening?  (II)  |  i 

Fewer  and  fewer  Americans  turn  to  newspapers  I  i 
as  their  principal  source  of  news  about  presidential  j 
campaigns,  according  to  the  Pew  Research  Center.  In 
a  survey  conducted  in  July,  the  center  found  31%  of 
respondents  listed  newspapers  as  their  leading  i 
source  of  campaign  information  —  down  from  48%  j 
four  years  earlier.  Pew  found  older  people  are  the  j 
most  likely  to  rely  on  newspapers  for  coverage.  II 


Walter  Robinson 


“The  Boston 
Globe” 
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the  Atlanta  Journal- 
Constitution  was 
found  dead  Tuesday 
at  Johns  Mountain, 
a  wilderness  area 
in  northwestern 
Georgia. 

Hulbert,  46,  who 
had  suffered  from 
depression,  apparent¬ 
ly  committed  suicide, 
the  newspaper 
reported.  Hulbert 
joined  the  Journal- 
Constitution  in  1987 
after  serving  as  a 
theater  critic  for  the 
now-defunct  Dallas 
Times  Herald.  In 
addition  to  theater 
commentary,  Hulbert 
covered  subjects  as 
varied  as  Dr.  Seuss 
and  violence  in  Amer¬ 
ica.  -  JAMIE  SANTO 

{.[‘EX’ GETS 


The  Fang  family 
has  signed  a 
lease  to  run  the  edito¬ 
rial  operation  of  the 
new  San  Francisco 
Examiner  in  a  down¬ 
town  San  Francisco 
building.  The  Fangs' 
long-term  lease  is  for 
five  floors  of  the  Fox 
Warfield  Building  at 
Taylor  and  Market 
streets. 

The  reborn  Exam¬ 
iner’s  first  day  of  pub¬ 
lication  has  been 
moved  up  to  Nov.  22 
to  take  advantage  of 
the  Thanksgiving  ad¬ 
vertising  bonanza 
that  week.  The 
Hearst  Corp.-owned 
San  Francisco  Chroni¬ 
cle  is  also  scheduled 
to  publish  its  first  is¬ 
sue  Nov.  22.  Previ¬ 
ously,  both  papers 
had  planned  to  start 
publishing  Nov.  25. 

-  JOEL  DAVIS 


CALENDAR 


OCTOBER 

Mifra/wan 

World 

Electronic  Publishing 
Conference,  IFRA  and 
the  World  Association 
of  New'spapers,  RAI, 
Amsterdam 

M  Institute  of 
Newspaper 
Technologj',  Univer¬ 
sity  of  Tennessee 
School  of  Journalism, 
Knoxville,  Tenn. 

in_1 1  SAPA  Fall 
lu  Conference 
and  Annual  Awards 
Banquet,  Southeastern 
Advertising  Publishers 
Association,  Sheraton 
Buckhead,  Atlanta 

MIAPA  56th 
General 
Assembly,  Inter 
American  Press 


Association,  Sheraton 
Santiago  Hotel  & 
Convention  Center  and 
San  Cristobal  Tower, 
Santiago,  Chile 

M  115th  Annual 
Meeting, 

Inland  Press 
Association,  Fairmont 
Hotel,  Chicago 

Mapme 

National 
Conference, 
Associated  Press 
Managing 
Editors,  Marriott 
Rivercenter  Hotel, 

San  Antonio 


MYEAA  Annual 
Conference, 
Youth  Editors  Associa¬ 
tion  of  America,  Shera¬ 
ton  Capital  Center 
Hotel,  Raleigh,  N.C. 


Executives,  Media 
Management  Center, 
Northwestern 
University,  Evanston, 
Ill. 


MSPJ  National 
Convention, 

L  I  Course,  National  Society'  of  Professional 

Press  Photographers  Journalists,  Adam’s 

Association,  Mark  Hotel,  Columbus, 

Richmond,  Va.  Ohio 

nnnisABEW  NOVEMBER 

LL  l4  Personal  fl  11 AAIND  Fall 

Finance  Conference,  D  1 1  Conference, 

Society  of  American  American  Association 

Business  Editors  and  of  Independent  News 

Writers,  Wyndham  Distributors,  Grand 

Harbour  Island  Hotel,  Summit  Resort,  Park 

Tampa,  Fla.  City,  Utah 

M  Albert  E.  NOTE:  To  list  events, 

Fitzpatrick  please  e-mail  to 

Leadership  Develop-  calendar@editorand 

ment  Institute,  publisher.com  or  fax 

National  Association  to  Calendar  Editor 

of  Minority  Media  at  (646)  654-5370. 

AND  FUTURE  EVENTS  CAN  BE  FOUND  AT 
OM  E/EVENTS/EVENTS  HTM/C  ALENDAR2K.HTM 


no  n j  SABEW 
LL  L4  Personal 
Finance  Conference, 
Society  of  American 
Business  Editors  and 
Writers,  Wyndham 
Harbour  Island  Hotel, 
Tampa,  Fla. 


MSEJ  10th 
Annual 

Conference,  Society  of 
Environmental  Jour¬ 
nalists,  Kellogg  Hotel 
and  Conference  Center, 
East  Lansing,  Mich. 


ADDITIONAL  INFORMATION  ABOUT  THESE 

http://www.editorandpublisher.com/eph 


M  Albert  E. 

Fitzpatrick 
Leadership  Develop¬ 
ment  Institute, 

National  Association 
of  Minority  Media 


Chipping  away  at  cross-ownership  ban 

Tribune  files  for  an  FCC  waiver 


BY  TODD  SHIELDS 

WASHINGTON 

The  Tribune  Co. 
boasts  that  its 
newspapers,  TV 
stations,  and  other 
media  reach  nearly  80% 
of  American  homes.  It 
wants  to  extend  that 
reach,  and  to  do  so  it 
wants  federal  regulators 
to  stand  aside  —  imme¬ 
diately  in  southern  Flori¬ 
da  and  eventually  in 
other  markets,  too. 

Tribune  wants  to  use 
journalists  from  the  Fort 
Lauderdale  Sun-Sentinel 
in  preparing  newscasts 
on  WBZL,  a  Tribune- 


ow’ned  TV  station  near¬ 
by.  The  idea  is  to  boost 
ratings  at  southern 
Florida’s  seventh-ranked 
TV  station,  just  as  new 
newscasts  helped  Trib¬ 
une  stations  in  four 
other  cities  last  year. 

A  federal  rule  usually 
bars  common  ownership 
of  daily  newspapers  and 
broadcast  stations  in  the 
same  market.  Chicago- 
based  Tribune  holds  the 
southern  Florida  proper¬ 
ties  under  a  waiver  it  got 
after  agreeing  to  run  the 
entities  separately. 

Formally,  Tribune  is 
asking  only  that  the 


hold-separate  require¬ 
ment  be  lifted.  But  Trib¬ 
une  executives  see  their 
request  to  the  Federal 
Communications  Com¬ 
mission  as  yet  another 
chance  to  agitate  against 
the  cross-ow'nership  ban. 
“It’s  just  one  more  log  on 
the  fire,”  said  Shaun 
Sheehan,  a  Tribune  vice 
president  based  in 
Washington. 

Tribune  said  the  cost 
of  starting  a  newscast  at 
WBZL  drops  to  accept¬ 
able  levels  only  if  the  sta¬ 
tion  can  draw  upon  the 
Sun-SentineTs  stafi"  of 
roughly  360  reporters 
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and  editors.  Tribune  also 
drew  upon  logic  familiar 
to  FCC  regulators: 
i  Launching  another 
:  newscast  would  boost 
the  diversity  of  voices 
that  the  cross-ownership 
i  rule  aims  to  preserve. 
Tribune  said  in  its  filing. 

The  FCC  is  consider¬ 
ing  whether  to  end  the 
cross-ownership  ban. 
Tribune,  which  bought 
WBZL  in  1996,  is  loath 
i  to  wait.  Its  urgency  has 
;  increased  since  it  got 
permission  to  open  a  bu¬ 
reau  in  Havana,  a  news 
center  of  keen  interest  in 
southern  Florida.  11 
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GEORGIA 

Hilton  H.  Howell  Jr. 

Hilton  Howell  Jr.  has  been  named  to  the 
newly  created  position  of  executive  vice 
president  for  Gray  Communications  Sys¬ 
tems  Inc.  in  Atlanta.  Howell  has  served  as 
a  director  of  the  company  since  1993.  Gray 
Communications  publishes  four  daily  pa¬ 
pers:  The  Albany  (Ga.)  Herald,  The  Rock¬ 
dale  Citizen  in  Conyers,  Ga.,  the  Gwinnett 


Daily  Post  in  Lawrenceville,  Ga.,  and  The  Goshen  (Ind.)  News.  It 


also  owns  13  TV  stations,  a  weekly  shopper,  a  satellite  uplink  and 


production  business,  and  a  paging  business. 


CALIFORNIA 
Patty  M.  Alvarado  to  director  of  classified 
advertising  for  The  Fresno  Bee  from 
classified  advertising  director  at  the 


Rochester  (N.Y.)  Democrat  and  Chronicle. 
John  Coakley  to  director  of  display 
advertising  from  display  advertising 
manager. 
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in  exploring  and  negotiating  the  sale 
ofthejrdaitpsiiM^^Hierscir^^^  ^ 
j^n-daJiyiti^i^rgrdu^ 

.’itAV.'*  -as 


Van  Essen  &  Murray 
\11SE  Marty  Street,  Suite  1 00 
Santa  Fe,  New  Mexico  87501 
Tel;  505.820.2700 
Fax:  505.820.2900 
E-mail:  inforgidirksvanessen.com 
www.dlrksvanessen.com 


Owen  Mill  Essen 


Miriam  Pawel  to  metro  editor  at  the  Los 
I  Angles  Times  from  assistant  managing 
editor  for  Long  Island  at  Newsday  in 
I  Melville,  N.Y. 

COLORADO 

Penny  Dille  to  advertising  director  of  the 
I  Daily  Times-Call  in  Longmont  from 
classified  advertising  manager.  Dille 
succeeds  Linda  Szaloczi. 

I 

CONNECTICUT 
I  Dave  Husband  to  editor  of  The  Middletown 
Press  from  editor  of  the  weekly  Chariho 
\  Times  in  Wyoming,  R.I.  Husband 
succeeds  Kelly  Villiers. 

FLORIDA 

Andy  Hall  to  editor  of  the  Palatka  Daily 
News  from  associate  editor.  Hall  succeeds 
David  Palmer,  now  managing  editor  of  The 
j  News  Herald  in  Panama  City. 

i  MISSOURI 

,  C.E.  Goodall  to  managing  editor  of  The 
'  Daily  News  in  Richmond  from  sports 
I  editor.  Goodall  succeeds  Steven  Woolfolk, 
i  who  was  named  publisher  in  July. 

NEBRASKA 

Richard  R.  Seibert  to  vice  president  of  sales 
j  at  the  Omaha  World-Herald  from  general 
manager. 

j 

i  NEW  JERSEY 
!  Vivian  Waixel  to  vice  president  and 
executive  editor  of  Hackensack-based 
Macromedia  Inc.’s  daily  newspapers, 

_  The  Record  in  Hackensack  and  the  North 
Jersey  Herald  ^  News  in  West  Paterson, 
from  vice  president  and  editor  of  The 
Record. 


Heather 

McKie 

president 
of  advertising  at 

Times  from  publisher  of  the 
Surrey  Now,  a  semiweekly  in 
Vancouver,  British  Columbia. 
McKie  succeeds  Larry  Green, 
now  president  and  publisher  of 
Pioneer  Press  in  Chicago. 
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NEW  YORK 

Michael  Cohen  to  publisher  of  the  New  York 
Press  from  publisher  of  the  Miami  New 
Times,  effective  Nov.  1.  Cohen  succeeds 
Michael  O'Hara,  who  resigned  in  May. 

Alex  Martin  to  assistant  managing  editor 
for  Long  Island  at  Newsday  in  Melville 
from  Long  Island  editor.  Martin  succeeds 
Miriam  Pawel  (see  “California,”  p.  16). 
Jose  Alves  to  manager  of  educational 
services  from  manager  of  educational 
services  at  The  Commercial  Appeal  in 
Memphis,  Tenn. 

Roland  Caputo  to  the  newly  created  posi¬ 
tion  of  vice  president  for  business  devel¬ 
opment  at  The  New  York  Times  from 
president  of  City  and  Suburban  Delivery 
Systems  Inc.,  the  Times’  New  York-based 
wholesale  delivery  organization. 

Rhonda  Novick  to  vice  president  of 
consumer  marketing  from  director  of 
relationship  marketing. 

Rick  Uoland  to  president  of  City  and 
Suburban  Delivery  Systems.  He  will 
remain  executive  director  of  Times 
circulation  operations. 


-OBITUARIES- 

Carl  Rowan 

75,  Died  Sept.  23 
LONGTIME  SYNDICATED  COLUMNIST 

CARL  Rowan  rose  from  poverty  to  the  heights 
of  journalism,  but  never  forgot  people  left  behind. 

In  a  1983  E^P  interview,  Rowan  mentioned  visiting 
pool  sections  of  cities  where  he  traveled.  “The  unemployed 
people  might  recognize  me,  and  they  come  up  to  talk,”  he 
said.  “Then  you  really  appreciate  having  written  a  word  or 
two  for  somebody  who  can  never  say  anything  to  Congress 
or  the  White  House.” 

Rowan’s  King  Features  Syndicate  column  —  which  ran  in  75  newspapers  at  the 
time  of  his  death  —  discussed  politics,  race  relations,  foreign  affairs,  and  other  topics 
from  a  liberal  perspective.  The  Tennessee-bom  Rowan,  who  suffered  from  diabetes 
and  heart  problems  in  recent  years,  worked  for  the  Chicago  Sun-Times  from  1965  to 
1999  and  as  a  Minneapolis  Tribune  reporter  and  editor  from  1948  to  1961.  In- 
between,  he  was  a  U.S.  deputy  assistant  secretary  of  state  and  ambassador  to  Finland 
under  President  Kennedy,  and  head  of  the  U.S.  Information  Agency  under  President 
Johnson. 

“He  was  an  absolute  pioneer,”  said  Sam  Riley,  a  Virginia  Polytechnic  Institute  and 
State  University  professor  who  has  written  books  about  columnists.  “He  paved  the 
way  for  dozens  of  other  black  columnists  who  followed.”  —  DaveAstor 


NORTH  DAKOTA 
Jack  Sullivan  to  correspondent  for  The 
Associated  Press  in  Fargo  from  copy  i 

editor  and  reporter  at  the  Fargo  Forum. 
Sullivan  succeeds  John  MacDonald,  now 
AP  news  editor  in  Helena,  Mont. 

OREGON  I 

John  Wartinger  to  production  director  of 
the  Statesman  Journal  in  Salem  from  | 

production  director  of  The  Olympian  in  j 
Washington.  Wartinger  succeeds  Jerry 
Quinn,  now  production  director  at  the 
Springfield  (Mo.)  News-Leader. 

TENNESSEE 
F.  Gene  Washer,  publisher  of  The  Leaf- 


Chronicle  in  Clarksville,  elected  presi¬ 
dent  of  the  Tennessee  Press  Association. 
Washer  succeeds  Scott  M.  Brown,  who 
resigned  after  being  named  publisher  of 
the  Montgomery  {Ma..)  Advertiser 
in  August. 

TEXAS 

Eric  A.  Christensen  to  vice  president  for 
finance  at  Belo  Interactive  Inc.  in 
Dallas  from  chief  financial  officer  of 
the  Dallas-based  BrannForbes  market¬ 
ing  services  agency. 

Danny  Butcher  to  circulation  director  at 
the  Plainview  Daily  Herald  from  district 
sales  manager  at  the  Lubbock 
I  Avalanche-Joumal. 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 


ore  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 


1605  Colonial  Parkway,  Suite  200  •  Inverness.  Illinois  60067-4732 
847.991.6900  •  Fax  847.934.6607  •  info@youngswalker.com 


UTAH 

David  Troester  to  business  editor  at  the 
Standard-Examiner  in  Ogden  from 
reporter.  Troester  succeeds  Brice  Wallace. 

VIRGINIA 

Peter  Conti  Jr.  to  director  of  interactive 
media  for  Richmond-based  Media  Gen¬ 
eral  Inc.’s  publishing  division  from  gen¬ 
eral  manager  of  Richmond.com. 

G.  Bruce  Potter  to  editor  of  Media  Gener¬ 
al’s  News  Bank  from  deputy  editor.  Pot¬ 
ter  succeeds  Thomas  A.  Silvestri,  recently 
named  vice  president  of  Media  General’s 
community  newspapers. 


VIRGINIA 

Paula  L. 
Currie 

to  vice  president 
and  chief  finan¬ 
cial  officer  at  the 
Daily  Press  in  Newport  News 
from  director  of  finance  at 
WON  Radio  in  Chicago.  Both 
are  properties  of  Tribune  Co. 
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EDITORIALS 


In  Miami,  strict  enforcement  of  the  cross-ownership  ban  is 
strangling  the  news  diversity  it’s  supposed  to  encourage 


The  cross-ownership  regula- 
tion  prohibiting  newspapers 
from  owning  even  a  single 
broadcast  property  was  imposed 
back  when  “Magnum  P.I.”  was  a  big  TV  hit. 
It  persists  25  years  later  —  in  an  utterly 
changed  media  environment  —  because  a 
few  powerful  people  in  Congress  and  on  the 
Federal  Communications  Commission 
(FCC)  maintain  an  almost  cultic  belief  that 
it  preserves  “a  diversity  of  voices”  in  local 
news  broadcasts. 

Newspapers  have  always  thought  that 
wasn’t  true  —  but  now  they 
have  proof  In  a  10-page  True  b( 

petition  just  filed  with  the  . 

FCC,  the  Tribune  Co.  makes  •  •  •  SllOU 
an  unassailable  case  that  tlcbllOV 

the  ban  is  restricting  the  _ 

number  of  broadcast  news  t  U  t  IK 

voices  available  to  southern 

^  ,  Cclll  IIU 

Honda  residents. 

Tribune  acquired  WBZL-  DCJUSt] 
TV  in  Miami  as  part  of  its 
1996  purchase  of  the  Renaissance  Com¬ 
munications  group.  It  already  owned  the 
Sun-Sentinel  in  nearby  Fort  Lauderdale, 
but  the  combination  of  a  second-place 
daily  newspaper  with  a  seventh-place  WB 
affiliate  hardly  seemed  a  media  juggernaut 
in  the  crowded  Miami  market.  Still,  the 
FCC  insisted  Tribune  sell  either  the  paper 
or  the  station.  It  ultimately  relented,  but 
imposed  two  big  conditions:  The  properties 
had  to  be  operated  as  separate  businesses 
—  and  could  not  share  news  operations. 

With  the  360-joumalist  newsroom  at 
the  Sun-Sentinel  off-limits.  Tribune  faced 
startup  costs  as  high  as  $3  million  to 
create  a  TV  news  operation  from  scratch. 

It  correctly  figured  that  a  me-too  news 
operation  on  a  poorly  rated  UHF  station 
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...  should 
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can  no  longer 
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was  doomed  against  the  successful  news¬ 
casts  of  four  network  affiliates. 

Instead,  WBZL  bought  a  pre-packaged 
broadcast  from  the  local  NBC  owned-and- 
operated  (O&O)  station,  WTVJ.  It’s  called 
“WB39  News  at  Ten,”  but  it  uses  the  same 
anchors  and  reporters  that  WTVJ  viewers 
can  see  at  11  p.m.  And  if  Miami  viewers 
want  to  see  more  of  this  crew,  they  can 
watch  repeats  of  the  WTVJ  news  show  at 
11:30  p.m.  on  the  Paxton  affiliate,  WPXM. 

Then  there’s  this  cross-ownership  irony: 
The  Miami  Herald  is  partnering  with  a  lo¬ 
cal  TV  station  to  share 

I  i  C  V’C  rS  news  content.  The  station? 

I  The  same  WTVJ  that  pro- 

vides  news  programming 
led  Sc  Tribune’s  WBZL.  And 

^  there’s  more:  The  Sun-Sen- 

...  null  tinel has  its  own  partner- 

on  Scr  O&O, 

"  which  also  owns  the  local 

llCCl.  Viacom/Paramount  outlet 

and  is  about  to  launch  a  10 
p.m.  news  show  that  will  compete  with  — 
that’s  right  —  WBZL’s  newscast.  So,  in  the 
name  of  preserving  news  diversity,  three 
Miami  stations  are  getting  the  same  local 
news  from  just  one  outlet,  two  more  sta¬ 
tions  are  about  to  stop  competing  on  local 
news,  and  a  Tribune  newspaper  is  using 
its  resources  to  help  a  network  O&O  com¬ 
pete  against  a  Tribune  station. 

Even  by  the  standards  of  government 
work,  this  is  a  bizarre  and  absurd  out¬ 
come.  The  FCC  should  immediately 
release  Tribune  from  restrictions  that 
keep  WBZL  from  using  the  Sun-Sentinel 
journalistic  resources.  More  important, 
the  true  believers  on  the  FCC  and  in  Con¬ 
gress  should  acknowledge  that  the  cross¬ 
ownership  ban  can  no  longer  be  justified. 
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Life  on  'Deadline’ 


Wallace  Benton  will  have  j-school  ethics  professors 
roiling  in  their  graves.  Even  if  they’re  still  alive. 


BY  WAYNE  ROBINS 


WALLACE  Benton  is  a  BiG-HEADed,  full-bel-  j 
lied  star  columnist  for  the  tabloid  New  York  \ 
Ledger  who  calls  ’em  like  he  sees  ’em,  even  | 
though  he  doesn’t  always  see  ’em  right. 

Benton,  a  smart-alecky  Mike  McAlary-type  I 
played  by  Oliver  Platt,  is  the  protagonist  of  “Deadline,”  the  weekly  j 
newspaper  drama  that  premieres  today  on  NBC.  | 

Benton  is  meant  to  be  a  charming  rogue,  blustering  but  benign  ' 

thanks  to  Platt’s  uninhibited  habita-  y  - j 


thanks  to  Platt’s  uninhibited  habita-  j 
tion  of  his  character.  But  members  H 

of  the  Fourth  Estate  who  watch  the 
first  two  episodes  of  “Deadline”  will 
certainly  ask  the  question:  Is  this 
good  for  the  press? 

The  answer  is  no.  As  an  investiga¬ 
tive  reporter,  Benton  has  no  hesita¬ 
tion  in  being  dishonest  with 
sources.  “You  lie  with  such  incredi¬ 
ble  ease,”  said  one  of  his  awestruck 
female  admirers.  But  he  believes  he 
lies  for  a  higher  purpose:  “It’s  about 
the  truth,”  Benton  says  without  a 
shred  of  irony,  in  the  first  episode. 

“Truth”  may  be  the  second  most 
frequently  occurring  word  in  “Dead¬ 
line.”  The  most  often  heard  word  is  appar¬ 
ently  “Bushmills.”  Benton  is  almost  never 
seen  without  a  glass  of  the  Irish  whiskey  in 
his  hand.  Whether  he  is  a  functioning  alco¬ 
holic  or  merely  the  conduit  for  sneaky  prod¬ 
uct  placement  (he  orders  his  brand  by 
name)  is  difficult  to  determine. 

Charming  rogue  columnists  may  indeed 
dip  their  pens  in  many  inkwells.  And  it’s 
not  unheard  of  for  college  professors  to 
have  sexual  relations  with  their  students. 
But  that  doesn’t  make  it  right  —  or  appro¬ 
priate.  Benton,  who,  besides  being  a  star 
columnist,  teaches  investigative  reporting 
at  a  grad-level  j-school  like  Columbia,  does¬ 
n’t  seem  to  have  a  problem  with  it.  His  cute 
student  sidekick  also  seems  to  be  his  lover. 
In  an  amusing  but  unfortunate  scene,  Ben¬ 
ton’s  ex-wife  Brooke  —  yes,  music  lovers. 


Love  it  or  hate  it,  NBC’s  “Deadline”  has  a  heck  of  a  cast. 


she’s  Brook(e)  Benton  —  is  moving  her  be¬ 
longings  out  of  the  magnificent  Tudor  City 
apartment  she’d  shared  with  the  columnist. 
Brooke,  also  a  shrewdly  manipulative  re¬ 
porter  on  the  Ledger,  is  gulping  down  a 
martini  when  Benton’s  student  paramour 
arrives,  apparently  with  her  own  key. 

In  a  misdirected  attempt  to  level  the  sex¬ 
ual  playing  field  in  “Deadline,”  the  second 
episode  turns  around  the  bitchin’  babe  of  a 
city  editor,  Nikki  Masucci,  played  by  the 
leggy  Bebe  Neuwirth.  The  editor  happens 
to  be  having  a  passionate  physical  relation¬ 
ship  with  one  of  the  city’s  major  politicians, 
even  hiding  him  out  in  her  love  pad  when 
the  Ledger  reveals  that  he’s  really  a  former 
1960s-era  radical  wanted  as  a  fugitive  felon. 
“Deadline”  makes  clear  that  neither  a  male 
reporter  nor  a  female  editor  will  let  any¬ 


thing  stand  between  them  and  the  opportu¬ 
nity  for  steamy  sex. 

Some  credit  is  due  series  creator  Dick 
Wolf,  whose  cop-and-lawyer  characters  in 
the  hit  series  “Law  &  Order”  live  in  a  simi¬ 
larly  murl^  ethical  universe,  for  even  pos¬ 
ing  the  question  of  whether  lying  in  the 
pursuit  of  truth  is  a  legitimate  tool  of  the 
news  profession.  And  at  least  in  the  first 
episode,  there  is  some  pointed  banter  about 
race,  which  TV  rarely  addresses  with  such 
glib  candor.  “What’s  with  the  ’tude,  bro?” 
Benton  says  to  a  pissed-off  bartender  who 
refuses  to  refill  his  glass.  In  this  episode, 
Benton  alienates  a  large  number  of  his 
black  readers  with  a  Pulitzer  Prize-winning 
series  about  the  alleged  perpetrators  of  a 
multiple  homicide  in  a  fast-food  restaurant 
(think  the  “Wendy’s  massacre”  in  New  York 
this  year).  Benton  was  so  successfiil  in  de¬ 
humanizing  the  alleged  killers  that  he 
helped  put  them  on  Death  Row.  But  three 
days  before  the  execution,  there’s  an  identi¬ 
cal  fast-food  restaurant  murder  in  Chicago, 
and  Benton  wonders  whether  his  in¬ 
cendiary  columns  may  result  in  put¬ 
ting  the  wrong  “mad  dogs”  to  sleep. 

Benton  enlists  his  investigative 
reporting  students  to  help  solve  the 
case,  but  at  first  his  sole  black  male 
student  balks  at  his  teacher’s  racial 
indelicacy.  “Don’t  let  my  insensi- 
ti\ity  keep  you  from  your  brilliant 
career  at  the  Amsterdam  News, 
where  Tawana  Brawley  is  still  a 
martyr,”  Benton  tells  the  .student 
in  front  of  the  class. 

Though  the  news-meeting 
scenes  at  the  Ledger,  a  more  liberal 
version  of  the  New  York  Post  with 
a  staunchly  conservative  Brit 
editor  in  chief,  have  a  realistic  quality, 
some  of  Benton’s  stunts  out  in  the  field 
are  simply  absurd.  It’s  beyond  doubtful 
that  even  Clark  Kent  would  tag  along 
with  a  SWAT  team  raiding  a  murder 
suspect’s  hideout.  Even  more  risible  is  a 
homicide  cop  leaving  Benton  alone  in  an 
interrogation  room  with  a  manacled 
suspect  to  allow  him  to  manipulate  the 
perp  into  a  confession. 

The  second  episode  lacks  even  the  lively 
patter  of  the  premiere.  When  people  aren’t 
speaking  in  cartoon-bubble  platitudes 
about  Vietnam  and  the  ’60s,  the  script  and 
camera  makes  City  Editor  Masucci  look 
like  a  bitch  in  heat.  This  nasty  caricature 
does  much  to  undermine  what  “Deadline” 
needs  as  much  as  any  real-life  crew  of 
reporters  and  editors:  credibility.  II 
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ST.  LOUIS  POST-DISPATrH 


^■piy  The  Victim  :  Audrey  Car-  after  killing  a  mother  and  son  in  1989. 
denas,  intern  reporter  at  the 
Belleville  (Ill.)  News-Democrat. 

Murdered  in  June  1988. 

The  Convicted 
Killer:  Rodney  Woidtke, 

I  '  transient  from  California.  Al- 

legedly  confessed  to  killing 
Cardenas;  convicted  and  sentenced  to  45 
years  in  prison;  now  claims  he  is  innocent. 

H  ^  Wild  Card:  Dale 
Bfcfc  Anderson,  former  welfare- 

office  worker  prone  to  conspir- 
acy  theories.  Claims  to  have 
known  Cardenas.  Sentenced  to  life  in  prison 


■pi^E  The  Reporter:  Carolyn 
Tuft,  St.  Louis  Post-Dispatch. 
■f|  Had  run-ins  with  Anderson  i 

■'UBB  1988  while 
working  at  Belleville  news¬ 
paper.  Contends  that 
Woidtke  is  innocent  and 
that  Anderson  is  the  killer. 
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Suspwt's  rijshts  - 
iind  evidence  -  were 
ignfiml  in  the  owe 


The  Prose- 

CUTOR:  Robert 
Haida,  St.  Clair 
County  state’s 
attorney.  Convinced  that 
Woidtke  is  guilty  as  charged. 
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BY  RANDY  DOTINGA 


ONLY  HER  MURDERER  KNOWS  FOR  SURE 
how  24-year-old  newspaper  intern 
Audrey  Cardenas  was  killed  on  a  sum¬ 
mer’s  day  in  1988. 

Prosecutors  have  long  claimed  the 
keeper  of  the  secret  is  Rodney  Woidtke,  a  mentally  ill 
transient  who  has  been  serving  a  45-year  sentence  in  an 
Illinois  prison  for  Cardenas’  murder.  But  the  work  of 
crusading  journalist  has  brought  Woidtke  another  j — 
shot  at  freedom.  St  Louis  Post-Dispatch  reporter 
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I  Court  orders  new  trial  for  Woidtke 


Carolyn  Tuft,  who  may  have  had  her  own 
brush  with  the  killer,  has  kept  the  case  on 
the  front  page  for  years,  driven  by  an 
obligation  to  those  “wrongly  ^ 
convicted.”  \  at.  L 
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Rodney  Woidtke  (above)  is 


now  serving  a  45-year 


sentence  for  the  crime. 


But  a  search  of  the  house 


of  Dale  Anderson  (right) 


turned  up  a  tantalizing 


diary  entry. 
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Carolyn  Tuft,  who  knew  the  victim,  con¬ 
tends  the  killer  is  actually  another  man 
who’s  in  prison  for  a  double-murder,  and 
her  stories  have  helped  reopen  the  case. 

In  April,  an  Illinois  appeals  court 
threw  out  Woidtke’s  conviction.  A  count) 
prosecutor  is  now  set  to  retry  Woidtke, 
starting  Oct.  16,  and  he  has  flatly  de¬ 
nounced  the  Post-Dispatch’s  relentless 
campaign  to  free  him.  Soon,  a  jury  will 
decide  if  Woidtke  really  killed  Carden2is 
and  darkened  the  soul  of  a  tovm  and  its 
newspaper. 

The  Rookie  and  the  Vrank' 

When  she  arrived  in  Belleville,  Ill.,  in 
1988,  Audrey  Cardenas  was  ambitious 
and  eager,  looking  forward  to  a  career  in 
the  newspaper  business.  She  had  just 
been  graduated  from  Texas  A&M  Univer¬ 
sity  and  earned  a  job  as  an  intern  reporter 
at  the  daily  Belleville  News-Democrat  in 
this  towTi  15  miles  east  of  St.  Louis. 

“She  was  very  much  in  pursuit  of  a 
career.  She  wanted  to  make  a  name  for 
herself  at  some  point  in  her  life,”  says 
Cardenas’  mother,  Billie  Fowler.  “She  was 
a  real  personable,  outgoing,  ver\'  normal, 
American  girl.” 

Cardenas  barely  had  a  chance  to  write  a 
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word  for  the  newspaper  when  she  failed 
to  show  up  for  work  one  Monday  morn¬ 
ing.  Co-workers  began  to  look  for  her 
around  Belleville.  When  she  didn’t  turn 
up,  they  called  the  police  and  circulated 
posters  asking  anyone  who  had  seen  her 
to  call  authorities. 

About  a  week  later,  a  custodian  found  a 
body  in  a  creek  bed  behind  a  high  school. 
It  was  Cardenas. 

Her  body  was  so  decomposed 
that  authorities  were  never  able  to 
determine  the  cause  of  death.  But 
there  was  no  doubt  that  someone 
brutally  killed  Cardenas  and  aban¬ 
doned  her  ravaged  body. 

The  newspaper  went  into  shock 
and  mourning.  “It  just  profoundly 
affected  a  lot  of  employees,”  News- 
Democrat  Publisher  Gaiy  Berkley 
recalls.  “There  was  a  lot  of  sorrow 
and  sympathy,  particularly  in  the 
newsroom  where  a  lot  of  people 
had  met  her.” 

The  murder  baffled  criminal 
investigators.  Cardenas  was  new 
to  town  and  appeared  to  have  no 
enemies.  But  police  did  have 
suspicions  about  one  man:  36- 
year-old  Dale  Anderson.  He  was 
no  stranger  to  the  police  or  the 
News-Democrat  —and  he  may 
have  known  the  victim. 


Over  troubled  water:  The 
reporter  revisits  the  bridge 
that  crosses  the  creek  where 
the  victim’s  body  was  found. 
“The  battle  just  continues,” 
Tuft  declares. 


Anderson,  w'ho  worked  in  a  local  wel¬ 
fare  office,  had  become  known  at  the 
News-Democrat  as  an  obsessed  crank  with 
a  vendetta.  He  had  accused  three  of  his 
co-wnrkers  of  attacking  him  and  taking  a 
briefcase  ftill  of  reeords  he’d  compiled 
showing  office  corruption.  He  brought  his 
storv'  to  both  the  police  and  Tuft,  then  a 
young  News-Democrat  reporter. 

Tuft  wrote  a  story  about  the  dispute  in 
1988  and  wnnt  to  Anderson’s  house, 
w'here  she  says  he  waved  a  revolver  at 
her,  flashed  a  badge  saying  he  was  a 
sherifT s  deputy  (working  undercover), 
and  sweated  profusely.  After  45  minutes, 
she  escaped,  frightened  and  wanting  to 
get  as  far  away  from  him  as  possible. 

She  later  filed  criminal  charges  against 
Anderson  and  testified  against  him  in 
court,  w'here  he  was  charged  with  imper¬ 
sonating  an  officer.  He  w'as  convicted  of 
disorderly  conduct. 

Anderson  also  apparently  knew  Audrey 
Cardenas,  and  his  actions  after  her  death 
raised  the  suspicions  of  police.  For  one 
thing,  he  appeared  at  her  funeral  w'earing 
a  three-piece  suit.  But  police  decided 
another  suspect  had  killed  Cardenas.  He 
was  27-year-old  Rodney  Woidtke,  a 
transient  from  California. 

Police  arrested  Woidtke  after  he 
crossed  a  police  line  that  surrounded 
the  murder  scene.  They  said  he  confessed 
to  the  crime,  claiming  he  hit  the  victim 
several  times  in  the  head  with  a  pipe 
after  trying  to  sexually  assault  her.  The 
medical  examiner  determined,  however, 
that  Cardenas  did  not  die  of  a  blow  to 
the  head. 

In  police  reports,  Woidtke’s  family 
described  him  as  a  mentally  ill,  sexually 
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Initial  suspect  kills  tzco  others 

Just  a  day  before  Woidtke’s  sentencing, 
Anderson  set  himself  on  the  path  for  his 
own  life  term  in  prison.  On  Sept.  27,  he 
slashed  a  mother  and  child  to  death  in  one 
of  the  most  notorious  crimes  in  the  history 
of  southwestern  Illinois. 

On  that  day,  Anderson  entered  the  home 
of  John  and  Jolaine  Lanman,  posing  as  a 
possible  buyer  of  their  house.  When  he  left, 
34-year-old  Jolaine  Lanman  and  her  3- 
year-old  son,  Kenneth,  were  dead.  Ander¬ 
son  had  beaten  them  and  then  slashed 
them  to  death  with  an  ordinary  pair  of 
household  scissors. 

Authorities  immediately  fingered 
Anderson  because  a  note  found  under 
Jolaine  Lanman’s  body  implicated  the 
co-workers  he  had  accused  of  assaulting 
him.  Anderson  had  forced  Lanman  to 
write  the  note  in  the  moments  before  he 
stabbed  her.  In  a  sensational  trial,  Ander¬ 
son  —  who  denied  committing  the  crimes 
—  was  found  guilty  and  sentenced  to  life 
in  prison.  A  jury  spared  him  from  the 
death  penalty. 

With  both  Anderson  and  Woidtke  in 
prison,  the  Cardenas  case  dropped  out 
of  the  news  for  nearly  a  decade.  Her 
family  was  left  to  suffer  its  agony  alone. 

“A  lot  of  things  happen  to  you  in  life,  and 
sooner  or  later  the  pain  becomes  dull,” 
says  Cardenas’  mother,  Fowler.  “But  a 
loss  of  a  child  is  something  you  literally 
never  get  over.” 

Then,  about  10  years  later,  a  letter  to  a 
newspaper  reporter  brought  the  case  into 
the  spotlight  once  again.  The  murder  of 


Building  a  case:  Tuft  examines  the  Dale  Anderson  file  in  the  circuit  clerk’s  office  at  the  St.  Clair 
County  Building  in  Belleville,  III.  She  claims  that  Anderson  twice  threatened  her  life. 


Audrey  Cardenas  hasn’t  been  out  of  the 
public  eye  since. 

A  crusade  begins 

Tuft,  tbe  Belleville  News-Democrat  re¬ 
porter  who  had  that  gun-waving  encounter 
with  Anderson  in  1988,  went  on  to  become 
a  local  star. 

In  the  early  1990s,  she  was  the  lead 
reporter  on  an  award-winning  project 
that  revealed  that  75%  of  traffic  tickets  in 
Belleville  written  by  four  police  officers 
were  given  to  blacks.  “60  Minutes”  did  a 
segment  on  the  story,  putting  Tuft  on  na¬ 
tional  TV.  Soon  she  was  on  the  move,  to 
the  St.  Louis  Post-Dispatch,  Missouri’s 
largest  newspaper.  Tuft  covered  City  Hall 


and  later  became  an  investigative  reporter 
for  the  paper. 

In  the  years  after  Belleville,  her  children 
—  three  boys  —  grew  into  adolescence. 
(Her  husband  worked  as  a  detective  for  the 
Illinois  State  Police.)  Then,  in  December 
1997,  Tuft  got  a  letter  from  a  suicidal  man 
in  prison  named  Rodney  Woidtke. 

Tuft  had  long  doubted  Woidtke’s  guilt  — 
“none  of  the  facts  matched,”  she  explains  — 
and  was  used  to  getting  letters  from  him. 
But  this  one  was  more  powerful  than  the 
others.  Woidtke  said  he  had  tried  to  kill 
himself,  and  he  repeatedly  wrote  that  “no 
one  is  listening.”  Tuft  was  deeply  moved  by 
his  plea  for  help.  With  the  support  of  her 
editors,  she  quickly  reopened  an  investiga- 


frustrated,  and  violent  man.  His  father  told 
police  that  he  had  been  in  figbts  with  store 
clerks  who  gave  him  “dirty  looks.”  A  cousin 
said  she  thought  he  had  a  split  personality, 
and  a  sister  described  violent  rages. 

Woidtke  avoided  trial  for  a  year  after 
being  found  mentally  unfit,  but  be  was 
eventually  ruled  sane  and  waived  his  right 
to  a  jury  trial.  An  Illinois  judge  found  him 
guilty  of  first-degree  murder  after  hearing 
evidence  that  he  had  confessed  three  times. 

According  to  news  reports  about  testi¬ 
mony  from  detectives,  Woidtke  made 
several  accurate  statements  about  tbe 
crime  scene  in  bis  talks  with  police.  He 
correctly  described  tbe  position  of  ber 
body  and  said  her  set  of  keys  was  near  her 
outstretched  arm.  But  Woidtke  also  made 
some  misstatements,  including  a  claim 
that  Cardenas  was  wearing  high  heels. 

She  was  actually  wearing  sneakers. 

Woidtke  was  sentenced  to  45  years  in 
prison  on  Sept.  28, 1989. 
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tion  into  the  Cardenas  case  with  Bill 
Smith,  a  fellow  reporter.  Tuft  uncovered 
evidence  that  she  thought  exonerated 
Woidtke  and  pointed  a  finger  at  Ander¬ 
son.  Interviews  with  Anderson  in  prison 
confirmed  her  suspicions,  even  though  he 
denied  killing  Cardenas. 

Her  stories  for  the  Post-Dispatch  were 
chilling.  “Dale  Anderson  looked  into  my 
eyes,  held  my  left  hand,  and  said  whoever 
killed  Audrey  Cardenas  really  wanted  to 
murder  me,”  Tuft  wrote  in  the  Post- 
Dispatch  on  June  7, 1998. 

“You  come  back  real  soon,”  Anderson 
had  said  to  Tuft  as  she  left  him  at  the 
prison.  “Promise?” 

Tuft  also  interviewed  Woidtke.  “I  feel 
like  I  know  him,  I  feel  like  he’s  always  told 
me  the  truth,”  she  observes,  and  her  arti¬ 
cles  turned  into  a  crusade  that  pushed  for 
Woidtke’s  release. 

She  was  heartened  by  reports  that  DNA 
testing  had  indicated  that  blood  found  on 
his  pants  belonged  to  him,  not  Cardenas. 
“He  always  said  it’s  his  blood,”  she  ex¬ 
plains.  “Everything  he  says  has  always 
turned  out  to  be  true.  We  owe  it  to  the 
people  in  this  country  who  are  wrongly 
convicted,”  she  says.  “It  could  be  your 
brother  or  sister.” 

She  continued  to  cover  the  Cardenas  case 
despite  her  unusual  personal  involvement 
with  Anderson.  Tuft  believes  that  he  in¬ 
tended  to  kill  her  twice  —  the  first  time 
when  she  visited  his  home,  and  later  when 
he  approached  her  car  in  the  News-Democ¬ 
rat  parking  lot  and  grabbed  her  arm  trying 
to  get  her  to  go  for  a  ride  with  him. 

A  week  after  the  second  incident, 
Audrey  Cardenas  disappeared. 

Tuft  will  not  cover  Woidtke’s  retrial, 
however,  because  she  is  so  deeply  involved 
in  the  case.  Questions,  in  fact,  have  been 
raised  about  whether  Tuft  should  have 
stayed  on  the  story  at  all.  In  a  1998  inter¬ 
view  with  E^P,  Lee  Wilkins,  formerly  a 
police  reporter  and  now  a  professor  at  the 
University  of  Missouri’s  School  of  Journal¬ 
ism,  questioned  whether  Tuft  could  be 
objective,  calling  it  “practically  inhuman” 
to  be  completely  evenhanded  after  a  major 
character  in  a  story  waves  a  gun  at  you. 
“Who’s  kidding  who  here?"  she  asked. 

A  killer  or  just  a  ‘liar? 

Richard  K.  Weil,  the  Post-Dispatch’s 
executive  editor,  defends  Tuft’s  coverage 
and  says  the  newspaper  has  made  sure  it 
revealed  her  intimate  role  in  the  drama. 
“She’s  the  consummate  pro  as  a  journal¬ 
ist,”  he  says.  “She’s  got  this  tremendous 
perseverance.” 
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Plenty  of  people  agree  with  Tuft’s 
findings.  One  of  them  is  Ron  Jenkins, 
a  St.  Louis  attorney  who  was  fascinated 
by  her  stories  in  the  Post-Dispatch. 

He  ultimately  agreed  to  serve  as 
Woidtke’s  attorney.  Without  Tuft, 
Woidtke  would  be  “nowhere,”  Jenkins 
declares.  “He’d  be  rotting  in 
jail  with  nowhere  to  go.” 

Armed  with  questions  raised 
by  Tuft,  Jenkins  demanded  a 
new’  trial.  Prosecutors  stood  by 
the  police  and  the  investiga¬ 
tion,  and  they  said  Woidtke 
was  indeed  the  murderer.  But 
in  an  April  26  decision  this 
year,  the  three-member  Illi¬ 
nois  Fifth  District  Court  of  Appeals 
overturned  Woidtke’s  conviction. 

The  court  ruled  that  an  attorney  who 
represented  Woidtke  in  1988  had  a  con¬ 
flict  of  interest  —  because  he  also  repre¬ 
sented  Anderson  at  the  time.  The  court 
also  said  there  is  “a  considerable  amount 
of  new  evidence.”  Among  other  develop¬ 
ments,  a  crime-scene  technician  has 
declared  that  Woidtke’s  confession 
incorrectly  described  the  clothing  worn 
by  Cardenas.  The  technician  also  says 
that  Anderson  implied  he  committed 


the  murders  in  a  1992  jailhouse  interview. 

Also,  a  search  of  Anderson’s  house  after 
the  Lanman  murders  turned  up  a  person¬ 
al  diary  that  stated  Anderson  had  been 
jogging  with  Cardenas  on  the  day  she  dis¬ 
appeared.  Anderson  told  police  that  she 
had  been  at  his  apartment  the  day  before 
she  vanished. 


Prosecutor 
Robert  Haida 
says  the  press  has 
“propped  up”  an 
alternate  killer. 


One  of  the  appellate  judges,  Gordon 
Maag,  in  agreeing  with  the  court’s  ruling, 
wrote  that  it  is  “unconscionable”  that 
years  went  by  and  nobody  acted  on 
Woidtke’s  requests  for  a  hearing.  “I  can 
perceive  of  no  reasonable  explanation 
for  such  conduct,”  he  observes. 

The  local  state’s  attorney  has  never 
agreed  with  Tuft’s  contention  that 
Woidtke  is  innocent.  After  an  investiga¬ 
tion  of  several  months  this  year,  St.  Clair 
County  state’s  attorney  Robert  Haida 
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declared  that  he  will  retry  Woidtke  on 
murder  charges.  Three  assistant  prosecu¬ 
tors  reviewed  thousands  of  pages  of 
documents,  Haida  said.  “They’ve  inter¬ 
viewed  30  potential  witnesses,”  he 
added,  “including  Dale  Anderson,  who 
has  been  propped  up  by  some  of  the  local 
press  as  the  so-called  ‘real  killer.’  We’ve 
had  DNA  testing  done,  and  our  conclu¬ 
sion  is  that  Rodney  Woidtke  should  be 
put  on  trial  again.” 

On  Aug.  14,  Haida  held  a  press  confer¬ 
ence  to  blast  the  Post-Dispatch’s  coverage 
of  the  case  and  any  information  Tuft 
elicited  from  Dale  Anderson,  calling  him 
“a  liar  who  persists  in  delusions  and  ob¬ 
sessions.” 

The  new  trial  will  begin  in  two  weeks. 
Woidtke  has  been  transferred  from  state 
prison  to  a  local  jail.  He  could  ask  to  be 
released  on  bail,  but  he  doesn’t  know 
anyone  in  Illinois  and  has  no  place  to 
stay,  according  to  his  attorney. 

Who  killed  Audrey  Cardenas? 

From  her  home  in  Chapel  Hill,  Texas, 
Cardenas’  mother  says  she  is  almost 
entirely  convinced  that  Woidtke  is 
innocent  and  Anderson  is  guilty,  but 
she  knows  that  there  are  “many  unan¬ 
swered  questions  about  what  happened 
to  Audrey.” 

But  Woidtke  still  has  many  detractors. 
George  Pawlaczyk,  a  Belleville  News- 
Democrat  reporter,  has  intensively 
covered  the  case  for  several  years  and 
thinks  Woidtke  is  guilty.  “There’s  a  lot 
of  circumstantial  evidence  that  points  to 
him,”  he  observes,  “from  his  sister  who 
said  that  he’s  choked  his  mother  before 
and  had  problems  relating  to  women  to 
his  repeated  statements  that  he  needed 
to  mate  with  a  woman  or  the  demons 
would  destroy  him.” 

Other  observers  wonder  if  a  third  party 
is  responsible.  Gary  Berkley,  publisher  of 
the  News-Democrat,  suspects  that  Ander¬ 
son  and  Woidtke  might  both  be  innocent. 
“If  they  [police]  had  really  gone  after  all 
the  suspects  and  vigorously  interrogated 
them,”  he  declares,  “it’s  possible  that 
somebody  else  would  have  been  charged 
with  the  murder.” 

Back  in  St.  Louis,  Tuft  insists  that  An¬ 
derson  is  the  killer.  She  has  no  intention 
of  backing  off,  no  matter  what  the  prose¬ 
cutors  do  or  say.  “The  battle  just  contin¬ 
ues,”  she  observes.  “I  owe  Audrey’s  family 
the  right  to  know  what  happened.”  II 

Dotinga  is  a  free-lance  writer  based  in 
San  Diego. 


www.editorandpublisher.com 


ODELL  MITCHELL  JR./l 


J;:!  jiJJbiimi 
i:jj^''tjjiuj‘jjjijj:jujj  vu^ 


jFifljlMiBji 


YEAR  B(X)K 


YEAR  BOOK 


YKAR  B<K)K 

WHO’S  \VHr;RE 


EDiTORef  Publisher 

INTERNATIONAL 


>  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


VOL.  1 

•  U.S.  &  Canadian  Dailies 

•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


>  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian, 


>  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 


Call  1-888-612-7095  to  Order 
Buy  the  3  Volume  Set  for  only  $200  and  Save  40% 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 

Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists  ^ 

Call  (800)  336-4380  ext.  1  for  details  or  order  online  at  www.editorandpubIisher.com 


p 

•«.  1' '  ^ 

$ 

Farewell 


From  the  heartland  to  major  markets, 
a  tough  business  climate  evolves  as  papers 
come  and  go  —  and  some  come  back 


to  the 


BY  MARK  FITZGERALD 


1 


Buff  Carmichael  never  wanted  to  be  a  newspaper 
publisher.  But  when  he  moved  to  Abraham  Lincoln’s 
hometown  of  Springfield,  there  was  no  paper  to  tell 
him  what  was  happening  among  other  gay  people  in 
the  small  Farm  Belt  cities  of  downstate  Illinois.  So 
Carmichael  started  Prairie  Flame.  Over  the  next  four  years,  he  got  a 
crash  course  in  the  realities  of  the  gay-newspaper  business. 


And  when  he  folded  Prairie  Flame  last 
month  with  a  final  cover  that  listed  adver¬ 
tisers  who  had  faithfully  supported  the 
paper  (and  the  deadbeats  who  had  stiffed 
it),  the  bitter  end  seemed  to  symbolize 
problems  gay  papers  face  in  places  far 
beyond  southern  Illinois. 

Just  a  couple  of  weeks  before,  the  Windy 
City  Times  had  published  its  final  issue  — 
not  among  the  corn  and  soybeans  of  rural 
America  but  in  the  nation’s  third-largest 
market.  Chicago  is  home  to  a  gay  commu¬ 
nity  so  large  and  politically  influential  that 
City  Hall  erected  rainbow-colored  gate¬ 
ways  to  the  entrance  of  a  neighborhood 
that  residents  affectionately  call  Boys 
Town.  And  Windy  City  Times  was  no 
flighty  startup:  When  it  folded,  it  had  15 
years  under  its  belt,  a  circulation  of 
20,000,  and  a  reputation  as  one  of  the 
best  gay  weeklies  in  America. 

In  the  past  year,  the  bell  has  tolled  for 
other  significant  gay  papers  across  the 
nation.  Missouri  lost  its  last  news- 
oriented  gay  paper  in  January  when  the 

News  Telegraph  in  St.  Louis 
jHH  folded.  In  May,  Au  Courant 
closed  after  16  years  in 
Philadelphia.  Last  month. 
This  Week  in  Texas  expired. 
Gay  papers  have  failed  in 
Minneapolis,  as  well  as  in 
California’s  Long  Beach  and 
Silicon  Valley.  Others  sur- 
vive,  but  were  hurt  badly 
.r*  "  •  J  by  the  sudden  closing  last 

December  of  Mulryan/Nash 
j  Advertising,  a  newspaper 

_  ^  •  rep  firm  that  went  out  of 

business  owing  substantial 
sums  to  gay  papers. 


The  gay  Blades  in  New  York  and  Wash¬ 
ington  are  successful,  but  Publisher 
Michaels  (below  right)  has  no  plans  to 
expand  —  “unless  I  win  the  lottery  or 
someone  plops  a  few  million  on  me.” 
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15-year  legacy 


Everyone  calls  it  Windy:  The  reborn  Chicago  paper 
now  includes  “Outlines”  as  a  special  section.  Staff 
members,  and  other  Lambda  Publications  employees 
(below  right),  including  longtime  Publisher  Bairn, 
wearing  glasses  in  the  front  row. 
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what’s  gone  wrong?  A  couple  of  years 
ago,  talk  among  some  publishers  centered 
on  forming  the  first  true  gay  newspaper 
chain.  Since  then,  gays  and  lesbians  have 
become  more  visible  than  ever  in  America 
—  and  more  openly  targeted  by  main¬ 
stream  advertisers.  So  what  is  happening 
to  a  niche  newspaper  business  that  once 
seemed  ascendant  in  a  market  repeatedly 
described  as  affluent,  educated,  and  loyal 
to  advertisers  who  use  gay  media? 

The  fact  is,  the  gay  newspaper  business 
these  days  is  both  more  perilous  —  and 
better  —  than  ever. 


In  addition  to  papers  aimed  at  H 

African  Americans  and  t _ 

Latinos,  there  is  now  - 

one  for  gay  and  les- 
bian  senior  citizens. 

The  Networker,  a 
paper  just  launched 
by  the  Pride  Senior 
Network  in  New 

York,  distributes  in  ^ 

doctor’s  offices  and 
restaurants.  . 

Although  gay  bars  ' 

remain  an  impor- 
tant  cog  in  the  dis- 
tribution network, 
gay  papers  these 
days  are  just  as  like¬ 
ly  to  be  found  in  mainstream  bookstores, 
coffee  shops,  and,  especially,  drugstores  in 
big  cities.  “We’re  going  to  places  that  even 
five  or  10  years  ago  would  never  have  let  us 
drop  off  a  gay  paper,”  says  Don  Michaels, 
publisher  of  The  Washington  Blade  and 
New  York  Blade  News. 

Even  this  year’s  rash  of  closings  should 


The  niche  gets  niches 

“Local  gay  and  lesbian  papers  are  boom¬ 
ing,”  declares  Todd  Evans,  founder  of 
Westfield,  N.J.-based  Rivendell  Marketing, 
the  major  national  ad  rep  firm  for  gay 
newspapers.  “At  our  last  count,  there  were 
237  local  gay  and  lesbian  publications,  and 
when  we  started  out  [in  1979],  we  counted 
25.  So  there’s  a  plethora  of  gay  and  lesbian 
papers  out  there.” 

The  niche  has  spawned  its  own  niches: 


Q  Syndicate’s  electronic  newsletter  on  gay 
publications,  PressPass  Q. 

Rivendell  Marketing’s  Evans  says  that, 
in  any  given  year,  about  10  papers  will 
come  and  go.  The  turnover  this  year,  he 
says,  is  not  exceptional:  “According  to  our 
count,  seven  have  folded  and  three  have 
started  up.” 


not  be  a  cause  for  alarm,  says 
David  Bianco,  publisher  of  Q 
Syndicate,  a  content  provider  for 
gay  papers.  “I  think  this  is  par  for 
the  course,”  he  argues.  “Papers 
are  always  expanding  and  going 
out  of  business.  We’re  more 
aware  of  it  now,  because  now  we 
have  a  journal  that  follows  it 
nationally,”  he  says,  referring  to 

A  writing  Buff:  Carmichael  (right)  of 
the  Prairie  Times,  with  friend  Jerry 
Bowman,  hopes  his  new/old  paper 
will  play  in  P^ria. 


There  is,  however,  a  strong  sense  that  the 
business  environment  is  harsher  for  gay 
papers  now.  “It  used  to  be  that  all  you 
needed  to  get  into  this  business  was  a 
dream  and  a  dollar,”  Evans  observes.  “It’s 
not  so  cheap  anymore.  And  of  10  new 
papers,  one  makes  it  and  nine  don’t.” 

No  chain  to  come? 

Tracy  Bairn  has  seen  the  change  in  her 
13  years  as  a  Chicago  gay-newspaper  pub¬ 
lisher.  “Most  of  the  gay  papers  of  the  last 
decade  were  started  by  businesspeople  and 
not  by  community  activists,”  she  says.  “In 
the  1970s  and  ’80s,  it  was  the  activists  and 
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Now  you  have  your  own 
PressPass™  to  the  Internet 


:  I  the  bar  owners  who  started  papers.”  The 
I  change  in  ownership  type  could  mean 
even  more  turnover  in  gay  papers,  she 
warns.  “The  question  is,”  she  says,  “if 
i  they’re  only  in  it  for  the  money,  will  they 
1  be  there  for  the  long  haul  if  the  return  is 
not  what  they  expect?” 
j  So  far,  though,  the  rigorous 
I  bottom-line  publishers  from 
I  j  the  mainstream  press  —  the 
ones  who  are  driving  the 
j  consolidation  of  dailies  — 
j  have  not  emerged  in  the  gay 
I  press.  Publishing  a  gay  paper 
I  remains  something  of  a  cause, 

I  says  Chris  Crain,  whose 
I  Window  Media  properties 
i  emphasize  professionalism  in  both  busi- 
!  ness  and  editorial. 

I  “All  of  us  were  in  more  lucrative  profes- 

!  sions,  such  as  public  relations  or  law,  so 
I  this  was  not  done  for  financial  reasons,” 

1  he  says.  “We’re  a  gay  paper  writing  for  the 
j  gay  community.  We  see  providing  a  pro¬ 
fessional,  accurate  paper  with  reliable  in- 
j  formation  as  an  engine  for  the  civil-rights 
movement.” 

Not  long  ago,  Atlanta-based  Window 
Media  was  considered  a  leading  candi- 


pers,  we’re  talking  about  a  much  smaller 
pie,”  he  observes.  “There  are  no  obvious 
economies  of  scale  in  consolidating.” 
Rivendell’s  Evans  says  chains  may  emerge 
one  day,  but  not  now:  “You  need  both  a 
strong  national  and  local  advertising 
base,  and  that  is  still  quite  small  for  gay 
papers.  They’re  not  profitable  enough  for 
the  big  guys  to  go  after  them  yet.” 

I  Certainly,  gay  papers  themselves  are 
not  big  buys.  The  biggest  ones,  such  as 
Michaels’  Blade  papers  in  New  York  and 
Washington,  each  distribute  a  little  more 
than  40,000  copies  a  week. 

A  problem  for  gay  papers  is  that  main¬ 
stream  publications  are  also  targeting 
their  audience.  “As  more  and  more  main¬ 
stream  papers  cover  gay  and  lesbian  is¬ 
sues,  there  is  less  of  a  niche  for  gay  and 
lesbian  newspapers  to  fill,”  says  Fred 
Fejes,  a  communications  professor  at 
Florida  Atlantic  University  who  is  an  ex¬ 
pert  on  gay  marketing.  Fejes  warns  that 
gay  papers  may  be  about  to  encounter  a 
problem  mainstream  newspapers  have 
long  faced:  difficulty  attracting  young 
j  readers,  who  seem  to  identify  less  with 
[  their  “community.” 

!  But  gay  publishers  scoff  at  the  idea  that 
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David  Bianco 
believes  there’s 
little  chance  of 


gay  papers 
“consolidating.” 


Southern  Voice  as  a  regional  weekly  for 
the  South. 

When  The  Washington  Blade  started 
the  New  York  Blade  News,  many  thought 
i  Publisher  Michaels  would  try  to  take  his 
I  well-respected  brand  to  other  cities.  He 
I  laughs  at  the  idea  now.  “We  just  don’t 
have  the  deep  pockets,”  he  reports. 

One  reason  chains  haven’t  emerged, 
says  Q  Syndicate’s  Bianco,  is  the  size  of 
gay  papers.  “Compared  to  alternative  pa- 
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date  to  establish  a  gay  newspaper  chain. 
Beginning  with  Southern  Voice  in  Atlanta, 
it  bought  papers  in  Houston  and  New  Or¬ 
leans,  began  a  regional  entertainment 
guide,  and  talked  of  growing  to  five  or 
more  papers.  Instead,  last  month,  it 
merged  the  New  Orleans  paper  into  its 
- Atlanta  flagship  and  positioned 
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daily  papers  will  take  their  readers  or  gay 
advertisers.  Mainstream  papers  and  me¬ 
dia  are  picking  up  on  their  issues,  the 
Blades’  Michaels  says,  “but  they  will  never 
be  interested  in  covering  them  with  the 
depth  you  get  in  gay  papers.  Our  readers 
will  read  those  stories  in  The  [Washing¬ 
ton]  Post,  and  still  turn  to  the  Blade  to  get 
more  of  an  overview  on  the  story.”  As  for 
advertising,  he  says  no  mainstream  paper 
can  beat  the  cost-efficient  targeting  to  a 
gay  audience  that  gay  papers  can  offer. 

But  changes  among  gay  and  main¬ 
stream  businesses  —  and  audiences  —  are 
changing  the  advertising  mix  consider¬ 
ably.  For  one  thing,  advertisements  fit  for 
the  whole  family  are  replacing  sexually 
oriented  categories. 

“Gay  papers  used  to  publish  page  after 
page  of  headless  male  torsos,”  Southern 
Voice  Co-Publisher  Crain  says.  “The  trend 
is  definitely  away  from  sexual  content. 

The  headless  male  torso  is  going  away.” 

One  reason  is  that  sexually  oriented  ad¬ 
vertisers  have  moved  much  of  their  busi¬ 
ness  to  the  Internet.  But  it’s  also  a  choice 
gay  papers  make  because  many  main¬ 
stream  advertisers  will  not  appear  in  a 
paper  with  sexually  oriented  content. 

Gay  papers,  whose  readerships  tend  to  be 
overwhelmingly  male,  are  also  dumping 
the  ads,  which  offend  many  lesbians,  in 
an  effort  to  attract  more  female  readers. 

Local  gay  businesses,  though,  can  be  a 
shaky  ad  foundation  for  smaller  papers, 
as  Carmichael  discovered  with  Prairie 
Flame.  Gay  bars,  in  particular,  left  him 
with  uncollectible  debts.  “If  there’s  one 
thing  I  learned  from  being  in  the  gay 
newspaper  business,”  Carmichael  says 
with  a  small  laugh,  “it’s  that  I  don’t  ever 
want  to  own  a  gay  bar.” 

‘Flame' Still  bums 

But  if  the  August  closings  of  Prairie 
Flame  in  southern  Illinois  and  Windy 
City  Times  in  Chicago  symbolized  the 
problems  gay  papers  confront,  their  just- 
announced  revivals  could  just  as  well 
symbolize  the  resilience  of  the  business. 

Windy  City  Times  hit  Chicago  streets 
again  two  weeks  ago,  after  Lambda  Publi¬ 
cations  founder  Tracy  Bairn  bought  the 
paper.  Bairn’s  own  gay  Chicago  weekly. 
Outlines,  is  now  a  section  inside  the  new 
20,000-distribution  Windy  City  Times. 
It’s  an  ironic  return  for  Bairn,  who  helped 
Jeffrey  McCourt  create  Windy  City  Times 
in  1985,  then  left  with  other  staff  mem¬ 
bers  two  years  later  to  create  Outlines. 

The  newspaper  faces  competitive  pres¬ 
sure  from  Chicago  Free  Press,  which  was 
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Out  Of  the  Closet  and  into  their  beats 


The  closet  has  essentially 

disappeared  in  mainstream  print 
and  broadcast  newsrooms,  a  survey 
of  gay  and  lesbian  journalists  suggests. 

More  than  90%  of  survey  respondents 
said  they  are  open  about  their  sexual  ori¬ 
entation  in  the  newsroom.  A  nearly  identi¬ 
cal  number  of  gay  and  lesbian  journalists 
said  they  would  feel  comfortable  bringing 
a  date  to  a  company  event. 

The  survey  suggests  this  personal  free¬ 
dom  is  wideiy  supported  by  institutional 
measures:  63%  of  respondents  work  for  a 
news  organization  that  pledges  not  to  dis¬ 
criminate  based  on  sexual  orientation,  and 
almost  half  (47%)  work  for  a  company 
that  offers  benefits  for  domestic  partners. 

formed  by  ex-Wiruiy  City  Times  staffers 
who  left  in  a  mass  exodus  in  August  1999- 
Baim  is  convinced  the  city  can  support 
two  general-interest  gay  papers. 

Carmichael,  meanwhile,  is  re-starting 
the  Prairie  Times.  He’s  hoping  his  gay 
paper  will,  literally,  play  in  Peoria  (and 
other  downstate  towns).  Community 


Newsrooms  remain  rude  places, 
however:  55%  of  journalists  said  they 
have  heard  “derogatory  comments” 
directed  either  at  themselves  or  at  other 
gays  or  lesbians. 

The  survey  of  363  gay  and  lesbian  jour¬ 
nalists  was  conducted  by  Leroy  Aarons,  di¬ 
rector  of  the  Program  for  the  Study  of 
Sexual  Orientation  Issues  in  the  News  at 
the  University  of  Southern  California’s 
Annenberg  School  for  Communication,  and 
Sheila  Murphy,  an  associate  professor  of 
communication  at  the  Annenberg  school. 

It  was  released  at  the  10th  annual  con¬ 
vention  of  the  National  Lesbian  and  Gay 
Journalists  Association,  held  recently  in 
San  Francisco.  —  Mark  Fitzgerald 

activists  from  across  the  region  convinced 
him  to  give  Prairie  Flame  another  tiy. 

“I  never  wanted  to  get  into  this  busi¬ 
ness,  but  once  I  got  in,  I  —  well,  to  be  hon¬ 
est  —  I  still  wanted  to  get  out,”  Carmichael 
says.  But  he  adds  he  cannot  let  Prairie 
Flame  be  snuffed  out:  “Yes,  I  am  burned 
out,  but  I’ll  give  it  another  shot.”  11 
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EVER:  NOW  ONUNE 

With  Web  forums  for  feedback  on  local  businesses,  ‘Denver  Post,’ 
Minny’s  ‘Star  Tribune’  put  their  money  where  Word  of  Mouth  is 

BY  WAYNE  ROBINS 

A  Colorado  man  had  a  little  problem  at  a  Jiffy 


A  ^ 

Lube  shop  in  a  suburb  of  Denver.  They  put  the  wrong 
i  /  weight  of  oil  in  his  truck  and  left  the  old  oil  filter  in  the 

engine  compartment,  among  other  service  failings. 
aJBbi  The  man,  identified  only  as  “Greg,”  did  more  than 
gripe  to  fnends  and  co-workers  about  the  experience.  He  posted  a  re¬ 
view  of  the  Jiffy  Lube  location  in  a  new  section  of  Denver  Post  Online. 
“BEWARE!  I  wouldn’t  bring  my  mother-in-law’s  car  to  this  place 

for  an  oil  change !  ”  began  his  one-star  (out  j  tive  content  that  starts  conversations,  that’s 
of  five)  review  in  Word  of  Mouth.  j  sticky  and  very  practical,”  Irvine  said. 

The  Web  sites  of  Post  and  the  I  Eric  Grilly,  the  vice  president  h|m||| 

Minneapolis  Star  rnftwTrc  are  the  first  two  i  ofinteractive  media  at  Den- 

online  newspapers  to  establish  a  - - - -  i 

co-branding  relationship  with  5  stariMbcine  ^  'i  I  ^ 

Boulder,  Colo.-based  Word  of  |  j 

Mouth  (at  http://www.wordof  . 

mouth.com/dpo  and  http://www 

.startribune.com/wordofinouth,  2'"  _ 

Word  ofMouth  might  be  the  _ _ _ 

first  B2C2BC  in  online  journalism: 

A  business-to-consumer-to-busi-  »» 

ness-and-consumer  service.  Think 
of  an  online  yellow  pages  that  in- 

eludes  customers’ opinions  about  _ 

the  business,  and  you  get  an  idea  of  I  “'.“Z 

the  Word  ofMouth  concept.  I 

Eventually,  the  sites  will  contain 

listings  and  opinions  about  a  wide  !  — . 

range  of  services  in  a  community,  -  ~ 

from  auto-repair  shops  and  beauty  stdons  ver  Post,  is  bullish  about  Word  of  Mouth,  as 
to  restaurants  and  roofers.  i  is  Nick  Rogosienski,  who  has  the  same  title 

“It  is  essentially  a  substitute  for  other  on-  at  the  Star  Tribune. 

line  yellow  pages,”  Rick  Levine,  a  co-creator  “We  had  concluded  a  relationship  with 
of  Word  ofMouth,  said  recently.  “The  value  i  uswestdex.com  [now  qwestdex.com],  and 
to  consumers  is  that  other  people’s  opinions  [  neither  partner  was  satisfied  with  the  rela- 
may  be  closer  to  their  own  than  a  yellow-  |  tionship,”  Grilly  said.  “So  we  were  looking 

page  description  a  merchant  is  paying  for.”  for  a  directory/yellow  pages  solution,  and 

For  the  newspaper,  the  payoff  is  “attrac-  we  liked  the  Word  ofMouth  twist:  The 
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ver  Post,  is  bullish  about  Word  ofMouth,  as 
is  Nick  Rogosienski,  who  has  the  same  title 
at  the  Star  Tribune. 

“We  had  concluded  a  relationship  with 
uswestdex.com  [now  qwestdex.com],  and 
neither  partner  was  satisfied  with  the  rela¬ 
tionship,”  Grilly  said.  “So  we  were  looking 
for  a  directory/yellow  pages  solution,  and 
we  liked  the  Word  ofMouth  twist:  The 


focus  isn’t  Just  yellow  pages  listings,  but  a 
local  consumer  Web  site.” 

In  Minnesota,  Rogosienski  is  gung-ho 
on  the  potential  of  Word  of  Mouth,  even 
though  the  site,  like  that  of  the  Post s  in 
Denver,  has  been  up 
hardly  a  week. 

I  ‘We’re  working  with 
;  them  closely  to  devel¬ 
op  a  much  deeper 
service  than  just  an 
online  directory,”  he 
I  said.  “A  big  piece  of  it 
I  is  what  w'e’re  viewing 
I  as  community  build-  Rjck  Levine 
!  mg  that  has  to  do  wnth  co-Creator 
individuals  being  able  Word  of  Mouth 
to  rate  and  refer  peo- 
!  pie  to  our  businesses.  We  feel  that  will 
I  have  a  great  deal  of  value  to  our  users.” 

The  Word  of  Mouth  logo  can  be  found 
!  on  each  newspaper’s  home  page.  The  con- 
j  cept  began  as  a  theoretical  abstraction  for 
Levine  and  one  of  his  partners,  David 
Weinberger.  They  are  among  the 
co-authors  of  “The  Cluetrain  Manifesto” 
(Perseus  Books),  which  lays  out  an 
iconoclastic  vision  of  Internet  commerce. 

I  “The  premise  behind  ‘Cluetrain’  is  that 

!  because  people  are  talking  [online]  to  each 
!  other  about  products  and  services  ...the 

ability  to  ‘eavesdrop,’  to 
information  about 
§  J  i .  merchants  and  compa- 

r'  •  ^  S  f :  :  r  nies,  is  greatly  magni- 
Lj^Ji  fied,”  Levine  said. 

Companies  that  don’t 
get  in  on  the  conversation  will 
be  left  behind,  he  said. 

For  Word  of  Mouth  to  fulfill 
ifs  potential,  however,  the 
critical  mass  of  citizen  critics 
^  do  would  have  to  grow  substan- 
tially.  Grilly  looks  forward  to 
having  “20  or  so  opinions 
about  a  place,  and  find  out 
L”  what  my  fellow  consumers 

have  experienced.” 

Until  that  happens,  there 
will  be  skepticism. 

— - - —  Suppose  the  guy  complain- 

j  ing  about  the  J  iffy  Lube  shop  has  his  own 
oil-and-lube  business  down  the  block.  “The 
I  negative-review  issue  was  raised  around 
I  here  from  Day  One,”  Rogosienski  said. 

“If  a  company  is  providing  poor  service, 
people  are  telling  others  about  it  all  day 
long,”  he  said.  We’re  telling  them  that  this 
gives  them  the  ability  to  turn  a  bad  situa¬ 
tion  into  good  customer  service.”  11 
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lElimE  MADE  EASY 

USLaw.com  translates  legal  concepts  from  Bar-baric  to  English 


BY  CHARLES  BOWEN 


A  YOUNG  REPORTER  ONCE  TOLD  ME  THAT  HE  WANT- 

ed  to  avoid  covering  anything  having  to  do  with 
the  law.  Judging  from  where  lawyers  and  judges 
routinely  appear  on  popularity  polls,  I  guess  many 
readers  share  that  attitude. 

For  us,  it’s  a  naive  wish.  A  journalist  wanting  to  avoid  writing 
about  the  law  and  lawyers  would  be  like  a  body  saying  it  is  tired 
of  dealing  with  blood.  Law  is  fundamental  to  most  of  what  we 


cover,  from  school  boards  and  county 
commissions  to  the  behavior  of  parents 
at  Little  League  games  to  how  the  state 
chooses  to  tax  its  residents  who  sell  goods 
and  services  in  cyberspace. 

We  can’t  —  and  shouldn’t  want  to  — 
avoid  the  law.  But  that  doesn’t  mean  I 
we  have  to  embrace  legalese.  I’ll  bet  I 
that  most  judicial  critics,  if  pressed  to 
elaborate  on  their  feelings,  would  admit 
it  is  the  often-cryptic  language  of  law 
and  lawyers  that  really  makes  them 
cranky. 

Until  recently,  the  Internet  —  despite 
dozens  of  wide-ranging  sites  devoted  to 
legislation,  court  decisions,  and  con¬ 
sumer  law  —  hasn’t  helped  all  that  much 
in  the  translation  department. 

Now,  though,  a  bright,  intelligent  site 
promises  to  leave  behind  complex  legal 
terms  as  it  discusses  in  plain  English  the 
laws  that  affect  employment,  family,  1 

business,  property,  and  health.  It’s  a  site  j 
you  not  only  can  use  in  your  own  writing  j 
and  editing  but  also  can  happily  share  j 

with  readers  who  want  to  do  their  own  , 
research.  I 

USLaw.com  (http://www.uslaw.com)  | 

features  a  library  of  more  than  1,500  I 

background  articles.  It  is  eminently  I 

searchable,  but  also  remarkably  easy  to  I 
browse.  The  introductory  page  is  high-  | 

lighted  by  links  to  nine  law  “channels,”  | 
including:  ! 

•  “Employment,”  with  information  j 

on  age  and  racial  discrimination,  hiring 
and  firing  issues,  injuries  in  the  work-  j 

place,  retirement  benefits,  sexual  harass¬ 


ment,  and  ways  to  avoid  litigation. 

•  “Real  Estate,”  covering  issues 
related  to  buying  and  selling  property, 
mortgages,  leases  and  contracts,  and 
landlord/tenant  relations. 

•  “Family,”  featuring  articles  on 
marriage,  divorce,  spousal  and  child  sup¬ 
port,  child  laws,  laws  relating  to  the  eld¬ 
erly,  wills,  and  school  issues. 

•  “Financial,”  covering  bankruptcy, 
debt  and  credit,  taxes,  personal  finance, 
estate  planning,  and  investments. 

•  “Health  and  Injury,”  with  infor¬ 


mation  on  insurance,  accidents,  defective 
products,  environmental  law,  and 
malpractice. 

•  “Crime  and  Courts,”  featuring  data 
on  criminal  law,  litigation,  small-claims 
court,  traffic  violations,  and  courtroom 
procedures. 

•  “Commercial,”  with  material  on 
home-based  businesses,  partnerships. 


'  ^  USLaWcm  WiHcome.  Let  t^SLau-.cm  make  the  late  trork Jor  yoa. 
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corporations,  patents,  trademarks  and 
copyrights,  and  mediation. 

Other  USLaw.com  innovations  include 
its  recently  revamped  Small  Business 
Resource  Center,  which  specializes  in 
providing  free  legal  information  on 
various  topics  affecting  business,  such 
as  business  structure,  intellectual  prop¬ 
erty,  and  employment  law.  The  center 
also  offers  a  weekly  column  on  business 
law  topics,  frequently  asked  questions, 
and  links  to  relevant  articles  in  the 
USLaw.com  library.  11 
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that  event  officials  had  “a  certain  loyalty” 
to  the  Sun  and  felt  The  Press-Enterprise 
“circulation  until  recently  hasn’t  had  any 
real  numbers  that  made  sense  in  our 
county.”  Over  the 
last  three  years,  San 
Bernardino  circula¬ 
tion  in  the  county 
has  grown  from 
4,000  to  14,000, 
according  to  The 
Press-Enterprise. 

Frustrated  Press- 
Enterprise  executives 
met  and  decided, 

“‘No’  doesn’t  have  to 
be  a  final  answer,”  recalled  Joe  Frederick- 
son,  the  paper’s  vice  president  for  market¬ 
ing  and  immediate  past  president  of  the 
Dallas-based  International  Newspaper 
Marketing  Association.  “In  my  experience, 
entirely  too  many  newspaper  marketers 
take  ‘no’  for  an  answer  and  walk  away,” 
said  Frederickson. 

Press-Enterprise  executives  threw  re¬ 
sources  into  coverage  and  promotions  to 
try  to  become  the  race’s  newspaper  of 

I  record  for  this  year’s  March  7-12  race. 
Among  other  things.  The  Press-Enter¬ 
prise: 

•  Published  editions  vvith  special 
wrap-around  covers  about  the  race, 
and  had  hawkers  sell  them. 

^  •  Expanded  race  coverage  by  in¬ 

ly  creasing  the  sports  section  wth  two 
S';  added  full-color  pages  and  a  blizzard  of 
n  race  photographs. 

•  Published  a  20-page  race  guide, 

1  and  deployed  30  to  40  college  students 
;  to  hand  out  4,000  copies  of  the  free 
S  guide. 

I ;  •  Rented  a  lot  within  sight  of  the 

M  race  starting  line  and  parked  a  big  de- 
1  livery  truck  with  a  28-foot-long  ad  for 
u  the  paper  on  the  side  facing  the  crowd, 
r  •  Set  up  a  booth  at  the  first  turn  in 
I'  the  race  to  give  away  guides,  sell  the 
V  paper,  and  sign  up  subscribers. 

H  The  Press-Enterprise  blitzkrieg 
H  worked,  according  to  attacking  field 
H  general  Frederickson,  who  said  a  re¬ 
mark  by  one  of  his  staffers  summed  up 
the  group’s  feeling:  “We  were  successfiil  in 
creating  the  impression  that  w  e  were  the 
official  newspaper  sponsor,  which,  of 
course,  we  weren’t.” 

Even  Beswick,  the  race  official  who  has 
supported  keeping  the  Sun  as  its  sponsor, 
said  the  Sun  needs  to  remind  county  resi¬ 
dents  that  it,  not  The  Press-Enterprise,  is 


The  Press-Enterprise’  zaps  rival  ‘San  Bernardino  County  Sun 


Joe  Frederickson 

“The  Press- 
Enterprise” 


BY  JOE  NICHOLSON 

CALIFORNIA’S  SaN  BeRNARDINO  CoUN'TY  HAS  BECOME 
a  battleground  between  the  dominant  San  Bernardino 
County  Sun  and  an  invading  neighbor,  Riverside’s  The 
Press-Enterprise,  which  is  employing  “ambush  mar¬ 
keting”  tactics  to  try  to  boost  its  circulation. 

The  Press-Enterprise’s  tactics,  referred  to  variously  as  “ambush 
marketing”  or  “guerrilla  promotion,”  involve  efforts  to  offset  a 
rival’s  sponsorship  of  an  important  promotional  event  by  creating 

a  public  impression  that  the  non-  ■  r  ^ 
sponsor  is  actually  the  sponsor.  ;  - 

‘You  surround  the  event  with  vari¬ 
ous  advertising  and  promotional  ac¬ 
tivities  to  the  point  where  people 
think  you  are  the  sponsor,”  explained  ^ 

Jack  Trout,  a  renowned  marketing  1^ 
expert  and  president  of  Greenwich,  ^ 

Conn.-based  Trout  &  Partners.  Trout,  ■ 
whose  firm  advises  clients  on  market-  H 
ing  strategy,  said  Nike  used  this  sort  |H 
of  “ambush  marketing”  with  the  jD 

Olympics.  Trout  referred  to  Nike’s 
multimillion-dollar  "j 

ad  campaign  using 
top  OljTnpic  stars  to  J 

grab  the  spotlight 
from  Reebok,  an  offi- 
cial  sponsor  of  the 

In  San  Bernardino 
County,  The  Press- 
Enterprise  began  its 
new  edition  with  an 
invasion  plan  that 

called  for  promotion-  ■ 

al  support  from  spon-  JKbMDIk  9 
sorships  to  help  build  circulation.  The 
county’s  most  coveted  sponsorship  event  is 
a  six-day  bicycle  race  that  begins  in  the 
city  of  Redlands  and  is  known  as  the  Red¬ 
lands  Bicycle  Classic.  The  race  draws  more 
than  50,000  spectators,  and  some  fans  re- 


UK  The  Press-Enterprise's  bike 

''  race  photos  helped  ambush 
\  the  official  race  sponsor. 

gard  it  as  America’s  closest  imitation  of 
the  Tour  de  France. 

The  Press-Enterprise  failed  in  repeated 
attempts  to  replace  the  Sums  the  race’s 
official  newspaper  sponsor.  Race  promot¬ 
er  and  founder  Carole  Beswick  told  E^P 
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still  the  official  sponsor.  “It  will  behoove 
the  Sun  to  make  that  more  of  a  point  in 
the  things  that  they  print,”  she  suggested. 

Press-Enterprise  Editor,  Publisher,  and 
President  Marcia  McQuem,  who  master¬ 
minded  the  strategy,  said  that  so  far  the 
public  has  been  “bemused”  by  what  she 
called  her  paper’s  occasional  “guerrilla 
promotions.”  McQuem  emphasized  that 
“guerrilla”  tactics  represent  only  a  tiny 
fraction  of  her  promotion  efforts  and 
added  that  she  was 
selective  about  us¬ 
ing  “guerrilla”  tac¬ 
tics  because “you 
can  be  nasty  to  your 
competition  in 
ways  that  you  don’t 
[keep]  the  public 
with  you.” 

So  far,  war  seems 
to  be  healthy  for  all  involved.  The  latest 
Audit  Bureau  of  Circulations  FAS-FAX 
shows  that  The  Press-Enterprise,  which 
has  more  than  twice  the  total  circulation 
of  its  rival,  and  the  Sun  both  gained  circu¬ 
lation.  The  Press-Enterprise's  daily  circula¬ 
tion  is  173,132;  the  Sun's  daily  circulation 
is  77,672. 

While  McQuem  may  be  right  that  the 


public  has  been  “bemused”  by  her  tactics, 
her  rivals  at  the  Sun  are  by  no  means 
amused. 

William  Dean  Singleton,  whose  Media- 
News  Group  Inc.  mns  the  Sun,  derided 
McQuem’s  “guerrilla”  tactics  as  ineffec¬ 
tive.  "The  Press-Enterprise  is  trying  to  sell 
a  few  newspapers  [in  San  Bernardino 
County],  and  they  are  mn  by  a  publisher 
who  is  a  big  ball  of  hot  air,  and  you  would 
expect  this  kind  of  silly  thing  from  her,” 
declared  Singleton,  who  is  known  as  a  fe¬ 


rocious  competitor. 

Asked  if  he  objected  to  McQuem’s  tac¬ 
tics,  Singleton  insisted,  “I  don’t  have  any 
problem”  with  her  tactics.  Asked  what  sort 
of  tactic  might  constitute  going  too  far, 
Singleton  said,  “I  don’t  know. 

“We  own  the  market,  and  they  are  try¬ 
ing  to  get  a  little  piece  of  it,  and  none  of 
these  things  sounds  like  they  would  be 


very  effective,”  de¬ 
clared  Singleton. 

“As  long  as  their 
company  wants  to 
waste  that  money. 

Godspeed!” 

Singleton  said  he 
wouldn’t  stop  one  of 
his  publishers  from 
using  “guerrilla”  or 
“ambush”  tactics, 
explaining:  “If  they 

wanted  to  do  that,  they  could.  Most  of 
our  publishers  are  smarter  than  that.” 
The  best  way  to  build  circulation  is  by 
bolstering  local  news  coverage,  he  said. 

Referring  to  Dallas-based  Belo, 
which  owns  The  Press-Enterprise,  Sin¬ 
gleton  said,  “They’ve  got  a  playpen  over 
at  The  Press-Enterprise,  and  they’re 
having  fun  playing  with  the  parent 
company’s  money,  but  that  won’t  last  for¬ 
ever.  ...  It  baffles  my  mind  why  Belo  allows 
their  publisher  to  do  some  of  the  silly 
things  she  does.” 

Trout,  the  marketing  expert,  said 
McQuem  should  not  worry  about 
infuriating  Sun  officials  because,  “The 
angrier  [a  rival]  gets,  the  more  success¬ 
ful  you’ve  been.”  H 


Re:  “Guerrilla”  tactics. 

“You  can  be  nast\^  to  your 
competition  in  ways  that 
you  don’t  [keep]  the  public 

with  you.”  —  MARCIA  MC  QUERN 

The  Press-Enterprise 


Dean  Singleton 


MediaNews 
Group  Inc, 


So,  OK:  Who’s  got  the  coolest  billboard? 


COMMUTERS  FROM  SAN  BERNAR- 
dino  County  to  Los  Angeles  have 
been  witnessing  a  freeway  skirmish 
of  dueling  billboards  touting  two  rival 
newspapers. 

The  San  Bernardino  County  Sun  struck 
first  with  a  billboard  featuring  the  brand 
name  for  its  classified  advertising,  “Cool 
Classified.”  Its  billboard  touted  a  reduced- 
rate  offer;  “San  Bernardino  County  Sun  ... 
Cool  classified  ...  3  lines/7  days/$9.95.” 

The  staff  at  The  Press-Enterprise,  the 
Riverside-based  paper  that  has  launched  a 
San  Bernardino  edition,  debated  how  to 
parry  the  Sun's  billboard,  which  went  up 
in  April.  Classified  Sales  Manager  Darlene 
Clayton  recalled  The  Press-Enterprise’s 
longstanding  offer  of  free  classified  ads  on 
Saturday,  then  suggested,  “There's  nothing 
cooler  than  free  ads!” 

“That’s  the  message!  There  it  is!” 
declared  Joe  Frederickson,  vice  president 
for  marketing,  who  took  the  idea  to  top 
executives.  There  was  no  debate,  “just 
howling,”  he  said.  “Everybody  pounded  the 


table  and  said,  'How  soon  can  we 
get  that  up?’  ” 

Editor,  Publisher,  and  President 
Marcia  McQuern  said,  “I  Just 
applauded.” 

The  Press-Enterprise  billboard 


I  cooler.  . 

'  “tree  ads! 
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went  up  in  June  on  the  same  freeway. 
Interstate  10.  It  read;  “There’s  nothing 
cooler  than  free  ads!  ...The  Press- 
Enterprise  Classifieds.”  It  blew  up  the  size 
of  the  words  “cooler”and  “free  ads.” 

Sun  Publisher  Joseph  Pepe  did  not  re¬ 
turn  calls,  but  William  Dean  Singleton, 
whose  Denver-based  MediaNews  Group 
Inc.  runs  the  Sun,  belittled  The  Press- 
Enterprise’s  one-upmanship.  “You  can  give 


Road  warriors;  Billboards  strut 
stuff  in  Southern  California. 

away  all  the  free  ads  that 
you  want,  but  if  you  don’t 
have  any  circulation,  no¬ 
body  is  going  to  see  them,” 
scoffed  Singleton,  who  said 
The  Press-Enterprise's  San  Bernardino  edi¬ 
tion  still  has  relatively  small  circulation. 

The  Sun  has  increased  its  paid  classified 
ads,  said  Robert  G.  Balzer,  a  top  Singleton 
executive,  who  contended  the  Sun’s  $9.95 
offer  has  “not  really”  been  topped  by  The 
Press-Enterprise’s  free  offer.  “If  it  has,” 
added  a  sarcastic  Balzer,  “I  hope  they  are 
getting  an  awful  lot  of  free  ads.” 

—  Joe  Nicholson 
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HONORING  THE  BEST  ONLINE/INTERNET  WORK 
FROM  THE  NEWSPAPER  INDUSTRY. 

Just  a  reminder... this  is  your  last  chance  to  enter  Editor  &  Publisher’s  EPpy™  Awards 
for  2001.  The  deadline  for  entries  is  midnight  on  October  20,  2000. 

Awards  for  the  sixth  annual  EPpys’  will  be  presented  at  the  2001  INTERACTIVE 
NEWSPAPER  CONFERENCE  being  held  in  Dallas,  TX  from  February  21-24,  2001. 


Best  Overall  U.S.  Newspaper  Online  Service:  circulation  under  50,000 
Best  Overall  U.S.  Newspaper  Online  Service:  circulation  50,000-99,999 
Best  Overall  U.S.  Newspaper  Online  Service:  circulation  100,000-250,000 
Best  Overall  U.S.  Newspaper  Online  Service:  circulation  over  250,000 
Best  Overall  U.S.  Newspaper  Online  Service:  Weekly,  Co.mmunity,  Free  and  Alternative 
Best  Overall  Non-U.S.  Newspaper  Online  Service 
Best  non-Newspaper  Online  News  Service 
Best  College  Newspaper  Online  Service 
Best  Promotion  of  a  Newspaper  Online  Service 
Best  News  Section  in  a  Newspaper  Online  Service 
Best  Sports  Section  in  a  Newspaper  Online  Service 
Best  Business  Section  in  a  Newspaper  Online  Service 
Best  Entertain.ment  Section  in  a  Newspaper  Online  Service 
Best  Special  Section  in  a  Newspaper  Online  Service 
Best  Classified  Section  in  a  Newspaper  Online  Service 
Best  Community  Publishing  Effort  in  a  Newspaper  Online  Service 
Best  Directory  Application  in  a  Newspaper  Online  Service 
Best  Design  of  a  Newspaper  Online  Service 
Best  Use  of  Interactivity  in  a  Newspaper  Online  Service 
Best  Shopping  Application  in  a  Newspaper  Online  Service 
Best  Use  of  Rich  Media  in  a  Newspaper  Online  Service 
Outstanding  Achievement  by  an  Individual  in  Online  Newspapering 

International  entries  are  welcome  in  all  categories  except  for  the  Best  Overall  U.S.  Newspaper  Online  Service. 
The  Best  Overall  non-U. S.  Newspaper  Online  Service 
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Punter’s  ink  in  his  veins 


TV  anchor  and  King  columnist  is  among  the  speakers 
at  Newspaper  Features  Council  gathering  in  New  York 

BY  DAVE  ASTOR 

■nY  WAS  TV’S  Dan  Rather  speaking  at  a 
Newspaper  Features  Council  (NFC)  meeting? 

Because  he  spent  part  of  the  1950s  working 
for  The  Associated  Press  (AP),  United  Press 
International,  The  Huntsville  (Tex.)  Item,  and 
Houston  Chronicle  before  embarking  on  a  broadcast  career  that 
would  lead  to  anchoring  the  “CBS  Evening  News.”  And  because  he 
has  written  a  weekly  King  Features  Syndicate  column  since  1997- 


The  Texas-born  Rather,  speaking  to 
NFC  attendees  in  New  York  Wednesday, 
recalled  that  his  father  was  “a  ferocious 
consumer  of  newspapers.  I  can  still  hear 
him  say  that  newspapers  are  the  poor 
man’s  university.”  But  his  dad  canceled 
subscriptions  when  he  got 
angry.  So  the  Rather  house¬ 
hold  went  through  all  the 
Houston  dailies,  a  San 
Antonio  paper.  The  Christ¬ 
ian  Science  Monitor,  and 
the  St.  Louis  Post-Dispatch, 
to  name  a  few. 

Rather,  invited  to  the 
NFC  meeting  by  his  Texan 
friend  and  fellow  King  columnist  Heloise, 
said  he  reads  several  papers  a  day  — 
including  regional  and  local  dailies  from 
around  the  country.  “I  won’t  say  which 
ones,”  he  added,  not  wanting  to  play 
public  favorites. 

Rather  said  he  tries  in  his  column, 
which  runs  in  60  papers,  “to  take  some¬ 
one  where  they  haven’t  been  or  introduce 
them  to  someone  they  haven’t  met.  And  I 
love  to  tell  a  story.” 

AP  reporter-turned-United  Feature 
Syndicate  columnist  Tad  Bartimus  also 


tells  stories  in  “Among  Friends,”  which 
focuses  on  the  personal  yet  universal 
e.xperiences  of  everyday  people. 

“Newspaper  readers  want  tales  told 
well  about  their  daily  lives,”  she  said,  not¬ 
ing  that  these  columns  can  be  about  a 

“[My  father]  was  a  ferocious 
consumer  of  newspapers.  I 
can  still  hear  him  say  that 
newspapers  are  the  poor 
man’s  university.”  —  dan  rather 

Anchor/columnist 

parent’s  illness,  the  first  person  in  a  fami¬ 
ly  to  attend  college,  dealing  with  a  friend’s 
infidelity,  stopping  on  a  busy  highway  to 
rescue  a  dog,  trying  to  lose  weight  before 
an  old  flame  visits,  domestic  violence  next 
door,  the  struggle  to  make  ends  meet,  etc. 

Bartimus  told  NFC  attendees  her  own 
compelling  story.  She  had  a  glittering  27- 
year  career  at  AP  before  being  forced  to 
leave  due  to  an  illness  that  might  have 
been  caused  by  exposure  to  Agent  Orange 
as  a  Vietnam  correspondent. 

“I  had  no  job,  no  income,  and  no  rea¬ 


son  to  get  up  in  the  morning,”  Bartimus 
recalled.  Eventually,  she  remade  her  ca¬ 
reer  by  starting  “Among  Friends,”  which 
was  self-syndicated  before  mov  ing  to 
United  this  year. 

Another  United  creator,  “Jump  Start” 
cartoonist  Robb  Armstrong,  discussed 
how  his  mother  helped  nurture  his  inter¬ 
est  in  drawing.  Armstrong  recalled  doing 
some  very  bad  art  as  a  toddler,  including 
pictures  of  Charlie  Brown  with  arms 
sticking  out  of  his  ears  and  19  fingers  on 
each  hand.  But  his  mother  would  praise 
the  drawings,  show  them  to  friends  and 
co-workers,  and  “give  me  a  star. 

“My  mind  was  made  up  at  3  or  4  years 
old  to  become  a  newspaper  cartoonist,”  he 
said.  “There’s  nothing  more  powerful  in 
the  world  than  a  made-up  mind.” 

Armstrong  praised  United  sales  execu¬ 
tives  in  the  audience  for  selling  “Jump 
Start”  to  more  than  400  newspapers, 
while  adding  wryly:  “I  want  to  remind  you 
—  you’re  wasting  valuable  time  here.” 

One  reason  why  syndicates  and  news 
services  have  sold  a  lot  of  paginated  pages 
in  recent  years  is  that  they  save  papers 
valuable  time. 

“They  free  busy  editors  to  work  on  oth¬ 
er  things,”  said  New  York  Times  Syndica¬ 
tion  Sales  Corp.  President/Editor  in  Chief 
Gloria  Brown  Anderson,  speaking  during 
an  NFC  session  on  paginated  pages  that 
was  moderated  by  Houston  Chronicle 
Deputy  Managing  Editor  Susan  Bischoff. 

Elizabeth  Owens-Schiele,  executive  ed¬ 
itor  and  general  manager  of  special  publi¬ 
cations  at  Tribune  Media 
Services,  said  clients  tend  to 
be  small  and  midsize  papers 
that  might  not  have  the  re¬ 
sources  to  create  such  pages 
themselves,  but  that  some 
big  papers  are  clients,  too. 

Scripps  Howard  News 
Service  Editor/General 
Manager  Peter  Copeland 
added  that  clients  can  customize  paginat¬ 
ed  pages  with  local  stories  and  typefaces 
that  match  the  look  of  their  new'spaper. 

Paginated  pages  cover  food,  money, 
travel,  health,  and  many  other  subjects.  ® 

Other  syndicate  stories 

Tribune  Media  Services  announces  34 

layoffs  at  the  Los  Angeles  Times  Syndicate. 

See  story,  p.  7. 

Renowned  syndicated  columnist  Carl 

Rowan  dies.  See  obituary,  p.  18. 
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In  brief 

NCS:  Conflicts 
of  interest  are 
alleged,  denied 


Accusations  continue  to  fly  in 
the  National  Cartoonists  Society 
(NCS),  where  a  source  said  the 
organization  has  possible  conflicts  of 
interest  involving  “Beetle  Bailey”  creator 
Mort  Walker. 

E^P  received  an  e-mail  message  noting 
that  the  Milt  Gross  Fund  (chaired  by 
Walker)  and  the  NCS  each  recently  donat¬ 
ed  $35,000  to  the  International  Museum 
of  Cartoon  Art  (founded  by  Walker).  The 
source  added  that  the  NCS  ethics  commit¬ 
tee  (chaired  by  Walker)  would  hear  any 
appeal  by  Chip  Beck  to  be  reinstated  as 
NCS  treasurer.  Beck,  who  had  urged  more 
discussion  of  the  museum  donation,  was 
voted  off  the  NCS  board  {E^P,  Sept.  18  and 
25)  after  months  when  he  and  NCS  Presi¬ 
dent  Daryl  Cagle  were  at  odds  about  the 
way  the  NCS  and  its  monies  are  managed. 

Walker  denied  any  conflicts  of  interest, 
pointing  out  that  he  wasn’t  involved  in  the 
Milt  Gross  Fund  decision  to  give  money  to 
the  Boca  Raton,  Fla. -based  museum.  “I 
didn’t  vote  on  it,”  said  the  King  Features 
SvTidicate  cartoonist. 

“In  no  way  did  Mort  hint  at  or  suggest 
or  request  any  money  be  gifted  to  the 
museum  from  the  Milt  Gross  Fund  or 
the  NCS,”  added  NCS  board  member 
Bill  Janocha,  who  works  for  Walker. 

The  proposal  for  the  donation  originat¬ 
ed  with  me,”  stated  Cagle,  who  said  the 
e-mailed  accusation  against  Walker  is  “ugly 
and  groundless.”  He  added,  “Mort’s  honor 
is  beyond  reproach,  [and  his]  contributions 
to  our  art  form  are  immeasurable.” 

As  for  the  ethics  committee.  Walker  said 
former  NCS  President  Frank  Springer  has 
agreed  to  replace  him  as  chairman  during 
the  Beck  appeal  and  beyond. 

The  source  also  wondered  if  the  Walker- 
employed  Janocha  voted  for  the  museum 
gift.  Janocha  said  he  did  so  in  a  prelimi¬ 
nary  vote,  but  abstained  in  the  final  vote  to 
avoid  any  conflict-of-interest  perception. 
The  official  tally  was  5-0-3,  with  Janocha, 
Beck,  and  Polly  Keener  abstaining. 

Beck  said  he  hasn’t  seen  concrete  evi- 
i  dence  that  Walker  is  guilty  of  conflicts  of 
i  interest,  while  adding  that  he  hopes 
therell  be  no  conflicts  of  interest  with  an 
ethics  committee  whose  members  (former 
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NCS  presidents)  put  Cagle’s  name  up  for 
the  1999-2001  presidency. 

Springer  said  past  presidents  are  in¬ 
volved  in  nominating  various  NCS  officers, 
meaning  the  slate  they  approved  last  year 
included  Beck,  too.  And  Springer  recalled 
that  he,  as  1995-97  president,  brought  Beck 
onto  the  board  after  an  officer  resigned. 

Beck’s  supporters  say  he  had  no  prob¬ 
lems  serving  under  Springer  and  1997-99 
President  George  Breisacher,  while  Cagle’s 
supporters  say  the  board  vote  to  remove 
Beck  was  a  clear-cut  6-2. 

Cagle  has  not  publicly  stated  why  Beck 
was  ousted,  but  said  it  had  “nothing  to  do 
with  the  museum-donation  vote.”  Beck’s 
supporters  say  the  donation  vote  may  have 
been  part  of  the  reason. 

They  add  that  they’re 
not  necessarily  against 
helping  the  museum,  but  . 
wonder  if  giving  money  to 
the  struggling  institution  is 
the  NCS’s  responsibility  or 
the  best  use  of  NCS  funds. 

Donation  supporters  say 
the  museum  is  an  impor¬ 
tant  facility  that  needs 
funds  to  keep  operating  at 
this  time  as  it  seeks  other 
ways  to  stay  afloat. 

Bud  Grace,  who  does 

“The  Piranha  Club”  comic 

for  King,  has  been  named  ,  .  , 

,.1.  X  victoria  Houston 

the  new  NCS  treasurer. 

—  DaveAstor 


Former  syndicate  exec  has 

CAST  OF  FISHING  CHARACTERS 

Former  Universal  Press  Syndicate  executive 
Victoria  Houston  is  now  an  author  of  mys¬ 
tery  novels  with  a  fishing  milieu. 

She  wTote  “Dead  Angler”  (Berkley/Prime 
Crime)  after  authoring  five  nonfiction 
books.  Her  second  fishing  novel,  “Dead 
Creek,”  is  due  out  in  November,  and  a  third 
next  spring. 

The  northern  Wisconsin-based  Houston 
served  as  an  associate  vice  president  and 
vice  president  at  Universal  between  1983 
and  1995. 

NEWSEdGE  DISTRIBUTES  TO 
COMPANIES  AND  WEB  SITES 

NewsEdge  is  a  Web  syndicator  that  was 
founded  well  before  the  mid-1990s 
Internet  boom. 

The  Burlington,  Mass.-based  firm  be¬ 
gan  in  1989  as  a  distributor  of  business 
news  to  corporate  executives  and  others. 
NewsEdge  still  does  that  —  reaching  an 


estimated  700,000  people  in  more  than 
1,450  companies  —  but  now  also  provides 
business  news  to  about  200  Web  sites,  ac¬ 
cording  to  Vice  President  of  Corporate 
Marketing  David  Scott. 

Vice  President  of  eContent  Services 
Charles  White  said  NewsEdge  each  day 
receives  about  75,000  business  stories, 
which  go  through  a  technological  and 
human  filtering  process  before  distribu¬ 
tion.  The  stories  —  divided  into  1,500 
topic  areas  —  come  from  more  than 
2,000  sources,  including  The  New  York 
Times,  The  Wall  Street  Journal,  various 
Knight  Bidder  papers.  The  Associated 
Press,  Reuters,  weekly  business  maga¬ 
zines,  and  many  others. 

There  have  been  several  recent  devel¬ 
opments  at  the  company 
(http ; //www.newsedge 
.com).  For  instance,  it 
introduced  “ReachOut 
Mail,”  which  enables  Web 
site  visitors  to  receive 
a  daily  e-mailing  of 
industry-specific  news 
headlines. 

ScreamingMedia 
!  ADDS  2,000  TITLES 

ScreamingMedia  has 
added  more  than  2,000 
newspapers,  magazines, 

.  journals,  and  books  to  its 

catches  a  ,,,  ,  j  •  i 

novels  Web  and  wireless  syn¬ 

dication  network  during 
the  past  several  months. 

The  company  added  the  titles,  includ¬ 
ing  the  Los  Angeles  Daily  News  and  The 
Washington  Times,  via  partnerships  and 
new  provider  deals. 

ScreamingMedia  has  also  made  deals  to 
distribute  material  from  several  Latin 
American  content  providers. 

Everyone.net,  iSyndicaie 

MAKE  CO-MARKETING  DEAL 
Everyone.net  has  entered  into  an 
agreement  with  iSjmdicate  to  co-market 
Everyone.net’s  plug-in  services  and 
iSjTidicate  Express. 

The  partnership  will  enable  Web  site 
clients  to  receive  headlines,  photos,  and 
e-commerce  products,  along  with  services 
such  as  e-mail,  discussion  boards,  chat, 
and  search  from  a  single  source. 

Bittle’s  new  United  comic 

LOOKS  AT  LIFE  AFTER  DIVORCE 
“Geech”  cartoonist  Jerry  Bittle  has  creat¬ 
ed  a  new  comic  starring  a  divorced  couple 
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They’re  talking  tub  time  in  the  newly  syndicated  “Shirley  &  Son”  strip  by  “Geech"  cartoonist  Jerry  Bittle. 


and  an  8-year-old 
son  they’re  both  in¬ 
volved  in  raising. 

United  Feature 
SvTidicate  said  the 
daily/Sunday 
“Shirley  &  Son” 
started  this  month 
in  50  newspapers, 
including  the 
Chicago  Tribune, 

The  Detroit  News, 
the  Houston 
Chronicle,  the  Los 
Angeles  Times,  the 
Minneapolis  Star 
Tribune,  and  The  Toronto  Sun. 

News  service  columnist 

TAKING  PRE-ELECTION  TRIP 

A  Scripps  Howard  News  Service 
editor/columnist  will  be  taking  a  train 
trip  across  the  country  to  see  what 
Americans  think  about  the  state  of  the 
country  as  the  election  approaches. 

Richard  Pretorius  (RPretorius@aol. 
com)  plans  to  file  12  to  20  essays,  along 


et  cetera . . . 

The  “NON  SEQUITUR"  COMIC  BY 
Wiley  Miller  of  Universal  Press  Syn¬ 
dicate  received  a  favorable  mention  in 
“The  Bear  and  the  Dragon,”  the  new  book 
by  best-selling  author  Tom  Clancy.  ... 

DBR  Media  (http://www.dbrmedia.com) 
has  added  one  page  of  football  coverage 
to  its  weekly  package.  ...  Harlan  Cohen's 
“Help  Me  Harlan!”  advice  column  for  col¬ 
lege  students  and  young  adults  has  been 
picked  up  by  Tribune  Media  Service's 
TMS  Campus  wire.  Cohen’s  5-year-old 
column  already  has  60-plus  clients  of  its 
own.  The  self-syndicated  writer  (http:// 
www.helpmeharlan.com)  also  has  a  new 
book  out  called  “Campus  Life  Exposed: 
Advice  from  the  Inside”  (Peterson’s),  and 
is  hosting  a  Yahoo!  chat  every  Wednesday 
at  10  p.m.  EOT.  ...  “Single  Slices”  car¬ 
toonist  Peter  Kohlsaat  of  the  Los  Angeles 
Times  Syndicate  has  taped  an  appearance 
on  the  new  “Men  Are  From  Mars,  Women 
Are  From  Venus”  show  hosted  by  Cybill 
Shepherd.  “Mars/Venus”  book  author 
John  Gray  does  a  column  for  LATS.  ... 
Perigee  Books  has  published  a  “Quote 
Acrostic”  puzzle  collection  by  Charles 
Preston  of  LATS. 


with  daily  notebooks,  during  his  Oct.  6- 
Nov.  7  journey. 

He  will  visit  factories,  classrooms, 
diners,  pubs,  and  other  places. 

‘WorkWise’  columnist  has 
Three-for-all  trademarks 

Universal  Press  Syndicate  columnist 
Mildred  Culp  now'  has  the  unusual 
distinction  of  holding  three  separate 
registered  “Workwise”  trademarks. 

The  latest  is  for  her  new  one-minute, 
self-s>'ndicated  audio  program  for  news¬ 
paper  online  services.  The  other  two  are 
for  her  Universal  column  and  the  radio 
version  of  “WorkWise.” 

Knight  Ridder  hopes  its 
NEW  PET  column  HAS  LEGS 
Knight  Ridder/Tribune  News  Service  is 
distributing  a  w'eekly  column  about  pets 
and  pet  ow'ners. 

It’s  by  veterinarian  Dr.  Martv’  Becker,  a 
contributor  to  ABC-TVs  “Good  Morning 
America”  and  co-author  of  “Chicken  Soup 
for  the  Pet  Lover’s  Soul.” 

‘Exhausted  Single  Parent’ 
column  being  distributed 

A  column  called  “Exhausted  Single  Parent” 


is  being  syndicated  by  Stacey  Powells. 

The  California-based  Pow  ells  (http:// 
w'vvw.e.xhaustedparent.com)  is  also  finish¬ 
ing  a  book:  “The  Exhausted  Single  Parent’s 
Guide  to  Temporary'  Sanity  .”  She  works  in 
the  Paramount  Pictures  music  department 
while  raising  two  boys  on  her  own. 

‘MonitorWeek’  section  is 

SYNDICATED  TO  NEWSPAPERS 

The  Christian  Science  Monitor  is  syndi¬ 
cating  a  weekly  12-page  tabloid  to  local 
newspapers. 

“MonitorWeek,”  which  includes  mate¬ 
rial  from  23  CSM  bureaus  around  the 
world,  also  has  an  online  edition. 

Harvard  and  syndicate 
GETTING  down  TO  BUSINESS 
The  New  York  Times  Syndicate  has  joined 
with  Harvard  Business  School 
Publishing  to  distribute  articles  from 
the  “Harvard  Business  Rev'iew”  (HBR). 

Also  available  w'ill  be  content  from 
three  management  newsletters  and 
excerpts  from  books  published  by 
Harvard  Business  School  Press. 

The  HBR  articles  are  being  offered 
w  eekly  at  first  and  then  daily  starting  in 
Januarv'. 


Fun  content  that’s  as  fTesh  as  a  teenager 


QuickPubfish  delivers  top-nolth  entertainment  content  to  smalt  dailies,  weekTies  aitd 
monthlies.  This  mexpensive  package  includes  bo*  columns,  puzzles,  comics  and  graphics 
helping  you  save  on  free-lance  costs  while  increasing  your  ad  revemie.  Whether  you’re 
looking  for  columns  like  "You  and  Your  Health,”  crosswords,  tumble*,  horoscopes,  soaps 
or  corrtent  just  for  kids,  you'll  find  evcrythirtg  you  need  in  QuickPublish. 

For  details  about  our  discount  offer,  contact  TMS  at  800*637*4082. 


PublishI 

www.quickpubljsh.com 
A  Features  Service  That  Works  for  You 


TRIBL^E 

MEDIA  SEnviCeS 

435  N.  Michigan  Avenue.  Suite  1500 
Chic^.  tl  60611 
www.tTns.tribune.coin 
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We  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  index! 


For  75  years  marketers  have  used  the  ei@^\RKET  GUIDE  as  a  planning 
tool. They  have  come  to  rely  on  the  demographic  and  economic  tables 
with  actuals  and  remarkably  accurate  annual  projections. 

But  the  MARKET  GUIDE  has  also  been  a  highly  recommended  source  of 
relocation  data.  Its  unique  combination  of  quantitative  and  qualitative  data 
lixs  provided  an  accurate  description  of  communit>’  life. 

Now,  in  our  76th  anniversar)-  printing,  the  MARKET  GUIDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 


Relocation  info  now  includes  rankings  of 
quality  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overaU  BETTER  LIVING  INDEX! 


Ki*rii  «  JSKKK 


Demographic  data  now  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2005! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

ULUS  ... 

. . .  these  regular  features:  Population  by  Age, 
Ethnic  Breakdowns,  Number  of  Households, 
Income  per  Household  and  per  Capita,  Principal 


MARKET 

GUIDE 


Industries,  Chain  Outlets,  Retail  Outlets,  Location 
of  Markets,  Newspapers  Sett  ing  the  Market.  Retail  Sales  DataTana'^ 
much,  much  more! 

It's  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-MSA  markets  in  the  U.S  and  Canada  . . .  plus  critical  market  data 
for  more  than  1,600  cities  and  all  3,141  U.S.  counties. 

ukk.i.m; 

The  print  copy  of  the  E&P  MARKET  GUIDE  is  just  $140.  It’s  also  available 
on  CD-ROM  for  windows.  Pricing  for  the  CD-ROM,  which  includes  the 
printed  Market  Guide,  is  just  $495.  (CA,  DC,  EL,  IL, 
MA.  MD,  NJ,  NY,  OH  and  TX  re.sidents  please  add 
appropriate  sales  tax.  Canada  residents  please  add  GST.) 


OKDLK  rODAN  ! 

Please  send  payment  to:  EDITOR  &  PUBLISHER 
DIRECTORIES,  Circulation  Dept.,  770  Broadway, 
New  York,  NY  10003.  Phone:  (888)  612-7095. 
E-Mail:  edpub@mediainfo.com.  Place  vour  order  on  our 
Web  site:  www.cditoranclpLtblisher.coni 
(dick  on  the  store  icon)  Or  contact  us  at  the 
number  above  for  more  information. 


EDITORL7PUBLISHER 

Where  You’U  Find  the  Pcmers  of  the  Press." 


EDITORef  PUBUSHER 

Phone:  1-888-825-9149  ~  CLASSIFIED  ADVERTISING  -  Fax :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


-  Fax :  (646)  654-5312 


HPREUSS@EDITORANDPUBLISHER.COM 


-fEATURES  AVAILABLE-^ 


ASTROLOGY 


WEEKLY  -  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


ELECTION  2000 


HOLLYWOOD  BEHIND-THE-SCENES 

Fax  request  for  samples  and  rates  to: 
L.A.  Features  (847)  446-4804 


FEATURES  AVAILABLE 


DO  YOU  KNOW  HOW 
YOUR  CONGRESSMAN  VOTED? 

www.rollcallvotes.com 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  927-0164 


-ANNOUNCEMENTS-  || 


NEWSPAPER  APPRAISERS 


APPRAISALS  &  Formal  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
NY  (516)  379-2797 
Fax  (516)  379-3812 

Tampa,  FL(727)  786-5930 
E-mail:  kamenandco@aol.com 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 

NEWSPAPER  BROKERS 

780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S. West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


EXECUTIVE  SEARCH 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #1 1,  Montclair,  CA  91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


Leader  in  Sale 
of  Community  L  M 
Newspapers  JM 

Check  our  References 

265-9300  jjd  Rickenbacher 
Rickenbacher  Media 

6731  Desco  Dr.,  Dallas,  TX  75225 
www.rickenbachermedia.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
www.publicationsforsale.com 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


EXECUTIVE  SEARCH 


Executive  Search  Consultants 

“Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience.  Call  me  for  a  confidential  discussion  of  your  needs.” 

Ron  Haas  &  Associates 

71 3-977-8955  Fax  71 3-977-9656 
e-mail:  rhaas@rhaas.com 

NEWSPAPER  BROKERS 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 
(580)421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

NEWSPAPERS  FOR  SALE 

FOR  A  LIST  OF 
Publications  For  Sale  Go  To ... 
www.mediamergers.com 


MUST  SELL  6  year  old  Children's/Family 
newspaper.  Distributed  in  schools  and 
community.  Based  in  Eastern  Wake, 
Johnston  and  Wayne  Countries  in  NC. 
Call  (919)  365-5592  ask  for  Annette 


NEWSPAPERS  FOR  SALE 

Mid-New  England  weekly,  great  cash 
flow,  great  town.  Nice  for  couple,  or  will 
support  a  manager.  Affordable. 

Dan  Warner,  Broker,  (207)  778-5504 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 

PUBUCATIONS  FOR  SALE 

FREE  LISTING  in  nation's  marketplace 
for  buying  and  selling  publications. 
www.publicationsforsale.com 


'EQUIPMENTS  SUPPLIES- 


CAMERA  &  DARKROOM 

NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


NEWSPAPER  APPRAISERS 


-EQUIPMENTS  SUPPLIES- 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


BIG  STUFF  SOLUTIONS 
Need  to  feed  big  stuff? 

See  our  feeders,  hoppers  and  more  at: 
www.bigstuff-stepper.com 
(913)782-2584 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


NEWSRACKS 


Coirr  Operated,  Free  Distributiorv, 
Wire,  Plastic,  Wood,  Counter. 
Floor  &  Wall ...  We  Have  It  AH! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 

NATIONAL  A/£\ySI/£/VO 

7324  Greenbush  Ave.,  N.H.,  CA  91605 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  V15D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)648-7750 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal  |  Bolitho-Cnbb 
for  Estate,  ESOP,  I  &  Associates  I  CribD.COIT 

Partners,  Bank,  Tax,  [■  Publication  Brokerage  Confidential  •  Convenia 

Stock,  Assets  I  A  Appraisals  asL1923  24  hour*  a  day,  7  day*  a  we 

_ _ Over  2000  papers  SOM  _ 

Please. call  us  to  discuss  Vour  options  in  a  sale 


cribb.com 

Confidential  •  Convenient 
24  hour*  a  day,  7  days  a  weak 


John  Cribb  ''•*v  Jim  Hicks 
406-586-6621*'*®  ?  b  '  *  307-684-7431 
104  E.1Hain,  Suite  402,  ^  338  US  16  East, 
Bozaihan.MT  5971^  \  Buffalo,  WY,  82834 

JerlbbOlniSt^  lfhlckaOtrlb.com 

-■  '  •*«  .  .  ■»  -  "'•v. 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Wav  E., 
Naples,  FL  34105 
tokis  9  mindsprlng.com 


Fpf  9  yjstingjif  ptMkiatiigns  for  sale,  ^  to  www.ciit)b.coin 
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:  1-888-825-9149  -  CLASSIFIED  ADVEDTISING  ;  (646)  654-5312 


Phone:  1- 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


HPREUSS®  EDITORANDPUBLISHER.COM 


FOUR  1969  Goss  oil  units,  new  cylin¬ 
ders,  Community  folder.  $70,000. 

Call  (207)  743-7011 
mainejameslO@hotmail.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


•  Goss  3:2  Folders  23  9/10",  22  3/4", 
22“,  21  1/2”,  21“ 

•  New  or  Rebuild  Goss  R.T.P.  42”  -i- 
45“ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Harris  1650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax;  (323)  256-7607 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 


ADMINISTRATIVE 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


||  -INDUSTRY  SERVICES-  || 


ADVERTISING  SERVICES 


PosT-ii-  hJotB  Actysrtising  by 

NoteAdSdCOm 

NoteAds.coin.  tnc.  is  your  source  for  the 
printing  and  placement  of  PosMt*  Note  ads 

•  Proven  to  enhance  readership  and  response 
of  your  print  media  advertising 

•  Authonzed  distnOutor  of  3M. 


CIRCULATION  SERVICES 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 

I  www.metro-news.com 

TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 
Contact:  Al  Schreibman:  (800)  830-3776 


ADMINISTRATIVE 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


ADMINISTRATIVE 


The  Robert  C.  Maynard  Institute  for  Journalism  Education 

President  and  Chief  Executive  Officer 


1  Headquartered  in  Oakland,  California,  the  Maynard  Institute  is  a  23-year-old  national  non-profit  eenter  whose  mission  is  to  aceelerate 
the  changes  necessary  for  news  media  to  reflect  a  multicultural  America  in  content,  staffing  and  business  operations.  The  Institute 
offers  editing  and  management  training  programs  as  well  as  direct  services  to  newsrooms  coast  to  coast. 

\  The  President/CEO  is  a  public  advocate  of  the  Institute's  mission  and  responsible  for  the  Institute's  financial  health,  program  devel¬ 
opment  and  operations.  The  ideal  candidate  is  a  dynamic,  visionary,  entrepreneurial  cxceutivc  with  enthusiasm  for  fund-raising. 

Additional  Qualifications: 

•  Journalism  and  news  industry  management  experience  with  exposure  to  business  side 
•  Well  respected  with  solid  connections  within  the  news  industry 

•  Strong  interpersonal  skills,  including  the  ability  to  work  well  in  a  multicultural  environment 
•  Excellent  communications  skills  -  written  and  oral,  including  public  speaking 
j  •  Embraces  and  understands  new  technology  and  the  impact  upon  the  news  industry,  jobs  and  coverage 

Compensation:  Commensurate  with  qualifications  of  the  candidate.  Contract  ofl'crcd. 
j:  Application:  Letter  with  resume  and  three  references,  should  be  sent  to: 

Mark  Trahant,  Chairman,  Maynard  Institute  Board  of  Directors 
Regular  Mail:  P.O.  Box  70,  Seattle,  WA  98111 

II  Express  Delivery  Only:  1 1 20  John  Street,  Seattle,  WA  98 1 09 

Oakland  Office  Voicemail:  (510)  891-9206,  ext.  308 

For  more  details  on  the  opportunity  and  the  Institute,  visit  www.maynardije.org 
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CIRCULATION  SERVICES 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 10 


-HELP  WANTED- 


ACADEMIC 


DEAN’S  POSITION 

GAYLORD  COLLEGE  OF  JOURNALISM 
AND  MASS  COMMUNICATION 
Edward  L.  &  Thelma  Gaylord  Chair  in 
Journalism  and  Mass  Communication. 
The  new  Gaylord  College  of  Journalism 
and  Mass  Communication  at  the  Univer¬ 
sity  of  Oklahoma  is  seeking  a  Dean.  The 
Dean  is  responsible  for  effective, 
innovative  leadership,  administration 
and  management  of  a  dynamic  aca¬ 
demic  unit  with  more  than  700  majors, 
22  faculty  and  a  professional  staff  of 
eight.  Applicants  with  an  established 
record  of  achievement  are  sought  from 
both  professional  and  academic  fields  of 
journalism  and  mass  communication.  Pro¬ 
fessional  applicants  should  have  signifi¬ 
cant  executive  level  experience,  a  record 
of  leadership,  and  demonstrated  interest 
in  education.  Applicants  from  the  aca¬ 
demic  community  should  have  dist¬ 
inguished  publication  record,  impressive 
teaching  credentials,  and  experience  in 
administration.  Nominations  are  en¬ 
couraged.  Applicants  should  include  a 
letter  of  interest,  a  resume  and  three  let¬ 
ters  of  recommendation  to;  Dean  Steven 
M.  Gillon,  co-chair,  Gaylord  College 
Search  Committee,  1300  Asp  Avenue, 
Norman,  OK  73109.  Applications  will 
be  reviewed  beginning  October  1,  and 
the  search  process  will  continue  until  the 
position  is  filled. 

The  University  of  Oklahoma  is  an  equal 
opportunity/affirmative  action  employer. 
Women  and  minorities  are  encourage  to 
appiy.  The  University  has  a  policy  of 
being  responsive  to  the  needs  of  dual 
career  couples. 

www.editorandpubllsher.com 


Phone:1-888-825-9149  ~ 


CLASSIFIED  ADVERTISIN6 


~  Fax :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


HPREU.SS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ACADEMIC 


CHAIR 

DEPARTMENT  OF  COMMUNICATIONS 
THE  UNIVERSITY  OF  TENNESSEE 
AT  MARTIN 

The  Department  of  Communications  at 
the  University  of  Tennessee  at  Martin 
has  an  opening  for  a  chairman  beginning 
August  1,  2001.  Responsible  for  lead¬ 
ership  of  an  ACEJMC-accredited  aca¬ 
demic  unit  consisting  of  10  faculty  mem¬ 
bers,  180  majors,  two  campus  radio  sta¬ 
tions,  a  campus  newspaper,  the  yearbook 
and  a  baccalaureate  major  in  communi¬ 
cations  with  concentrations  in  journal¬ 
ism,  broadcasting  and  public  relations. 
Applicant  must  have  a  Ph.D.  in  journal¬ 
ism  or  mass  communication,  significant 
professional  experience  in  journalism, 
demonstrated  excellence  in  teaching  and 
research,  and  the  ability  to  provide  lead¬ 
ership  in  enhancing  teaching  at  the  under¬ 
graduate  level.  Experience  with  ACEJMC 
accreditation,  record  of  advising  student 
media,  and  computer  expertise  required. 
Chair  is  on  a  10-month  appointment  and 
is  responsible  for  teaching  two  courses 
each  fall  and  spring.  Rank  and  salary 
dependent  on  qualifications. 

Interested  persons  must  submit  a  letter  of 
application,  statement  of  their  teaching 
philosophy,  statement  of  their  leadership 
philosophy,  resume,  unofficial  transcript 
for  highest  degree  earned  and  three 
recent  letters  of  recommendation  to: 

Dr.  Gary  Steinke,  Chair 
Search  Committee  Chair 
Department  of  Communications 
The  University  of  Tennessee  at  Martin 
305  Gooch  Hall,  Martin,  TN  38238-5099 
(901)  587-7553  Fax:  (901)  587-7550 
The  Search  Committee  will  begin  a 
review  of  applications  on  November  3, 
2000,  but  the  search  will  continue  until 
the  position  is  filled. 

The  university  strongly  encourages 
applications  from  minorities  and  women. 
UTM  is  an  EEO/AA/Title  Vl/Title  1X7 
Section  504/ADA/ADEA  Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER  sought  for  north¬ 
ern  Ohio  rural  and  suburban  80,000 
circulation  publication.  Family  owned 
publishing  company  seeks  qualified  can¬ 
didate  who  must  have  extensive  sales, 
sales  management  and  general  newspa¬ 
per  experience.  Salary  commensurate 
with  experience,  bonus,  commission, 
company  car  and  up  to  four  weeks  first 
year  vacation.  Apply  by  resume  includ¬ 
ing  salary  history  to  Tom  Smith: 

The  Gazette  Publishing  Company 
RO.  Box  309,  Bellevue,  OH  44811 


GENERAL  MANAGER 
Award-winning  weekly  newspaper  in 
central  Massachusetts  seeks  energetic, 
enthusiastic  manager  to  make  his  or  her 
mark.  Boosting  sales  a  must,  good  news 
sense  important.  Salary  plus  %  of 
growth.  Send  resume  to: 


ACADEMIC 


PHOTOJOURNALISM  FACULTY 
POSITIONS 

Expanded  Search:  Western  Kentucky  Uni¬ 
versity  seeks  two  positions  in  its  highly 
acclaimed,  ACEJMC-accredited  photo¬ 
journalism  program  that  will  occupy  state- 
of-the  art  facilities  in  a  new  $18.5  million 
Journalism  and  Technology  building  in 
2002.  The  successful  applicants  will  be 
appointed  to  the  associate  or  assistant  pro¬ 
fessor  level  or  as  professional-in-residence 
depending  on  credentials.  Teaching  assign¬ 
ments  may  include  documentary  photo¬ 
journalism,  photo  editing,  and  photo  man¬ 
agement,  according  to  experience  and 
qualifications.  The  photojournalism  pro¬ 
gram  boasts  130  undergraduate  majors. 
QUALIFICATIONS:  Advanced  degrees  are 
desirable,  but  significant  experience  may 
substitute. 

APPOINTMENT:  Review  of  applications 
will  begin  October  15,  2000,  and  con¬ 
tinue  until  the  positions  are  filled.  Appoint¬ 
ment  will  begin  January  1,  2001,  for  one 
position  and  August  15,  2001,  for  the 
other.  The  positions  offer  competitive 
salaries  and  benefits. 

APPLICATIONS:  Send  a  letter  of  applica¬ 
tion  accompanied  by  a  resume,  transcripts 
and  three  recent  letters  of  reference  tO: 
Mike  Morse,  Photojournalism  Search, 
School  of  Journalism  and  Broadcasting, 
Western  Kentucky  University,  1  Big  Red 
Way,  Bowling  Green,  KY  42101-3576. 
Women  and  minorities  are  encouraged  to 
apply.  Western  Kentucky  University  is  an 
Affirmative  Action/Equal  Opportunity 
Employer. 

E-mail  address:  journalism@wku.edu 
School  web  site: 
http//www.  wku.edu/journalism/ 
Alternate  photojournalism  web  site: 
http  ://w  ww.  mou  nta  i  n  workshops,  org/ 

ADMINISTRATIVE 
GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 

www.BrehmCommunications.com 

PUBLISHER’S  POSITION 
THE  COURIER 
RUSSELLVILLE,  ARKANSAS 
The  Courier  in  Russellville,  AR  (llM-6 
day,  AM)  is  seeking  an  experienced  pub¬ 
lisher  to  lead  the  newspaper  staff  to  the 
next  level  of  excellence.  5-year’s  suc¬ 
cessful  publishing  experience  preferred. 
Supervise  staff  of  60  FTE’s.  Responsible 
for  all  facets  of  newspaper  and  large  com¬ 
mercial  printing  operation.  Solid  staff 
and  growing  market.  If  you’re  com¬ 
munity  minded  and  believe  you  have 
what  it  takes  to  publish  one  of  the  best 
newspapers  in  Arkansas,  send  your 
resume/salary  requirements  with  cover 
letter  to  Russellville  -  c/o  David  Mosesso, 
RO.  Box  887,  Russellville,  AR  72811 
dmosesso@couriernews.com 
Paxton  Media  Group  is  an  equal 
opportunity  employer  and  does  not  dis¬ 
criminate  on  the  basis  of  race,  religion, 
color,  sex,  age,  national  origin  or  dis¬ 
ability. 


ADVERTISING 


COMBINED  DAILY  NEWSPAPERS, 
23,000  daily  and  Sunday  and  13,000 
six  day  paper  seek  an  outstanding  can¬ 
didate  for  our  number  2  person  in 
advertising.  Report  and  work  directly 
with  our  current  advertising  director  with 
primary  responsibilities  of  overseeing  the 
advertising  staff  of  our  13,000  circula¬ 
tion  paper.  This  person  will  also  have 
additional  responsibilities  with  our 
weeklies,  shoppers  and  a  specialty  pub¬ 
lishing  operation.  Candidate  should  be  a 
hands-on  manager,  with  excellent  peo¬ 
ple  skills,  and  a  good  solid  understand¬ 
ing  of  advertising  sales.  We  are  an  equal 
opportunity  employer.  We  offer  reloca¬ 
tion,  pension,  medical  401(k)  program 
and  other  benefits.  Qualified  candidates 
should  send  resume  to: 

Box  01360,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site; 

www.boonenewspapers.com 


ADVERTISING 


ADVERTISING  DIRECTOR 
FOR  SPANISH  LANGUAGE  NEWSPAPER 
La  Noticia  in  Charlotte,  NC  is  seeking  an 
advertising  sales  director  with  five  years 
experience  in  newspaper  advertising 
sales.  Must  be  innovative,  hard  working 
and  bilingual.  Spanish/English.  Salary 
according  to  experience  plus  monthly 
bonus  and  benefits.  Please  send  resume 
with  cover  letter  by  fax  to  (704)  568- 
8936.  Or  by  mail  to  Hilda  Gurdian: 
Publisher,  La  Noticia 
6101  Idlewild  Road,  Suite  328 
Charlotte,  NC  28212 


ADVERTISING  SALES  EXECUTIVE 
Seeking  New  York  based  creative,  goal 
oriented  sales  executive  for  a  leading 
advertising  sales  organization.  Newspa¬ 
per  sales  or  ad  agency  experience 
necessary.  Must  be  able  to  work  closely 
with  newspaper  staffs  as  well  as  sell 
national  advertising  at  agency  and  client 
level.  The  ability  to  handle  multiple  pro¬ 
jects  a  must.  Excellent  written  and 
verbal  skills  required.  EOE.  Fax  resume 
in  confidence  (212)  692-71 11. 


Box  01364,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


-THE  NEWSPAPER  INDUSTRY’S  MEETING  PIACE 


ADVERTISING 


ADVERTISING 


VICE  PRESIDENT  OF  ADVERTISING 


The  Gazette  Newspaper  in  Colorado  Springs,  Colorado,  96K  daily  -  118K  Sunday 
and  rising,  has  an  immediate  opening  for  an  advertising  leader  with  demonstrated 
success  in  identifying  and  developing  advertising  and  people  growth  strategies.  Our 
community  is  growing.  We  want  a  professional  who  can  identify  new  revenue  pro¬ 
ducts  and  opportunities  to  match  this  growth. 

The  Vice  President  is  responsible  for  strategic  and  tactical  leadership  of  the  advertis¬ 
ing  division  to  include  national,  major,  local  classified  and  advertising  operations 
and  approximately  100  employees. 

Reporting  to  the  President  and  Publisher,  and  a  key  member  of  the  executive  lead¬ 
ership  team,  this  person  absolutely  must  be  a  relationship-builder  -  ranking 
customer  service  equally  with  growth.  Proven  track  record  of  aggressive  revenue 
growth  along  with  reasonable  expense  budgeting  imperative. 

You  must  be  a  consummate  communicator  and  an  experienced  mentor  with  a  com¬ 
mitment  to  and  success  stories  of  staff  development.  A  keen  ability  to  assess  and 
improve  upon  division  organizational  strengths  and  weakness  is  critical. 

Must  understand  new  technology  and  new  media  and  the  opportunities  they  present 
the  newspaper. 

Great  pay  and  benefits  package,  great  place  to  live,  great  executive  leadership  team 
-  simply  a  great  place  to  work  and  grow.  Apply  to: 


VP  Human  Resources,  The  Gazette 
30  South  Prospect  Street,  Colorado  Springs,  CO  80903 

Letter  of  intent  addressing  the  above  essential  position  requirements  specifically  as  Well 
as  your  salary  history  and  expectations.  Deadline  to  respond  is  October  16,  2000. 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

The  Bar  Has  Been  Raised  Again! 


30%  PAID  IN  ADVANCE  -  GUARANTEED! 

Now  all  sales  are  digitally  recorded,  reviewed  and  archived  to  CD  each 
week.  Imagine  the  benefits. 

Learn  more  at  www.circulationservices.com 
To  set  up  a  complementary  test  for  your  newspaper  call  Andy  Orr  at: 

(970)  493-0470  ext  109 

Inbound ♦  Outbound ♦  Data4  Software^  Sales^Surveys 
_ Verification  ♦  Retention  ♦  Quality _ 
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-HELP  WANTED- 


ADVERTISING 


ADVERTISING 


WHY  NOT  LIVE  WHERE  YOU 
VACATION? 

Independently  owned  newspaper  group 
that  has  community  in  mind  first  is  look¬ 
ing  for  an  advertising  manager.  Located 
in  the  heart  of  the  Rocky  Mountain  this 
key  management  position  would  lead  a 
staff  of  5-1-.  Must  have  successful  expe¬ 
rience  in  selling  and  developing  advertis¬ 
ing  revenues.  Drive  sales  through  selling 
techniques,  utilizing  client  profiles  and 
ImMEDIAte  software.  Excellent  commu¬ 
nication,  and  people  management  skills 
required.  Solid  analytical  skills,  financial 
skills  to  include  budgeting  and  product 
development  also  a  must.  Please  send 
resume  to; 

Human  Resources,  CMNM 
Ad  Director  Position 
RO.  Box  6607,  Avon  CO  81620 
Equal  Opportunity  Employer 


SALES  MANAGER 

Century  old  business  and  legal  newspa¬ 
per  is  looking  for  a  true  sales  pro¬ 
fessional  to  lead,  train  and  motivate  our 
sales  staff.  We  are  seeking  an  energetic 
manager  who  will  also  help  develop, 
implement  and  manage  new  and  exist¬ 
ing  revenue  programs.  We  offer  a  com¬ 
petitive  compensation  program  including 
incentives,  401(k)  and  paid  medical/ 
dental  insurance.  Send  your  confidential 
resume  with  salary  history  to: 

Dan  Shillingburg,  Publisher 
The  Daily  Reporter 
580  South  High  Street,  3rd  Floor 
Columbus,  OH  43215 
Email:  danshill@sourcenews.com 


DIRECTOR  OF 
CALL  CENTER 

A  unique  position,  which  melds  classified 
advertising  experience  with  a  visionary 
mind-set  is  available  in  Central  Indiana. 

This  position  is  a  great  opportunity  to  lead 
an  established  team  of  managers  and 
sales  reps  into  Phase  2  of  an  already  suc¬ 
cessful  Call  Center  located  in  Anderson, 
Indiana.  The  Call  Center  handles 
classified  advertising  (both  line  and  dis¬ 
play)  for  14  Indiana  area  newspaper  pro¬ 
ducts.  The  products  range  from  estab¬ 
lished  dailies  to  new  product  launches  as 
well  as  a  recruitment  publication. 

HELPFUL  SKILLS: 

•  Strong  personnel  skills 

•  Excellent  strategic  thinking  capabilities 

•  Five  years  management  experience  in 
telesales  centers  OR  classified  advertising 

•  Analytical  skills 

•  Experience  with  telephone  technology 

•  Knowledge  of  classified  systems 

•  Understands  that  hard  work,  fun  and 
positive  reinforcement  goes  together 

•  Enjoys  working  for  a  national  company 
that  offers  great  growth  potential 

Please  send  resumes  in  one  of  the  following 
ways: 


ADVERTISING  DIRECTORS 
The  Gazette  in  Colorado  Springs,  CO, 
96K  daily-1 18K  Sunday  and  growing,  is 
seeking  two  leaders  in  our  advertising 
division;  Director  of  Majors/National 
Advertising  and  Director  of  Local  Retail 
Advertising. 

Reporting  to  the  Vice  President  of 
Advertising  the  National/Majors  Advertis¬ 
ing  Director  and  Local  Retail  Advertising 
Director  will  have  direct  responsibility  for 
sales  and  revenue  growth  in  each 
department.  Responsibilities  include 
sales,  forecasting,  budgeting  and  staff 
management  and  development.  Must 
have  the  ability  to  maximize  ROP,  insert 
and  special  section  revenue,  as  well  as 
with  all  other  product  opportunities. 
Candidates  must  have  a  record  of  creat¬ 
ing  value  for  the  customer,  building  solid 
relationships  and  enabling  continuous 
revenue  growth.  Five  years  applicable 
newspaper  management  experience  with 
a  history  of  identifying  new  revenue  pro¬ 
ducts  and  opportunities.  Should  un¬ 
derstand  new  media  and  new  technology 
and  the  opportunities  they  present  the 
newspaper.  This  person  absolutely  must 
be  a  relationship  builder  ranking 
customer  service  equally  with  growth. 
Great  pay  and  benefits  package,  great 
management  team.  A  great  place  to 
work  and  grow. 

Apply  tO: 

VP  Human  Resources 
The  Gazette 

30  South  Prospect  Street 
Colorado  Springs,  CO  80903 
Letter  of  intent  addressing  the  above 
essential  positions  requirements  specifi¬ 
cally,  as  well  as  your  salary  history  and 
expectations.  Deadline  to  respond  is 
October  16,  2000. 


CLASSIFIED  ADVERTISING 
SALES  MANAGERS 

Cox  Ohio  Publishing,  a  progressive, 
innovative  newspaper  group,  has  an 
opportunity,  due  to  the  promotion  of  two 
of  our  sales  managers,  for  energetic  and 
enthusiastic  advertising  professional  to 
join  their  Classified  Management  Team. 
The  position  reports  directly  to  the 
Classified  Advertising  Director. 

These  positions  require  a  strong  back¬ 
ground  in  advertising  sales,  history  of 
increasing  ad  revenues  in  a  competitive 
market,  proven  management  ability  in 
motivating  and  developing  an  experi¬ 
enced  sales  staff,  and  strong  leadership 
skills  among  other  category  managers  in 
the  Classified  department.  The  ideal 
candidate  will  have  a  newspaper  back¬ 
ground  with  general  knowledge  of 
classified  advertising.  Excellent  salary, 
bonus  and  benefits  package. 

Please  send  resume,  references,  and 
salary  history  to: 

Tricia  Lee,  Cox  Ohio  Publishing 
45  S.  Ludlow  Street,  Dayton,  OH  45402 
Fax  (937)  225-21 16 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 

www.BrehmCommunications.com 
OCTOBER  2,  2000 


ADVERTISING 


REGIONAL  SALES  MANAGERS 
Media  Marketing,  developers  of  industry¬ 
leading  imMEDIAte™  sales  presentation 
software,  seeks  a  sales  professionals  to 
operate  our  west  coast,  west  central  and 
central  offices.  Newspaper  sales  experi¬ 
ence,  excellent  presentation  skills,  profi¬ 
ciency  with  major  software  programs 
required.  Knowledge  of  imMEDIAte, 
experience  with  laptop  selling  are 
pluses.  Fax  resume  to  Allyn  Hallisey, 
(303)  440-8035. 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

WWW. boonenewspapers.com 

CIRCULATION  DIRECTOR 
Award  winning  suburban  Philadelphia 
newspaper  company  is  seeking  an  expe¬ 
rienced  circulation  professional  to  join 
our  management  team  as  Circulation 
Director.  In  this  position  you  will  have  a 
proactive  role  in  helping  us  develop  and 
implement  sales  initiatives  to  grow 
circulation  for  our  weekly  papers. 

The  ideal  candidate  will  be  a  highly 
motivated  self-starter  with  a  strong 
circulation  background.  Skills  required 
include  sales  and  marketing,  customer 
service,  operations,  distribution,  organi¬ 
zation,  budget  preparation,  and  com¬ 
puter  proficiency,  as  well  as  the  ability 
to  lead  and  motivate  a  circulation  staff. 
A  proven  track  record  of  growth  and 
increased  revenue  is  important. 

This  is  an  exciting  opportunity  for  the 
candidate  who  is  interested  in  the 
challenge  of  developing  and  implement¬ 
ing  our  strategic  plan  to  expand  circula¬ 
tion  and  drive  revenue  for  our  newspa¬ 
pers  in  this  upscale  market. 

In  addition  to  an  excellent  salary/ 
incentive  and  benefits  package  you  will 
find  an  opportunity  to  succeed  in  a 
results  oriented  environment  that  places 
value  on  initiative  and  creativity. 

Respond  with  resume  and  salary  history  to: 

Box  01357,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 
EOE 


CIRCULATION  DIRECTOR 
Take  charge  individual  needed  to  direct 
circulation  department  of  growing  mid- 
western  newspaper.  Enjoy  small  town  liv¬ 
ing,  yet  close  to  the  big  city  (only  30- 
minutes  away).  Great  place  to  raise  a 
family.  We  are  part  of  an  aggressive, 
growing  newspaper  group.  Excellent 
opportunity  for  someone  who  can  work 
with  our  management  team  to  build 
circulation.  Contact: 

John  L.  Tucker,  Publisher 
The  Shawnee  News-Star 
RO.  Box  1688 
Shawnee,  OK  74801-1688 
Or  fax  to:  (405)273-4207 
E-mail:  jtucker@news-star.com 


CIRCULATION 


CIRCULATION  DIRECTOR 
The  Citizen,  a  Howard  Publications 
newspaper,  located  in  Auburn,  NY  is 
seeking  a  proven  sales  leader  to  head 
our  circulation  department.  The  qualified 
candidate  will  be  a  hands  on  leader  with 
the  ability  to  motivate  their  staff. 
Competitive  salary  and  benefits  package. 
Interested  candidates  should  send  their 
cover  letter,  resume  and  salary  require¬ 
ments  tO: 

Richard  J.  Emanuel,  Publisher 
The  Citizen 

25  Dill  Street,  Auburn,  NY  13021 
Or  E-mail  information  to  rjel@tds.net 


CIRCULATION  MANAGER/SALES 
The  Des  Moines  Register,  a  Gannett 
company,  is  seeking  an  aggressive  and 
experienced  individual  to  head  up  the 
sales  efforts  of  the  newspaper  to  help 
grow  paid  circulation,  including  home 
delivery  sales,  telemarketing,  crew, 
kiosk,  events,  NIE,  direct  mail  and  single 
copy  sales.  A  degree  and  five  years 
circulation  management  experience, 
excellent  communication  and  pres¬ 
entation  skills,  strong  budgeting  and 
mathematical  aptitude  plus  good  ana¬ 
lytical  and  decision-making  skills  re¬ 
quired.  Competitive  salary  and  excel-lent 
benefits  offered.  Please  send  resume 
including  salary  history  to: 

Human  Resources 
The  Des  Moines  Register 
715  Locust  Street 
Des  Moines,  lA  50309 


CIRCULATION  TELESALES  MANAGER 
100,000-t-  Zone  4  AM  daily  is  seeking  a 
Circulation  Telesales  Manager  for  the 
growing  Circulation  Sales  Department. 
The  ideal  candidate  will  have  a  proven 
successful  background  in  telephone 
sales,  an  outgoing  personality  to 
motivate  and  inspire  telesales  represen¬ 
tatives,  and  the  ability  to  efficiently 
operate  a  sequential  dialer.  This  is  an 
excellent  career  advancement  op¬ 
portunity  for  a  No.  2  or  similar  within  a 
telesales  operation. 

In  addition  to  supervising  the  assistant 
manager  and  staff  of  telesales  represen¬ 
tatives,  the  primary  responsibility  of  the 
manager  will  be  to  coordinate  the  day- 
to-day  operations  of  the  call  center,  with 
an  emphasis  on  not  only  quantity,  but 
also  quality  home  delivery  subscriptions 
that  match,  or  preferably  exceed,  indus¬ 
try  averages.  However,  involvement  with 
all  subscription  sales  acquisition  meth¬ 
ods  within  the  Circulation  Sales  Depart¬ 
ment  will  be  a  secondary  focus,  and  for 
this  reason,  experience  in  marketing  will 
be  considered  a  plus. 

This  newspaper  was  recently  ranked 
high  in  the  publishing  industry  by  For¬ 
tune  Magazine  in  its  annual  list  of  “The 
World’s  Most  Admired  Companies”. 
Excellent  salary  and  benefits  package  com¬ 
mensurate  with  successful  experience. 
By  October  14,  2000  qualified  appli¬ 
cants  interested  in  working  in  a  friendly 
team  environment  should  send  a  cover 
and  resume  that  includes  a  salary  his¬ 
tory  to  Box  01365,  Editor  &  Publisher, 
770  Broadway,  7th  FI,  NY,  NY  10003. 

THIS  NEWSPAPER  IS  AN  EOE 

www.editorandpublisher.com 


Email:  lori.grass@cnhiindiana.com 
Fax:  (317)816-7850 
Mail:  535  W.  Carmel  Drive 
Carmel,  IN  46032 
Attention:  Lori  Grass 
Communitynews 
ACNHI  Company 
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AGGRESSIVE,  AWARD-WINNING,  New 
Mexico  weekly  located  in  beautiful  Taos 
New  Mexico  has  an  opening  for  an 
editor.  Candidates  should  have  a  back¬ 
ground  in  management,  excellent  editing 
skills,  good  news  judgment,  familiarity 
with  hard  news,  producing  special  sec¬ 
tions,  web  news  and  page  layout. 

Send  resume,  salary  requirements  and 
clips  to: 

Chris  Baker,  Publisher 
The  Taos  News 
RO.  Box  U 
Taos,  NM  87571 


MANIFEST  DESTINY:  What  we  want, 
and  what  we  shall  have  is  the  royal 
American  privilege  of  living  and  dying  in 
a  country  town,  running  a  country  news¬ 
paper,  saying  what  we  please,  to  whom 
we  please.  What  are  you  waiting  for? 
The  Buffalo  (WY)  Bulletin,  circ.  4200, 
seeks  an  energetic,  hands-on  editor  to 
lead  our  national  award-winning  staff. 
Salary  $25,000-$32,000  doe  with 
benefits.  E-mail  cover  letter  and  resume 
to:  robb@buffalobulletin.com 


WE  PAY  FOR  STORIES 


If  you  have  a  funny,  encouraging, 
heartwarming,  or  inspiring  story 
(up  to  1200  words)  about  your 
body  or  someone  else's  in  the 
fields  of  athletics,  dance,  fitness, 
healing,  or  body  image,  we’d  like 
to  see  it.  If  we  like  it,  we'll  pay  you 
for  allowing  us  to  publish  it  in 
Chicken  Soup  for  Body  and  Soul 
Send  submissions  or  query  to: 


wpw(a  danmillman.com 
Fax:  (415)  491-0856 


TOP  EDITOR  WANTED 
Like  to  take  charge?  Good  at  juggling 
and  matching  people  and  work?  Got  a 
nose  for  a  good  story?  Do  scoops  give 
you  shivers  of  excitement?  Here’s  the 
perfect  job— Editor  of  The  Independent, 
an  award-winning  community  newspa¬ 
per  in  Columbia  County,  NY,  Manage  an 
editorial  staff  of  a  dozen  in  putting  out  a 
10,000-plus  circulation  twice-weekly. 
Solid  journalism  and  management  expe¬ 
rience  required.  Send  clips,  resume, 
salary  history  tO:  Tony  Jones,  Publisher, 
RO.  Box  246,  Hillsdale,  NY  12529. 


THE  SAGINAW  NEWS  (52,000  daily, 
62,000  Sunday)  is  seeking  an  assistant 
metropolitan  editor.  We  want  leadership, 
enthusiasm,  experience  and  vision.  Pay, 
benefits  and  career  opportunities  are 
excellent.  Contact  Rob  Handeyside, 
metro  editor.  The  Saginaw  News: 

Fax:(517)752-3115 
Phone:  (517)  776-9678 
E-mail:  rhandeyside@saginaw-news.com 
The  Saginaw  News 
203  S.  Washington 
Saginaw,  Ml  48607-1283 


ASSISTANT  METRO  EDITORS  -  FLORIDA 
Scripps  Treasure  Coast  Publishing  Com¬ 
pany,  the  dominant  newspaper  group  in 
one  of  Florida’s  fastest  growing  areas, 
seeks  assistant  metro  editors  challenged 
by  the  process  of  change. 

The  papers,  with  a  combined  circulation 
of  more  than  100,000,  include  The 
Stuart  News,  the  Fort  Pierce  Tribune, 
and  the  Vero  Beach  Press-Journal. 

We  have  all  the  news  associated  with 
growth  —  political  conflict,  shifting  demo¬ 
graphics,  development/environmental  bat¬ 
tles  —  and  are  looking  for  editors  who  can 
help  reporters  produce  sharply-focused 
stories  in  a  highly  competitive  market. 

The  opportunity  is  terrific  (as  is  the 
weather). 

Send  a  letter,  clips  and  resume  to: 

Paul  Shea,  Managing  Editor 
The  Stuart  News 
1939  S.  Federal  Highway 
Stuart,  FL  34995 
Email:  shea@stuartnews.com 
Web  site:  www.tcpalm.com 
EOE  DFWP 


ASSISTANT  SPORTS  EDITOR 
The  Las  Vegas  Review-Journal,  circula¬ 
tion  of  168,000,  has  an  opening  for  an 
assistant  sports  editor  with  strong  word 
skills  and  management  experience.  We 
need  someone  with  the  ability  to  help 
lead  excellent  writers  and  copy  editors  in 
covering  one  of  the  most  exciting  sports 
news  cities  in  the  country.  Send  resume, 
work  samples  and  references  to: 

Sports  Editor,  Jim  Fossum 
Las  Vegas  Review-Journal 
RO.  Box  70 
Las  Vegas,  NV  89125 


ASSOCIATE  EDITOR,  HR  NEWS 
Award-winning  business  newspaper 
seeks  versatile  reporter.  Cover  Washing¬ 
ton,  business  and  association-related 
news  and  edit  copy.  Internet  skills  and 
knowledge  of  workplace  issues  highly 
desirable.  Some  travel  and  overtime 
required.  Good  chance  to  cover  Congress 
and  federal  agencies  for  a  growing,  fast- 
paced  professional  association,  the 
Society  for  Human  Resource  Manage¬ 
ment.  Send  resume,  clips  and  salary  his¬ 
tory  tO: 

SHRM,  Attn:  HR7TW/HRN 
1800  Duke  Street,  Alexandria,  VA  22314 
Or  E-mail:  jobs@shrm.org  EOE 


BUREAU  REPORTER 
Reporter  needed  to  cover  three  parishes 
(counties)  in  bureau  office.  Self-starter 
with  excellent  time  management  skills 
necessary;  three  years  experience  mini¬ 
mum.  Bureau  is  in  charming  university 
city  50  miles  from  newspaper  offices. 
Send  resume  and  clips  tO: 

Joy  L.  Williford  The  Town  Talk 
RO.  Box  7558,  Alexandria,  LA  71306 
Or  E-mail:  personnel@thetowntalk.com 


EDITOR  for  semi-weekly  newspaper 
headquartered  in  Franklin,  VA.  Excellent 
salary,  benefits.  For  info,  call: 

Jamie  Brown  (800)  562-9822 


EDITORIAL 


ASSOCIATE  NEWS  EDITOR 
Greater  Hartford’s  business  weekly  seeks 
an  experienced  news  editor  for  a  newly 
created  position.  The  associate  news 
editor  will  be  responsible  for  organizing 
news  coverage  of  four-person  news  staff, 
editing  copy  and  electronically  laying  out 
the  news  section.  The  news  editor 
should  have  a  writing  background,  be 
adept  at  using  the  Internet  for  research 
and  know  the  basics  of  newspaper 
design.  Interested  candidates  should 
send  a  cover  letter,  clips,  tear  sheets  and 
resume  to: 

Gary  Larkin,  Editor 
Hartford  Business  Journal 
56  Arbor  Street,  Hartford,  CT  06106 
Fax  to:  (860)  236-9561 
or  E-mail  to:  glarkin@hbjournal.com 

BUREAU  REPORTER 
Do  you  have  an  inquisitive  nature  and 
desire  to  live  near  the  gulf  coast.  Live  in 
a  small  south  Texas  town  and  be 
responsible  for  news  coverage  and 
features.  40,000  daily  newspaper.  We’ll 
consider  new  grads  with  journalism 
degree  and  at  least  a  college  internship. 

E-mail:  pswan@vicad.com 
Or  Contact  Penny  Swan,  Victoria  Advocate 
(361)574-1275 


BUSINESS  COPY  EDITOR 
The  Las  Vegas  Review-Journal,  circula¬ 
tion  of  168,000,  is  looking  for  copy 
editors  for  its  daily  business  section.  The 
section  covers  all  aspects  of  the  boom¬ 
ing  Las  Vegas  Valley  economy,  includ¬ 
ing  the  gaming  industry.  Copy  editors 
edit  stories  for  daily  and  weekend  sec¬ 
tions,  write  headlines,  paginate  using 
DTI  software.  Layout  experience  is 
helpful  as  is  a  working  knowledge  of 
Quark.  Applicants  should  have  at  least 
five  years  of  experience  on  a  midsize  or 
larger  daily  newspaper.  Send  resume, 
work  samples  and  references  to: 

Business  Editor,Michael  Hiesiger 
Las  Vegas  Review-Journal 
RO.  Box  70 
Las  Vegas,  NV  89125 


BUSINESS  EDITOR 

The  Holland  Sentinel,  a  19,000- 
circulation  morning  daily  on  the  shores  of 
Lake  Michigan,  is  looking  for  an  enterpris¬ 
ing  journalist  to  report  and  edit  business 
news.  We  need  a  journalist  who’s  adept 
at  writing  about  multinational  corpora¬ 
tions,  personal  finance  issues  and  small 
business  and  can  translate  technical 
jargon  into  readers’  everyday  language. 
Send  resumes  and  work  samples  to: 

Jim  Timmermann,  Managing  Editor 
Holland  Sentinel 

54  W.  8th  Street,  Holland,  Ml  49423 
Fax:  (616)  393-6710 
E-mail:  jtimmermann@sentinelnet.com 


CORY  DESK/RAGE  DESIGNER 
Copy  desk  and  page  designer  for  small 
daily  newspaper.  Please  forward  resume 
and  copies  of  work  to: 

Managing  Editor,  Boca  Raton  News 
5801  North  Congress  Avenue 
Boca  Raton,  FL  33487 
E-mail:  smanning@bocanews.com 
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BUSINESS  REPORTER 
The  Town  Talk  in  Alexandria,  Louisiana 
seeks  a  talented  business  reporter  with  5 
years  experience.  Degree  in  Journalism 
or  English  required.  Full-time;  40  hours 
per  week.  Please  send  resume  and  work 
samples  to  Joy  L.  Williford: 

The  Town  Talk 

RO.  Box  7558,  Alexandria,  LA  71306 
Or  E-mail:  personnel@thetowntalk.com 

BUSINESS  RERORTER 
The  Wisconsin  State  Journal,  with  a 
90,000  daily  and  160,000  Sunday 
circulation,  seeks  a  reporter  to  fill  an 
opening  on  our  six-person  business  news 
desk.  The  beat’s  coverage  of  Madison 
and  the  surrounding  region  may  focus  on 
biotechnology,  food  issues  and  agribusi¬ 
ness,  or  banking,  insurance  and  real 
estate.  The  job  will  be  structured  to 
accommodate  interests  and  talents  of 
the  best  applicants.  Expect  lA  play  and 
project  opportunities. 

Send  a  resume,  cover  letter,  five  clips  and 
three  references  by  October  13, 2000  to: 

Wisconsin  State  Journal 
Attn:  Jennifer  Sereno  -  HRES 
1901  Fish  Hatchery  Road 
Madison,  Wl  53708 
Fax:  (608)  252-6082 
E-mail:  jobs@madison.com 

AFFIRMATIVE  ACTION/ 

EQUAL  ORRORTUNITY  EMRLOYER 


CARITOL  HILL  REPORTER 
Only  the  ambitious  need  apply  for  this 
outstanding  opportunity  to  be  a  reporter 
on  Capitol  Hill!  Tax  Analysts,  a  nonprofit 
multimedia  tax  publisher  is  looking  for 
an  experienced  reporter  to  track  legisla¬ 
tion,  develop  sources,  and  break  stories 
on  Capitol  Hill  for  our  top-of-the  line  tax 
publications.  We  are  looking  for  a  pro¬ 
fessional  journalist  that  can  excel  under 
multiple  deadlines,  produce  crisp  copy, 
have  a  passion  for  news,  and  display  a 
healthy  skepticism  of  the  official  spin. 
Tax  experience  is  helpful,  but  not 
necessary.  Great  benefits  including  tui¬ 
tion  reimbursement,  competitive  salary 
and  many  other  intangibles.  For  con¬ 
sideration,  send  cover  letter,  resume  and 
writing  sample  required  to:  LANE  at 
hr@tax.org  or  fax  to  (703)  533-4619. 

Equal  Opportunity  Employer 


CITY  EDITOR  for  16,000  AM  daily  in 
Rort  Angeles,  WA.  This  is  a  great  job  for 
an  exceptional  content  editor  and  "peo¬ 
ple  person.’’  Minimum  5  years  staff 
experience,  including  reporting.  Resume, 
four  clips  of  original  and  edited  stories, 
cover  letter  and  salary  expectations  to: 

Rex  Wilson,  Executive  Editor 
Reninsula  Daily  News 
RO.  Box  1330 
Port  Angeles,  WA  98362 
For  details  about  this  job,  the  PDN  and 
region,  click  on 

www.peninsuladailynews.com 


FREELANCE  EDITOR  -  Monthly  Black 
business  publication.  Send  resume  and 
writing  samples  to  the  Network  Journal, 
139  Fulton  Street,  Suite  407,  New  York, 


NY  10038.  Fax:  (212)  962-3537. 
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CITY  EDITOR/ 

ASSISTANT  MANAGING  EDITOR 
The  Herald  and  News,  a  17,000  six- 
day,  PM  paper  in  Klamath  Falls,  OR,  is 
looking  for  a  passionate  city  editor/ 
assistant  managing  editor  to  help  us 
grow.  You’ll  lead  a  good  staff  of  writers 
who  take  pride  in  their  craft,  and  you’ll 
enjoy  working  at  a  newspaper  that’s 
truly  committed  to  fine  community  jour¬ 
nalism.  We  need  people  skills,  first  and 
foremost.  Someone  who’s  confident, 
capable  of  supervising,  coaching, 
articulating  a  vision  and  helping  us 
design  a  good  news  operation  and  make 
our  newspaper  exciting. 

Klamath  Falls  is  on  the  sunny  side  of  the 
Cascades  in  Southern  Oregon.  It’s  a 
changing  place,  a  great  place  to  live, 
and  a  place  full  of  interesting  and  impor¬ 
tant  stories.  With  us,  readers  come  first. 
You’ll  live  in  a  fishing,  hiking  and  hunt¬ 
ing  paradise. 

The  Herald  and  News  is  an  equal 
opportunity  employer  and  part  of  Pioneer 
Newspapers,  a  company  that  cherishes 
good  managers. 

Please  send  or  E-mail  a  letter  with  a 
resume  to; 

Pat  Bushey,  Managing  Editor 
The  Herald  and  News 
news@heraldandnews.com 
P.O.  Box  788,  Klamath  Falls,  OR  97601 


COPY  EDITOR 

Are  you  a  well-rounded  copy  editor  with 
a  flair  for  design?  Do  you  enjoy  the 
challenge  of  creating  an  eye-catching 
front  page  in  a  fast-paced  setting?  If  so, 
the  Hawaii  Tribune-Herald  on  the  Big 
Island  of  Hawaii  is  interested  in  your 
resume.  We  need  a  talented  copy  editor 
with  excellent  editing  and  design  skills  to 
assemble  Page  1  on  a  nightly  basis.  The 
ideal  candidate  will  be  equally  adept  at 
editing  copy,  writing  headlines  and 
designing  pages.  Strong  pagination  skills 
are  essential;  knowledge  of  QuarkXPress 
is  a  big  plus.  The  Tribune-Herald, 
located  in  Hilo,  has  a  circulation  of 
20,000  (23,000  on  Sundays)  and  is 
published  six  days  a  week.  Send 
resumes  and  work  samples  to; 

Editor  David  Bock,  Hawaii  Tribune-Herald 
RO.  Box  767,  Hilo,  HI  96721 
Resumes  can  be  sent  via  E-mail  (no 
attachments,  please)  to: 
davidbock@hawaiitribune-herald.com 


THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 

midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  will  be  heard. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  to: 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 
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COPY  EDITOR 

The  Patriot-News  (102,000/156,000) 
in  Harrisburg,  PA,  is  adding  a  copy 
editor  to  our  nightside  news  desk  to 
keep  up  with  the  expansion  of  our 
newspaper.  Our  desk  staff  of  21  full- 
timers  is  responsible  for  the  editing  and 
layout  of  most  of  the  newspaper  outside 
the  Sports  section. 

You’ll  fit  in  well  here  if  you  are  strong 
with  words,  can  write  creative  and 
accurate  headlines,  are  a  team  player, 
enjoy  editing  stories  about  a  variety  of  sub¬ 
jects  and  would  like  the  opportunity  to 
learn  and  grow  with  us.  Page  designers 
are  also  encouraged  to  apply. 

Harrisburg  is  the  capital  of  Pennsylvania. 
Our  coverage  area  includes  Hershey,  Get¬ 
tysburg,  Penn  State  University  and  moun¬ 
tainous  central  Pennsylvania.  We  are  an 
hour  and  a  half  drive  from  Baltimore  and 
Philadelphia,  2  hours  from  Washington 
DC  and  3  hours  from  New  York  City  and 
Pittsburgh. 

Applications  may  be  sent  to: 

Bob  Vucic,  Executive  News  Editor 
The  Patriot-News 

RO.  Box  2265,  Harrisburg,  PA  17105 
Or  bvucic@patriot-news.com 

COPY  EDITOR 

The  Times,  a  6-day-a-week  daily  in 
Pawtucket,  R.l.  seeks  night  copy  editors 
with  2-3  years  experience  for  fast-paced 
copy  desk.  QuarkExpress  and  Photoshop 
skills  helpful.  Resume  and  3  clips  to: 
Managing  Editor 
The  Times 
23  Exchange  Street 
Pawtucket,  Rl  02860 
No  phone  calls,  please. 


DESIGNFR/COPY  EDITORS 
The  Seattle  Times  is  seeking  designer/ 
copy  editors  for  temporary  positions  in 
its  newsroom.  These  editors  will  “rove” 
among  the  News,  Features,  Business, 
Editorial  and  Sports  desks  to  fill  in  for 
other  newsroom  staff  as  they  go  through 
training  and  rollout  of  a  new  publishing 
system.  Candidates  must  have  a  famil¬ 
iarity  with  daily  newspapers,  strong 
word-editing  and  headline-writing  skills, 
layout  experience  (we  will  train  in  pagina¬ 
tion)  and  the  ability  to  work  a  flexible 
schedule.  This  is  an  excellent  opportunity 
to  gain  a  variety  of  newsroom  experience 
and  work  in  the  fast-paced  environment 
of  a  large  metropolitan  daily  newspaper 
that  makes  quality  journalism  para¬ 
mount.  To  apply,  please  post  your  cover 
letter  and  resume  via  The  Seattle  Times 
electronic  database  at: 
http://recruiterl.webhire.com/seatimes 
Or  E-mail:  seatimes@rpc.webhire.com 
Then,  mail  a  hard  copy,  including  work 
samples  to  Heidi  de  Laubenfels,  CCI 
System  Project  Manager,  RO.  Box  70, 
Seattle,  WA  98111.  No  phone  calls, 
please.  Only  finalists  will  be  contacted. 


FREELANCE  WRITERS:  Thoroughbred 
industry’s  leading  weekly  magazine  seeks 
free-lance  writers  for  regional  news  cov¬ 
erage  throughout  North  America.  E-mail 
or  Fax  Editor,  The  Blood-Horse: 

rpaulick@bloodhorse.com 
(859)  278-8781 
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DIRECTOR  OF  PHOTOGRAPHY 
The  Fresno  Bee,  Central  California’s  lead¬ 
ing  newspaper,  is  looking  for  a  strong, 
motivated  leader  to  manage  and  direct 
an  award-winning  staff  of  10  photo¬ 
journalists  in  a  fully  digital  operation. 
Candidates  should  have  a  minimum  of 
five  years  experience  as  a  photojournalist 
and  at  least  3  to  5  years  of  management 
experience.  We’re  looking  for  someone 
who  can  challenge,  teach  and  motivate 
a  staff  that  already  excels  in  many  ways. 
Strong  technical  experience  and  picture¬ 
editing  skills  are  a  must.  Candidates 
should  be  strong  planners  and 
coordinators  with  the  ability  to  handle 
multiple  tasks  and  deadlines  with  ease. 
If  you  have  creative  and  innovative 
ideas,  like  working  in  a  newsy  com¬ 
munity  and  have  the  ability  to  motivate 
others  and  work  well  within  a  demand¬ 
ing  newsroom  environment,  this  is  the 
place  for  you.  Send  resume,  references 
and  samples  of  picture-editing,  projects 
and/or  photography  to: 

Valerie  Bender,  Assistant  Managing  Editor 
The  Fresno  Bee 

1626  E  Street,  Fresno.  CA  93786 


DO  IT  ALL 

Employee-owned,  7-day  newspaper 
seeks  entry-level  reporter  who  wants  to 
do  it  all  before  getting  a  beat.  We  need 
someone  to  write  about  anglers  fighting 
for  access  to  fishing  holes;  features  on 
kids  picking  potatoes;  to  deadline  crime 
stories;  to  reports  on  small-town  growth. 
Send  clips/resume  to: 

AME  Margaret  Wimbourne,  Post  Register 
RO.  Box  1800,  Idaho  Falls,  ID  83403 


ADMINISTRATIVE 


EDrirolkAL 


EDITOR-IN-CHIEF  for  Idaho’s  best  com¬ 
munity  weekly  newspaper  in  Sun  Valley 
Resort  area.  Looking  for  a  newsroom 
leader  dedicated  to  the  best  in  journal¬ 
ism  in  a  competitive  market.  Should 
enjoy  working  with  staff  of  five  mostly  ear- 
ly-career  reporters.  Duties  include 
supervision  of  seasonal  weekend  edition 
and  twice-yearly  resort  magazine.  Com¬ 
petitive  salary  and  benefits,  plus  great- 
mountain  living.  Submit  resume,  writing 
samples  and  references  to: 

Pam  Morris,  Publisher 
Idaho  Mountain  Express 
RO.  Box  113,  Ketchum,  ID  83340 
Or  by  E-mail:  publistier@mtexpress.com 


EDITORIAL 

24K  Idaho  daily  seeks  writer-editor  for 
conservative  editorial  page.  We  cham¬ 
pion  tax  thrift,  multiple  use,  keeping 
government  out  of  private  lives.  We’re  in 
tune  with  readers,  influential,  growing. 
This  senior  job  needs  clear  thinker,  elo¬ 
quent  writer.  Must  love  rural  West.  Send 
resume,  writing  sample,  reference  list  to: 
Clark  Walworth,  Managing  Editor 
The  Times-News 
Box  548,  Twin  Falls,  ID  83303 
Drug-  free  workplace. 
(www.magicvalley.com) 


MANAGING  EDITOR 

Do  you  love  politics,  privatization  and 
pilsner?  If  so,  you  just  might  be  the 
managing  editor  this  high  caliber  news¬ 
paper  is  looking  for.  For  more  informa¬ 
tion  and  other  available  positions,  see 
our  Website  at:  www.praguepost.com 


ADMINISTRATIVE 


MEDIATT 

managementXX 

Recruitment  Specialists 

Some  of  our  current  assignments: 

Ad  Director  -  Michigan  daily  with  strong  shopper  and 
weekly  county  newspaper  seeking  management  pro¬ 
fessional  with  combination  sales  expertise;  knowledge 
of  current  classified  marketing  techniques  helpful;  great 
opportunity;  $'70-$80K  compensation  range. 

Managing  Editor  -  Midwest  daily  (80,000-100,000 
circulation)  seeking  strong  *2  person  in  news  department; 
expansive  market  with  multiple  editions;  good  company. 

Advertising  Sales  Manager  -  Northwest  daily  (-10,000- 
60,000  circulation)  looking  for  outside  sales  leader,  good 
trainer  and  motivator;  excellent  presentation  skills;  $50- 
$60K  compensation  range. 


Contact  US  if  you  have  a  recruitment  need.  ..or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 
847.963.9300  ■  mm2@voyager.net  ■  fax  847.934.6607 


OCTOBER  2,  2000  EDITOR*  PUBLISHER  CLASSIFIEDS  C^ 


www.edltorandpublisher.com 


Phone:  1-888-825-9149  -  CLASSIFIED  mnmm  -  Fax:(646)654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL 


ENTREPRENEURIAL  WRITER/EDITOR 
with  telecom,  energy  or  commodities 
experience  to  lead  new  service  for  fast¬ 
growing  Internet-based  business  publisher. 
Unlimited  career  potential,  generous 
salary,  bonus  and  stock  options  for  suc¬ 
cessful  candidate  at  this  dynamic  com¬ 
pany,  founded  by  ex-Dow  Jones  execu¬ 
tives.  Rich  Heidorn,  General  Manager: 

(215)  504-4288  ext.  203 
rich. heidorn(®ipgdirect. com 


FINANCIAL  JOURNALIST 
Strong  Capital  Management,  a  leading 
mutual  fund  company,  seeks  reporters  to 
write  about  personal  finance  issues  for 
its  award-winning  website.  Full-time 
candidates  should  have  proven  writing 
and  reporting  skills,  an  interest  in 
personal  finance  topics  such  as  invest¬ 
ing,  money  management  and  saving  for 
retirement,  and  be  comfortable  working 
in  a  fast-paced  corporate  environment. 
Send  resume  and  clips  to: 

Marc  Hoffman 

Director  of  E-Commerce  Content 
Strong  Capital  Management 
100  Heritage  Reserve 
Menomonee  Falls,  Wl  53051 


EDITORIAL 


ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ing  for  a  News  Reporter  in  our  LaSalle 
office.  Seeking  experienced  reporter, 
recent  journalism  or  ag  comm  graduate. 
Ag  background  desirable  but  not 
required.  Photo  experience  a  plus.  Car 
required.  Fax  or  mail  resume  and  writing 
samples  to: 

Joyce  McCullough,  Illinois  AgriNews 
426  Second  St.,  LaSalle,  IL  61301 
Fax  (815)223-7894 
E-mail  agrinews@theramp.net 


INVESTIGATIVE  REPORTER 
The  Daytona  Beach  News-Journal  seeks 
an  experienced,  aggressive  investigative 
reporter  to  help  sustain  our  tradition  of 
hard-hitting,  prize-winning  journalism. 
We  want  an  energetic  digger  who  is 
skilled  in  working  sources,  probing  pub¬ 
lic  records  and  doing  computer-assisted 
research.  The  right  candidate  will  also 
be  a  polished  writer  who  can  produce 
well-crafted  stories  that  inform  readers 
and  provoke  action.  Send  letter,  resume 
and  clips  to  Don  Lindley: 

Executive  Editor,  The  News-Journal 
RO.  Box  2831 

Daytona  Beach,  FL  32120-2831 


EDITORIAL 


LOCAL  NEWS  REPORTERS 
The  Las  Vegas  Review-Journal,  circula¬ 
tion  of  168,000,  has  openings  for  city 
government,  suburban  government  and 
police  reporters.  Successful  candidates 
usually  have  several  years  of  daily  report¬ 
ing  experience,  but  newcomers  with 
unusual  talent  also  have  found  a  place 
on  our  aggressive  and  enterprising  staff. 
We  are  looking  for  strong  writers  and 
self-starters  to  join  a  top  team  of 
reporters  and  editors  in  the  best  dateline 
in  the  country.  Applicants  should  send  a 
resume,  work  samples  and  references  to: 

City  Editor,  Mary  Hynes 
Las  Vegas  Review-Journal 
RO.  Box  70 
Las  Vegas,  NV  89125 


MAKE  UP  DEPARTMENT 
NAPLES,  FL 

Work  in  a  tropical  paradise!  The  Naples 
Daily  News  has  an  opening  for  a  layout 
specialist  to  administer  Layout  8000 
Dummying  system.  Salary  commensurate 
with  experience.  Call  Bob  Smith  at  (941) 
263-4744  or  fax  resume  to  (941)  263- 
4708.  EOE/Drug  Free 

Naples  Daily  News 

1075  Central  Avenue,  Naples,  FL  34102 


MANAGING  EDITOR  sought  by  30,000 
circulation  alternative  weekly  in  South 
Carolina's  capital  city.  1  year  editing  expe¬ 
rience  required.  Send  resume,  clips  to: 

Amy  Singmaster,  Free  Times 
RO.  Box  851 5,  Columbia,  SC  29202 


THE  CAPE  COD  TIMES  is  looking  for  an 
assistant  metro  editor  to  help  run  the 
news  operation  at  this  award  winning 
50,000  circulation  daily  located  on  one 
of  the  most  beautiful  places  on  earth. 
We're  looking  for  someone  who  wants  to 
move  readers  as  well  as  inform  them- 
someone  who  plans  and  edits  an 
enterprise  story  or  investigative  piece 
with  the  same  enthusiasm  as  reports 
from  daily  beats.  Candidates  must  be 
creative,  upbeat  and  ahead  of  the  game. 
We  are  seeking  team-players  who 
believe  in  working  collaboratively  with 
reporters  but  who  also  possess 
exemplary  supervisory  skills.  Dally 
newspaper  editing  or  bureau  chief  expe¬ 
rience  required.  Salary  range  low  to  mid 
40's.  Send  resume  and  clips  to: 

Alicia  Blaisdell-Bannon 
Managing  Editor/Content 
Cape  Cod  Times 
319  Main  Street 
Hyannis,  MA  02601 
Or  E-mail  resume  to: 
ablaisdell-bannon@capecodonline.com 


ARTS  EDITOR  sought  by  30,000  circula¬ 
tion  alternative  weekly  in  South  Caro¬ 
lina's  capital  city.  Send  resume,  clips  to: 
Amy  Singmaster,  Free  Times 
RO.  Box  8515,  Columbia,  SC  29202 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspaper5.com 


EDITORIAL 


MEDICAL  REPORTER 
We're  looking  for  an  experienced  reporter 
who  can  cover  medicine  and  health  in 
the  Inland  Northwest.  Investigative 
reporting  experience  and  work  with 
databases  are  a  plus  for  this  job.  The 
Spokesman-Review  is  a  140,000- 
circulation  newspaper  ranked  among  the 
top  25  by  CJR.  Our  newsroom  is  known 
for  its  strong  focus  on  quality,  high 
morale,  creativity  and  teamwork  among 
editors,  reporters  and  photographers. 
Send  letter  outlining  your  philosophy 
about  journalism,  the  idea  you  would 
have  for  covering  this  beat,  a  resume 
and  8-10  clips  to: 

Peggy  Kuhr 
Managing  Editor 
The  Spokesman-Review 
999  W.  Riverside  Avenue 
Spokane,  WA  99201 
Or  send  E-mail 
to:peggyk@spokesman.com 


NEWS  DESIGNER 

The  Sacramento  Bee,  one  of  the  nation's 
most  respected  newspapers,  needs  a 
news  designer  with  a  passion  for  visuals 
and  a  respect  for  words. 

The  Bee,  the  flagship  of  McClatchy 
Newspapers,  is  ranked  21st  in  general 
excellence  by  the  Columbia  Journalism 
Review.  It's  a  350,000-circulation 
newspaper  with  a  rich  tradition  of 
award-winning  journalism.  And  as  Cali¬ 
fornia's  capital  newspaper.  It's  an  influen¬ 
tial  voice  in  one  of  the  most  diverse, 
exciting  places  in  America.  San  Fran¬ 
cisco  and  Lake  Tahoe  are  within  2-hour 
drives,  but  despite  that,  the  cost  of  living 
is  relatively  moderate. 

The  skills  most  valued  are  creativity, 
news  judgment  and  the  ability  to  work 
well  with  many  departments.  Pagination 
skills  are  a  plus,  since  The  Bee  is  in  the 
latter  stages  of  conversion  to  a  Unisys 
Hermes  system.  We're  also  beginning  a 
major  redesign,  so  there  is  a  great  deal 
of  opportunity  to  make  an  impact. 

Please  reply  to: 

Robert  Casey,  Sunday  Editor 
The  Sacramento  Bee 
RO.  Box  15779,  Sacramento,  CA  95852 
E-mail:  bcasey@sacbee.com 


NEWS  EDITOR  needed  for  recently  con¬ 
verted  AM  to  craft  a  top-notch  package 
of  local,  state  and  national  news. 
Excellent  copy  editing,  pagination  and 
people  skills  required.  Night  and 
weekend  work  involved  at  the  20,000 
daily  that  wins  awards  for  local  news  cov¬ 
erage.  Send  resume  and  clips  to: 

Ginny  Wray,  Editor,  Martinsville  Bulletin 
RO.  Box  3711,  Martinsville,  VA  241 15 
Or  Call  (800)  234-6575  before  4  p.m. 


AWARD-WINNING  small  Southern  Cali¬ 
fornia  daily  seeking  a  reporter  to  cover 
schools  and  environmental  issues  with 
some  general  assignment  and  feature¬ 
writing.  Entry-level  position,  recent  grads 
considered.  Send  resume  and  samples 
tO; 

Merrill  McCarty,  Desert  Dispatch 
130  Coolwater  Lane,  Barstow,  CA  92311 


FOOD  EDITOR/HOUSTON  CHRONICLE 
Are  you  a  gourmet  who  craves  a  shot  of 
grease  now  and  then?  A  journalist 
curious  about  how  readers  use  their 
kitchens?  A  reporter  who  loves  words, 
ideas  and  planked  salmon?  An  adven¬ 
turous  palate  who  yearns  to  discover  the 
best  restaurant  dishes  and  wine  lists  in 
town,  then  make  readers  swoon  over 
your  descriptions?  A  persnickety  cook 
who  can  translate  grams  to  teaspoons 
and  knows  when  to  make  recipe  substitu¬ 
tions?  The  Houston  Chronicle  is 
searching  for  an  editor  who  will  be 
responsible  for  food  and  dining  coverage, 
specifically  the  weekly  Food  and  Dining 
Guide  sections.  The  job  will  include  sec¬ 
tion  development,  writing  and  editing. 
Must  have  a  college  degree,  at  least  10 
years  experience  in  daily  newspaper  writ¬ 
ing  and  editing.  News  and  food  reporting 
a  must;  restaurant  criticism  a  plus. 
Respond  to: 

Jane  R  Marshall,  Features  Editor 
Houston  Chronicle 
E-mail:  jane.marshall@chron.com 


GENERAL  ASSIGNMENTS  RERORTER 
The  Daily  Sentinel,  a  10,000-plus 
circulation  daily  newspaper  in  East 
Texas  IS  looking  to  hire  a  general  assign¬ 
ments  reporter  ASAP.  The  ideal  candi¬ 
date  for  this  full-time  position  must  have 
a  degree  in  journalism  or  English  and 
have  some  writing  experience  for  a  daily 
or  weekly  newspaper.  The  Daily  Sen¬ 
tinel,  owned  by  Cox  Newspapers,  is  a 
stable  company  and  an  equal  opportunity 
employer.  We  offer  a  competitive  salary 
and  benefits  package.  We  encourage 
women  and  minorities  to  apply.  Send 
resume  and  clips  to: 

Robbie  Goodrich,  Managing  Editor 
The  Daily  Sentinel 
RO.  Box  630068 


IT'S  NEVER  COLD  in  sunny  Southwest 
Florida.  If  you're  interested  in  working  on 
the  copy  desk  of  one  of  Florida's  fastest- 
growing  newspapers,  we  might  have  the 
job  for  you.  The  Sun  Herald,  located  on 
the  beautiful  Gulf  Coast,  is  looking  for 
sports  and  daily  copy  desk  staff.  Famil¬ 
iarity  with  QuarkXPress  and  some  expe¬ 
rience  is  desirable.  Send  resume  and 
examples  of  work  to  John  Hackworth, 
Sun  Herald,  23170  Harborview  Road, 
Charlotte  Harbor,  FL  33980  or  E-mail  a 
response  to  hackworth@sun-herald.com 


LEGAL  AFFAIRS  WRITER 
The  American  Bar  Association  seeks 
reporter  to  write  hard-hitting  news 
stories  and  features  for  award-winning 
magazine  for  lawyers,  the  ABA  JOURNAL. 
Must  develop  original  story  ideas,  write 
with  flair,  conducts  thorough  research, 
pursues  investigative  articles  and  work 
well  under  pressure.  Position  requires  a 
law  degree  or  equivalent  experience  and 
5-t-  years  experience  in  journalism.  Legal 
reporting  a  plus.  Submit  resume/salary 
requirements  to  ABA,  HR,  750  N.  Lake 
Shore  Drive,  Chicago,  IL  6061 1 . 

Or  fax  (312)  988-5177 
E-mail:  abajobs@abanet.org  EOE 


LIFESTYLES  EDITOR 

If  you  have  the  ideas  and  editing  skills  to 
build  a  smart,  topical  lifestyles  section, 
we'll  provide  the  tools  you  need. 
Supervise  a  daily  section  and  five 
reporters;  work  with  excellent  photo¬ 
graphers  and  designers.  We're  a 
Newhouse  newspaper  in  a  growing,  cos¬ 
mopolitan  city  of  180,000.  Send 
resume,  tearsheets,  and  a  letter,  about 
you  and  your  blueprint  for  the  section,  to; 

Melinda  Gorham,  Managing  Editor 
The  Huntsville  Times 
RO.  Box  1487,  Huntsville,  AL  35807 
OCTOBER  2,  2000 


Nacogdoches,  TX  75963 

C8  EDITOR& PUBLISHER  CLASSIFIEDS 


www.editorandpubllsher.com 


Phone:1-888-825-9149  '  ClASSiFIED  ADVERTISING  ~  Fax :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL 


EDITORL4L 


NEWS  EDITOR 

The  Daily  News  Sun,  located  in  beautiful 
Sun  City,  AZ  is  seeking  an  experienced 
reporter/editor  to  work  with  staff  of  daily 
and  two  weekly  newspapers.  Must  be 
aggressive  with  a  keen  sense  for  digging 
up  hard  news  and  recognizing  compell¬ 
ing  stories  is  a  must,  along  with  the  vis¬ 
ion  to  team  to  team  up  words,  graphics 
and  photos  to  produce  informative  and 
appealing  presentations.  The  creativity 
to  produce  story/design  ideas  on  a  daily 
basis  is  critical.  Layout  and  design  expe¬ 
rience  is  important.  Must  have  problem 
solving,  decision-making,  creativity,  and 
time-management  skills.  To  apply,  send 
resume  and  clips  to: 

Dan  Me  Carthy 
The  Daily  News  Sun 
10102  Santa  Fe  Drive 
Sun  City,  AZ  85351 


NEWS  REPORTER 

Applicants  sought  for  new  position  and 
anticipated  opening  in  lively,  hardwork¬ 
ing  newsroom.  1-2  years  newspaper 
experience  preferred.  Send  cover  letter 
and  resume  with  salary  history  to: 

Steve  Miller,  Managing  Editor 
Idaho  State  Journal 
RO.  Box  431,  Pocatello,  ID  83204 
Orto:  smiller@journalnet.com 

NEWSPAPER  EDITOR 
The  Valley  Independent,  an  18,000 
dally  located  in  Zone  2,  is  seeking  an 
experienced  hands-on  editor  to  lead, 
manage  and  transform  the  newsroom. 
This  individual  must  have  the  ability  to 
motivate,  coach  and  mold  both  long¬ 
time  as  well  as  young,  inexperienced 
reporters  to  produce  quality  stories. 
Candidate  must  be  an  organized 
administrator  with  excellent  communica¬ 
tions  skills  who  can  take  control  of  the 
newsroom  and  infuse  it  with  energy. 
Qualified  candidates  should  send  letter 
and  resume,  including  salary  require¬ 
ments  to  Barbara  A.  Raitano: 

General  Manager,  Valley  Independent 
Eactgate  19,  Monessen,  PA  15062 


NIGHT  SPORTS  EDITOR 
AND  SPORTS  WRITER 
The  News-Sentinel,  a  48,000  Knight 
Ridder  daily,  is  looking  to  fill  two  key 
positions  in  its  11-member,  APSE 
award-winning  sports  department. 

NIGHT  SPORTS  EDITOR:  An  experi¬ 
enced  leader  is  needed  to  oversee  night 
operations  and  manage  our  night  staff. 
Candidates  must  be  familiar  with  QuarkX¬ 
Press. 

SPORTS  WRITER:  We’re  looking  for  an 
entry-level  reporter  to  help  over  high 
school  sports  events  and  write  features 
for  our  weekly  PrepSports  section. 
Interested  candidates  should  send  a 
resume  and  five  of  your  best  sections  or 
writing  samples  to  Richard  Griffis,  sports 
editor.  The  News-Sentinel,  600  West 
Main  Street,  Fort  Wayne,  IN  46802. 

An  Equal  Opportunity  Employer 


SPORTS  COLUMNIST 
The  (Columbia)  State  (120,0(X))  has  an 
opening  for  a  sports  writer's  dream  job. 

E-mail:  btolley@thestate.com 
www.eclitorandpublisher.com 


ONLINE  MANAGING  EDITOR 
Fresnobee.com  is  looking  for  a  Managing 
Editor  to  supervise  our  content  team. 
You  will  be  charged  with  helping  the 
staff  identify  information  sources  for 
fresnobee.com  as  well  as  developing 
long-range  objectives  and  designing  and 
executing  long-and  short-term  projects. 
You  belong  here  if  your  background 
includes  editing  and  news  writing,  at 
least  one  year  of  online  news  or 
newsroom  experience,  and  intermediate 
level  web  design  and  technologies.  Extra 
Stars  for  written  and  conversational 
Spanish  language  skills.  You  must  be 
able  to  successfully  lead  our  creative 
staff  to  take  a  project  from  conception  to 
launch,  and  make  it  sing.  If  you  and 
your  experience  fit  this  description, 
please  send  your  resume  to: 

The  Fresno  Bee 
Attention:  Julie  Porter 
Human  Resources  Department 
1626  E  Street,  Fresno,  CA  93786 
resume@fresnobee.com 


PAGE  DESIGNER 

The  Ann  Arbor  News  has  an  opening  for 
an  experienced  page  designer  on  our 
brand  new  design  desk.  We  are  a  grow¬ 
ing  afternoon  daily  in  a  vibrant  university 
town.  Our  design  team  will  benefit  from 
new  offset  presses,  an  off-site  printing 
facility,  a  complete  redesign  of  our  paper 
and  a  brand  new  editorial  pagination 
system.  We're  looking  for  someone  com¬ 
mitted  to  breaking  news  who  can  help 
us  explore  visual  options  in  story  pres¬ 
entation.  Great  benefit  package  includes 
401(k),  pension,  dental  and  health 
plans.  Candidates  should  be  experienced 
with  Photoshop,  Illustrator  and  QuarkX¬ 
Press.  Applicants  should  send  resumes 
and  page  samples  to: 

News  Editor  Andy  Chapelle 
The  Ann  Arbor  News 
340  E.  Huron  Street 
Ann  Arbor,  Ml  48106-1 147 
The  Ann  Arbor  News  is  an 
Equal  Opportunity  Employer 


POLICE  REPORTER 

The  Wisconsin  State  Journal,  with  a 
90,000  daily  and  160,000  Sunday 
circulation,  seeks  a  reporter  to  produce 
daily  ?nd  in-depth  stories  related  to 
crime,  police  investigations  and 
practices  and  fire  department  practices. 
The  State  Journal  is  the  morning  news¬ 
paper  in  Madison,  which  is  the  state 
capital  and  is  consistenly  rated  one  of 
the  best  places  in  the  nation  to  live. 
Applicants  should  have  two  years  of 
daily  newspaper  experience  and  an 
ability  to  handle  both  breaking  news  and 
in-depth  stories.  Must  be  able  to  work 
independently  and  as  part  of  a  team. 
Send  resume,  cover  letter  and  four  clips 
by  Oct.  11, 2000  to: 

Wisonsin  State  Journal 
Nicole  Saylor-HRES 
1901  Fish  Hatchery  Road 
Madison,  Wl  53708 
Fax:  (608)  252-6082 
E-mail:  jobs@madison.com 

AFFIRMATIVE  ACTION/EQUAL 
OPPORTUNITY  EMPLOYER 


EDITORIAL 


POLICE/COURT  REPORTER 
The  Daily  Star  seeks  a  reporter  with 
strong  writing  skills  and  a  zeal  for  cover¬ 
ing  interesting  crimes.  Check  us  out  at: 

www.hammondstar.com 
and  send  resume,  clips  to  Lil  Mirando, 
Daily  Star,  RO.  Box  1149,  Hammond, 
LA  70404.  Orstaredit@i-55.com 


REPORTER:  The  Town  Talk  in  Alex¬ 
andria,  Louisiana  seeks  a  talented 
reporter  with  1-3  years  experience. 
Degree  in  Journalism  or  English 
required.  May  include  evenings  and 
weekends.  Please  send  resume,  cover  let¬ 
ter  and  work  samples  tO: 

Joy  L.  Williford,  The  Town  Talk 
RO.  Box  7558,  Alexandria,  LA  71306 
Or  E-mail:  personnel@thetowntalk.com 

REPORTER 

Experienced  general  assignment  reporter 
for  small  daily  newspaper.  Please  send 
resume  along  with  copies  of  work  to-. 
Managing  Editor,  Boca  Raton  News 
5801  North  Congress  Avenue 
Boca  Raton,  FL  33487 
E-mail:  smanning@bocanews.com 


REPORTER 

LocalBusiness.com  -  the  online  local 
business  news  network  -  seeks  an  expe¬ 
rience  reporter  in  New  York  to  cover 
daily  news.  Several  years  of  business 
reporting  experience  is  required.  If  you 
want  to  be  part  of  a  news  revolution, 
send  cover  letter  and  clips  to: 

mo@localbusiness.com 
and  check  our  site  www.localbusiness.com 
Competitive  salary  plus  equity.  Reports 
work  from  home  as  part  of  a  virtual 
newsroom. 


REPORTER 

Looking  for  a  job  where  good  writing  is  a 
priority  and  hard  news  is  plentiful?  Con¬ 
sider  THE  VINDICATOR,  an  award¬ 
winning  daily  in  northeastern  Ohio.  If 
you’re  a  solid  writer  and  reporter  and 
want  to  improve  your  skills,  drop  us  a 
line.  You'll  never  find  another  newspaper 
with  such  an  exciting  news  atmosphere. 
Send  cover  letter,  resume  and  clips  to: 
Anthony  G.  Paglia,  The  Vindicator 
RO.  Box  780,  Youngstown,  OH  44501 


EDITORIAl, 


REPORTER 

One  of  the  nation’s  best  large  community 
newspapers  seeks  full-time  reporters. 
We’re  a  century-old  20,000-circulation 
Hamptons  weekly  seeking  a  versatile 
journalist  who  can  tell  the  stories  our 
readers  care  about.  Competitive  salary; 
benefits  including  401(k)  and  profit- 
sharing.  Send  resume  and  clips  tO: 

Editor,  The  Southampton  Press 
RO.  Box  1207,  Southampton,  NY  1 1969 


REPORTER 

Prescott  Newspapers,  Inc.  is  looking  for 
an  experienced  general  assignment 
reporter.  Full  time  position,  with  bene¬ 
fits,  to  cover  news  in  the  Verde  Valley, 
AZ  area  for  approximately  six  months 
and  then  be  located  in  the  Prescott  AZ 
area.  Journalism  degree  and  previous 
experience  working  for  a  daily  newspa¬ 
per  preferred.  Send  resume  and  writing 
samples  to  Personnel  Director: 

Prescott  Newspapers,  Inc. 

RO.  Box  312,  Rrescott,  AZ  86302 
Or  Fax:  (520)  777-8625 
PNIisan  EOE 


RERORTERS  -  FLORIDA 
Scripps  Treasure  Coast  Publishing  Com¬ 
pany,  the  dominant  newspaper  group  in 
one  of  Florida’s  fastest  growing  areas, 
seeks  aggressive  reporters  challenged  by 
the  process  of  change. 

The  papers,  with  a  combined  circulation 
of  more  than  100,000,  include  The 
Stuart  News,  the  Fort  Pierce  Tribune, 
and  the  Vero  Beach  Press-Journal. 

We  have  all  the  news  associated  with 
growth  —  political  conflict,  shifting  demo¬ 
graphics,  development/environmental 
battles  —  and  are  building  staffs  to 
explore  the  fundamental  change  coming 
to  the  Treasure  Coast. 

Send  a  letter,  clips  and  resume  to: 

Paul  Shea,  Managing  Editor 
The  Stuart  News 
1939  S.  Federal  Highway 
Stuart,  FL  34995 
Email:  shea@stuartnews.com 
Web  site:  www.tcpalm.com 
EOE  DFWP 


REPORTERS 


REPORTER 

Looking  for  a  great  place  to  learn  the 
ropes?  Or  a  place  to  show  what  you  can 
do?  The  Evening  Sun,  a  21,000- 
circulation  afternoon  daily  in  southcentral 
PA,  needs  an  energetic  and  aggressive 
reporter  who  loves  news  and  news  report¬ 
ing.  Send  resume  and  clips  to: 

Lori  Goodlin,  editor.  The  Evening  Sun 
1356  Baltimore  Street,  Hanover,  PA  17331 
Great  working  environment,  competitive 
salary  and  401(k). 

SPORTS  COPY  EDITOR 
A  large  daily  in  Zone  9  needs  a  copy 
editor  with  layout  experience  and  strong 
story  editing  and  headline  writing  skills. 
Must  be  fast.  Send  resume,  work  sam¬ 
ples  and  references  to: 

Box  01368,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

OCTOBER  2,  2000 


Want  to  work  in  one  of  America's  most 
beautiful  places?  The  Island  Packet  on 
beautiful  Hilton  Head  Island  has  three 
openings: 

•  GENERAL  ASSIGNMENTS  REPORTER 

•  FEATURES  REPORTER 

•  BUSINESS  REPORTER 

The  Packet,  a  fast-growing  McClatchy 
paper,  offers  a  competitive  pay  and 
benefits  package. 

Candidates  should  have  at  least  a  year 
of  experience  in  a  daily  news  environ¬ 
ment.  Clips  must  show  enterprise  and 
strong  writing  ability. 

Send  cover  letter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
RO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Fax:  (843)  706-3070 


E-mail:  fmcaden@islandpacket.com 

EDITOR  &  PUBLISHER  CLASSIFIEDS  C9 


Phone:  1-888-825-9149  -  JLASSIFIEO  11DVEBTISIM_  -  Fax:(646)654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


PRODUCnON/TECH 


ASSISTANT  AD  PRODUCTION  MANAGER 
The  Seattle  Times  has  an  opportunity  to 
make  that  big  career  move  you’ve  been 
looking  for.  Step  up  to  the  challenge  as 
the  Assistant  Ad  Production  manager  at  a 
major  metro  daily.  In  this  role  you  will 
direct,  coordinate  and  supervise  ad  pro¬ 
duction  operations  at  our  Fairview  Facility. 
Your  role  would  also  include  regular  eve¬ 
ning/night  management  coverage  in  the  Pre¬ 
press  department;  supervising  production 
of  the  daily  Times  and  P-l.  In  this  key  role, 
your  efforts  will  directly  impact  the  suc¬ 
cess  of  our  production  process.  Make  your 
move  to  a  job  that  offers  challenge  and 
growth.  Here  your  scope  will  include  more 
than  day  to  day  operations,  it  will  involve 
improving  both  quality  and  quantity  of 
production,  increasing  cost  effectiveness, 
leading  and  developing  an  outstanding 
staff.  Other  functions  include:  hiring, train- 
ing,coordinating  and  developing  produc¬ 
tion  operators  based  on  direction  from  the 
Ad  Production  Manager.  Also  includes 
maintaining  vacation/work  schedules, 
establishing  good  working  relationships 
with  multiple  departments  to  improve 
workfiow  and  customer  service.  If  you're 
ready  for  this  kind  of  opportunity,  we  want 
to  talk  with  you! 

Requirements  include:  related  college 
degree,  two  plus  years  of  print  production 
management  experience,  strong  knowl¬ 
edge  of  ad  composition  software  and  pre¬ 
press  functions,  excellent  communication, 
interpersonal  and  organizational  skills, 
strong  process  improvement  and  customer 
service  skills,  and  the  ability  to  support 
the  needs  of  a  large  high  volume  produc¬ 
tion  operation  on  a  7  X  24  schedule.  Job 
00-379/RB  is  a  regular  full-time  position 
with  a  minimum  pay  starting  at  $41,500/ 
year,  DOE,  with  a  bonus  opportunity  and 
an  excellent  benefits  package.  Please  send 
your  resume  to: 

Seattle  Times 
00-379/RB 

RO.  Box  70,  Seattle,  WA  981 11 
Fax:(206)515-5560 


EDITORIAL 


COPY  EDITOR 

Copy  editing  positions — Regional  and 
national  acclaim  and  prizes  have 
followed  the  Mobile  (Alabama)  Regis¬ 
ters's  rise  to  become  one  of  the  South’s 
finest  dailies.  We're  a  100,000  plus 
Newhouse  newspaper  known  for  bold 
reporting,  no-nonsense  editing  and  big 
enterprise.  Now,  seats  are  open  on  the 
news  copy  desk  that  is  helping  push 
standards  even  higher  and  taking  a  lead 
role  in  design  and  display.  Contact: 

Dewey  English,  Managing  Editor 
RO.  Box  2488,  Mobile,  AL  36652 


REPORTER 

San  Diego's  only  daily  business  paper 
seeks  full-time  reporter.  Cover  general  busi¬ 
ness  news.  Develop  sources,  story  ideas, 
cover  several  beats.  Journalism  experience 
a  must,  daily  paper  a  plus.  Must  be  willing 
to  relocate  at  own  expense.  Resumes  may 
be  faxed  or  E-mailed  to: 

hr@sddt.com 
Fax  (619)  239-5716 


EDITORIAL 


MANAGING  EDITOR 

The  European  and  Pacific  Stars  and 
Stripes,  a  daily  newspaper  whose  pri¬ 
mary  audience  is  the  U.S.  military  sta¬ 
tioned  overseas,  is  seeking  a  Managing 
Editor  for  the  Pacific  edition,  based  in 
Tokyo.  This  is  a  unique  opportunity  to 
experience  the  Japanese  culture  while 
directing  the  30  -  40  reporters,  editors 
and  newsroom  staff  posted  throughout 
the  Pacific  Rim.  Preferred  candidates 
will  have  a  proven  track  record  as  both  a 
journalist  and  a  newsroom  manager, 
experienced  in  the  legal  and  financial 
environment  in  which  a  newspaper 
operates.  Long-range  planning  skills, 
sound  news  judgment,  ability  to 
motivate  and  coach  reporters,  and  ability 
to  run  the  editorial  operation  required. 
Military  experience  or  knowledge  a  plus. 
Excellent  benefits,  including  housing, 
provided.  To  apply.  E-mail  your  resume 
on  MSWord  or  ASCII  format  to: 

jobs-pss@mail.pstripes.osd.mil 
Or  mail  tO: 

Pacific  Stars  and  Stripes 
ATTN:  Personnel 

Unit  45002,  APO  AP  96337-5002 


REPORTER 

Southeast  Arizona  10,200  circulation 
weekly  seeks  reporter  with  passion  and 
flair.  Hard  work  expected  in  return  for 
freedom  to  do  the  job  right.  Experienced 
preferred  but  will  consider  recent  college 
graduate.  Quick  advancement  possible 
for  right  person.  Beautiful  area  with 
recreational  opportunities  galore.  Send 
resume  and  clips  to: 

Bret  Bradigan,  Eastern  Arizona  Courier 
RO.  Box  N,  Safford,  AZ  85548 


REPORTER 

The  Daily  Item  is  seeking  an  experienced 
reporter  to  join  our  team  of  community 
journalists  at  28,000-daily  in  central 
Pennsylvania.  A  great  opportunity  to 
focus  on  quality  work  for  newspaper  and 
Web  at  www.dailyitem.com.  Send  clips 
and  resume  by  October  15  to: 

David  Hilliard,  The  Daily  Item 
200  Market  Street,  Sunbury,  PA  17801. 
No  phone  calls,  please. 

Equal  Opportunity  Employer. 


REPORTER 

The  Energy  Daily,  the  premier  pub¬ 
lication  reporting  on  the  energy  industry 
is  looking  for  an  enterprising  re.oorter 
with  at  least  two  years  of  daily  experi¬ 
ence  to  cover  one  of  the  hottest  public 
business/political  stories  going:  Energy 
deregulation.  Wide  ranging  beat  focuses 
on  federal  and  state  electricity  policy 
making,  industry  restructuring,  consumer 
and  environmental  issues  and  alternative 
energy  sources.  Liberal  travel,  creative 
freedom  and,  best  of  all,  a  blue-chip 
audience  of  top  industry  and  government 
players  that  read  us  closely.  Send 
resume  and  clips  to: 

G.  Lobsenz,  The  Energy  Daily 
627  National  Press  Building 
Washington,  DC  20045 


EDITORIAL 


REPORTER 

The  Northern  Virginia  Daily,  the  most 
honored  small  daily  newspaper  in  Vir¬ 
ginia,  has  an  opening  for  a  reporter.  The 
6-day-a-week  newspaper,  located  in  the 
beautiful  Shenandoah  Valley,  provides  a 
wonderful  opportunity  for  candidates 
with  a  strong  communication  back¬ 
ground  and  reporting  experience.  This 
newly  created  reporting  position  delves 
into  the  issues  of  beat  reporting,  while 
also  exploring  the  colorful  personalities 
and  interests  of  the  area  through  feature 
writing.  Resumes,  cover  letters,  and  any 
examples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
Northern  Virginia  Daily 
RO.  Box  69,  Strasburg,  VA  22657 
Or  E-mailed  to:  nvd@shentel.net 


SPORTS  EDITOR 

The  Evening  Sun,  a  21,000-circulation 
newspaper  in  southcentral  PA,  needs  an 
energetic,  organized  sports  nut  to  head 
up  a  4-man  department.  Must  know 
how  to  write  a  great  sports  feature  as 
well  as  coach  and  edit  others.  Pagina¬ 
tion  required.  We  cover  high  schools, 
two  colleges,  some  Penn  State,  Balti¬ 
more  and  Washington  sports.  Send 
resume  and  clips  to-. 

Lori  Goodlin,  Editor,  The  Evening  Sun 
1356  Baltimore  Street,  Hanover,  PA  17331 


SPORTS  EDITOR  needed  for  20,000  AM 
daily  in  the  heart  of  NASCAR  territory  in 
Southside  Virginia.  We  need  a  hands-on 
editor  who  can  cover  a  game,  edit  the 
copy,  paginate  the  section,  manage  a 
two-person  staff  and  be  part  of  a  great 
newsroom  team  that  thrives  on  team 
players  and  local  sports. 

REPORTER  also  needed  to  cover  gov¬ 
ernment  and  general  assignment  news 
and  feature  stories.  Experience  preferred 
but  new  grads  and  weekly  reporters  also 
should  apply. 

Send  resume  and  clips  to: 

Ginny  Wray,  Editor,  Martinsville  Bulletin 

RO.  Box  3711,  Martinsville,  VA  241 1 5 
Or  call  (800)  234-6575  before  4p.m. 


SPORTS  EDITOR  wanted  for  a  growing 
seven-day  AM  daily  in  Marshall,  Texas. 
Qualified  applicant  will  be  an  experi¬ 
enced  writer  with  proven  lay-out 
abilities.  The  sports  editor  will  be 
responsible  for  supervising  one  full-time 
reporter.  The  coverage  area  includes 
seven  high  schools  and  two  four  year  col¬ 
leges.  Salary  DOE. 

STAFF  WRITER  wanted  to  cover  police, 
district  and  federal  court,  county  gov¬ 
ernment  and  general  assignments.  A  com¬ 
mitment  to  excellence  required. 

Send  resume  and  clips  to: 

Karla  De  Luca,  Managing  Editor 
Marshall  News  Messenger 
RO.  Box  730 
Marshall,  TX  75671 
Fax  to  (903)  935-6242 
Or  E-mail  to  kdeluca@coxnews.com 
The  Marshall  News  Messenger  is  a 
member  of  Cox  Newspapers. 


EDITORIAL 


SPORTS  REPORTER 

We  cover  prep  to  pro  (mostly  prep,  but 
our  prep  is  really  good).  The  Daily  Star 
seeks  a  reporter  with  strong  skills  in  writ¬ 
ing  and  page  design  for  our  3-person 
sports  desk.  Check  us  out  at: 

www.hammondstar.com 
Send  resume,  clips  to  Lil  Mirando,  Daily 
Star,  RO.  Box  1149,  Hammond,  LA 
70404.  Or  staredit@i-55.com 


SPORTS  WRiTER/EDITOR 
Sports  writer/editor,  including  reporting, 
editing,  composing  pages.  6,000  circula¬ 
tion  daily.  State-of-the-art  equipment. 
Challenging  work  and  great  opportunity; 
pleasant  working  conditions.  11- 
member  newsroom.  Family-owned  and 
operated.  Small-town  atmosphere. 
Opportunity  for  advancement.  Profit  shar¬ 
ing  plan,  paid  vacation,  medical/dental 
insurance  plan,  and  401(k).  Send  letter, 
resume  and  clips  to: 

Scott  Bowlen,  Managing  Editor 
Kechikan  Daily  News 
501  Dock  Street,  Ketchikan,  AK  99901 


TECH  REPORTERS 

Investor’s  Business  Daily  continues  to 
expand  its  high-tech  coverage  to  meet 
the  needs  of  a  large  and  growing 
national  audience  (now  over  300,000 
circulation).  We’re  seeking  experienced 
journalists  with  a  deep  desire  to  learn 
and  a  keen  interest  in  the  Internet,  com¬ 
puting  trends,  leading  industry  players 
and  up-and-coming  companies.  Op¬ 
portunities  are  available  in  San  Fran¬ 
cisco,  Silicon  Valley,  Seattle,  Los 
Angeles,  San  Diego,  New  York  and 
Washington,  DC.  We  offer  competitive 
salaries,  room  to  grow  and  strong 
rewards  for  excellence.  Send  a  cover  let¬ 
ter,  resume  and  writing  samples  to: 

Technology  Editor  Mike  Krey 
1270  Oakmead  Parkway,  Suite  215 
Sunnyvale,  CA  94086 
Or  E-mail:  mike.krey@investors.com 


TECHNOLOGY  EDITOR 
The  Columbus  Dispatch,  recently  named 
the  best  large  newspaper  in  Ohio  by  the 
Associated  Press,  is  seeking  someone  to 
help  shape  and  expand  the  newspaper’s 
coverage  of  technology.  The  successful 
candidate  fot  this  new  position  must  be 
a  strong  writer  with  solid  organizational 
skills.  He  or  she  will  oversee  Connect,  a 
consumer-oriented  weekly  technology 
section.  Work  will  include  writing  cover 
stories  that  appeal  to  a  wide  audience, 
as  well  as  covering  central  Ohio’s  grow¬ 
ing  high-tech  industry.  The  technology 
editor  also  will  determine  content  for  Con¬ 
nect  and  work  with  staff  artists  and 
designers  to  produce  covers.  The  posi¬ 
tion  reports  to  the  business  editor.  Three 
years’s  experience  at  a  daily  newspaper 
or  industry  publication  is  required.  We 
expect  much  from  the  position,  and 
excellent  pay  and  benefits  await  the  right 
person.  Send  your  resume  and  clips  to: 

Mary  Donabauer 
Human  Resources  Specialist 
The  Columbus  Dispatch 
34  S.  3rd  Street,  Columbus,  OH  43215 


CIO  ED1TOR& PUBLISHER  CLASSIFIEDS  OCTOBER  2,  2  0  0  0 


www.editorandpublisher.com 
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THE  ANNISTON  STAR 
We  are  your  dream  of  a  newspaper  — 
aggressive,  creative,  collegial.  Great 
careers  start  here.  American  Journalism 
Review  recognized  us  as  one  of  the  last 
of  the  good  independents.  Time  twice 
named  us  one  of  the  best  small  papers 
in  the  nation.  We  mount  foreign  report¬ 
ing  projects.  At  the  same  time  we  are 
known  for  community  involvement  at 
home.  Recruits  love  us  for  the  freedom 
to  spread  professional  wings  and  soar 
with  good  writing  and  presentation. 
There's  no  waiting  for  a  choice  assign¬ 
ment  until  someone  retires,  no  formula- 
journalism  dictates  from  a  corporate 
headquarters.  Join  us  in  reporting  and 
copy  editing/design  positions.  Please 
apply  to: 

Chris  Waddle,  Executive  Editor 
The  Anniston  Star 
RO.  Box  189,  Anniston,  AL  36202 
Or  Email:  cwaddle@annistonstar.com 
and  visit  www.annistonstar.com  online 


MAILROOM 


MAILROOM  SUPERINTENDENT 
The  Blade  is  seeking  a  proven  leader  to 
oversee  our  mailing/inserting  operation. 

We  are  a  seven-day,  morning  paper  that 
operates  a  Heidelberg  630  and  a  1472 
using  ICON  II  software.  Hall  and  TMSI 
stackers,  and  Dynamic  and  Power  Strap 
strapping  equipment. 

This  position  reports  to  the  Director  of 
Production  and  leads  a  management 
team  that  oversees  a  unionized 
workforce  of  54  full-time  and  approxi¬ 
mately  75  part-time  employees.  We  are 
looking  for  five  years  management  expe¬ 
rience  with  strong  organizational 
supervisory,  problem-solving  and  mech¬ 
anical  skills.  Knowledge  of  PC's  and  use 
of  Word  and  Excel  required.  Bachelor's 
degree  preferred. 

You  must  be  willing  to  work  nights  and 
weekends  as  needed. 

The  Blade  offers  an  outstanding  benefit 
and  compensation  package  that  includes 
medical,  dental,  and  vision,  matched 
401(k),  pension,  paid  vacation,  and 
more. 

Please  send  your  resume  and  salary  his¬ 
tory  tO: 

The  Blade 

Human  Resources  Department 
541  North  Superior  Street 
Toledo,  OH  43660 
Fax:  (419)724-6080 
Or  E-mail:  hr@toledoblade.com 


NIGHT  PACKAGE  CENTER  MANAGER 
Growing  Southwest  Florida  Daily  is  seek¬ 
ing  experienced  package  center  manager. 
If  you  are  thinking  of  making  a  move  to 
Florida  or  are  currently  a  number  two 
person  looking  to  move  up  this  is  for  you. 
Prefer  experience  on  Harris  848  inserting 
machines.  Hall  Stackers,  and  Dynamic 
Strappers  but  will  train  with  related  expe¬ 
rience.  Please  send  resume  to: 

Sun  Herald  Newspapers 
RO.  Box  2390,  Port  Charlotte,  FL  33949 
Attn:  Richard  Spriggs 
(941)255-8153 
Or  (800)  830-7861  Ext.  153 
You  may  E-mail  resume  to: 
rdspriggs@earthlink.net 

NEW  MEDIA 


NEW  MEDIA  DIRECTOR 
The  Oak  Ridger  (TN)  is  seeking  applicants 
for  a  position  responsible  for  coordinating 
content,  sales  and  continued  development 
of  the  newspaper’s  web  sites.  Must  be 
able  to  work  with  all  newspaper  depart¬ 
ments  in  creating  and  maintaining 
excellent  consumer  content  and  business 
on-line/interactive  services.  Degree  in 
journalism  and  management  experience 
preferred.  Candidate  must  have  the  ability 
to  analyze  Internet  opportunities  and  take 
advantage  of  them  creatively,  while  build¬ 
ing  a  team  of  collaborative  experienced 
web  professionals.  To  apply  contact: 

Pete  Esser,  Publisher 
The  Oak  Ridger 

RO.  Box  3446,  Oak  Ridge,  TN  37831 
Fax  (865)  220-5460 
pjesser@oakridger.com 
We  are  a  division  of  Morris  Communica¬ 
tions  Corporation  EOE  M/F 


PRESSROOM 


LEAD  WEB  PRESS  OPERATOR  needed 
in  Frisco,  Colorado.  Growing  company 
with  awesome  benefits.  Excellent 
opportunity  for  advancement.  A  new  20 
unit  press  will  be  installed  in  the  spring 
of  01’  in  a  "state  of  the  art”  production 
facility. 

Applicants  must  have  extensive  4/color 
experience,  knowledge  of  stripping  in  all 
formats,  rapid  and  clean  work  habits, 
and  a  sense  of  humor.  Send  resume 
with  salary  history  tO: 


NIGHT  FOREMAN 

The  Milwaukee  Journal  Sentinel,  Wis¬ 
consin’s  largest  daily  newspaper,  has  an 
opening  for  a  Night  Foreman  reporting  to 
the  Pressroom  Superintendent.  This  excit¬ 
ing  opportunity  arises  as  we  prepare  to 
move  into  our  new  $110  million  dollar 
state  of  the  art  production  facility.  Our 
Night  Foreman  will  direct  the  night 
operation  of  the  presses  to  ensure  high 
quality  production  of  newspapers  and 
timely  press  runs  at  the  lowest  possible 
cost.  This  individual  will  be  responsible 
for  coordinating  Pressroom  operations 
with  the  other  Production  Departments 
and  Circulation.  The  Night  Foreman  will 
oversee  a  staff  of  approximately  ninety 
individuals. 

The  qualified  candidate  must  have  a 
high  school  diploma  plus  technical  train¬ 
ing.  Four  year  apprenticeship  and  a  min¬ 
imum  of  one  year  experience  as  a  Jour¬ 
neyman  Presman  and  person-in-charge, 
and  two  years  experience  as  an  Assistant 
Foreman.  In  addition,  the  candidate 
must  have  a  successful  record  of 
accomplishments  in  management. 

The  Milwaukee  Journal  Sentinel  Inc.  is 
one  of  seven  subsidiaries  that  make  up 
Journal  Communication  Inc.  and  em¬ 
ployee-owned  diversified  Communica¬ 
tions  Company.  We  offer  a  competitive 
wage  and  comprehensive  benefits 
package,  including:  Stock  ownership, 
health,  dental,  vision,  and  401(k) 
pension  plan  and  tuition  reimbursement. 
Please  forward  resume  and  salary 
expectations  to: 

Journal  Sentinal  Inc. 

Attn:  Human  Resources 
333  W.  State  Street 
Milwaukee,  Wl  53203 
Fax:  (414)  224-2897 
Journal  Sentinal  Inc.  is  an  Equal 
Opportunity  Employer  Supporting 
Diversity  in  the  Workplace. 


PRESSROOM  SUPERVISOR 
We  are  currently  seeking  a  night  press¬ 
room  supervisor.  This  position  will 
manage  all  night  pressroom  operations, 
which  includes  scheduling  and  supervis¬ 
ing  8  to  10  pressroom  employees, 
overseeing  plateroom  operations  and  all 
printing  phases.  Candidate  should 
possess  strong  supervisory,  communica¬ 
tion  and  interpersonal  skills.  Prefer  5 
years  minimum  experience  in  offset  print¬ 
ing,  plus  experience  with  a  Goss  Metro, 
3-2  and  2-1  folders.  Contact: 

Jeane  Bartlett,  HR  Director 
Amarillo  Globe-News 
Amarillo,  TX  79166 
Phone:  (806)  376-4488 
Fax:  (806)  345-3370 


PRODUCnON/TECH 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at: 

www.ogdennews.com/opportunities 
OCTOBER  2,  2000 


NEWSPAPER  PRODUCTION  DIRECTOR 
The  Valley  Independent,  an  18,000 
daily  located  in  Zone  2,  is  seeking  an 
experienced,  quality  conscious  Produc¬ 
tion  Director.  Responsibilities  include 
press,  pre-press,  mailroom,  commercial 
printing,  and  building.  We  are  seeking  a 
leader,  with  excellent  communication 
and  organization  skill  and  experience. 
Knowledge  of  Goss  Community  Web 
Press  as  well  as  basic  prepress  systems 
and  equipment  is  Important.  Qualified 
candidates  should  send  letter  and 
resume  including  salary  requirements  to: 

Barbara  A.  Raitano,  General  Manager 
Valley  Independent 
Eastgate  19,  Monessen,  PA  15062 


PRODUCTION  DIRECTOR 
WESTERN  NORTH  CAROLINA 
A  perfect  career  opportunity  for  a  qualified 
candidate.  Join  a  successful  and  pro¬ 
fessional  management  team  at  a  quality 
daily  newspaper  in  WNC.  Production 
Director  is  a  newly  established  position 
reporting  directly  to  the  publisher.  Position 
requires  the  ability  to  run  and  maintain  a 
Goss  Urbanite  press,  operate  and  maintain 
camera  and  platemaking  equipment, 
oversee  and  coordinate  all  mailroom  func¬ 
tions,  and  to  produce  a  quality  daily  news¬ 
paper  delivered  on  time.  Responsibilities 
include  planning,  scheduling,  personnel 
management,  budgeting,  expense  control 
and  meeting  required  deadlines.  Ability  to 
work  nights  under  deadline  pressure  a 
must.  Excellent  people  skills  and  lead¬ 
ership  abilities  required.  Ability  to  speak 
English  and  Spanish  a  plus. 

Two  to  five  years  experience  as  a  produc¬ 
tion  director  in  an  equivalent  operation  or 
experience  as  an  assistant  production 
director  in  a  larger  newspaper  operation 
preferred. 

Excellent  salary  and  benefits  including 
stock  options.  Send  a  resume  including 
references  and  salary  requirements  to: 

Human  Resources,  Times-News 
RO.  Box  490,  Hendersonville,  NO  28793 
A  New  York  Times  Company 
An  Equal  Opportunity  Employer 
Drug  Free  Workplace  M/F 


PRODUCTION  MANAGER/DIRECTOR  for 
combined  23,000  and  13,000  circula¬ 
tion  daily  newspapers.  We  are  in  process 
of  building  a  new  facility,  purchasing  a 
new  press  for  a  centralized  and  auto¬ 
mated  facility.  Applicant(s)  should  have 
a  degree  in  printing  or  college  degree. 
Must  possess  an  excellent  understanding 
of  newspaper  production,  workflow,  Mac 
based  computer  systems  and  should 
have  a  strong  background  in  press  oper¬ 
ations.  Strong  people  person,  cost  con¬ 
scious  and  extremely  conscious  of  qual¬ 
ity  production.  We  offer  a  competitive 
salary,  commensurate  with  experience. 
This  is  an  opportunity  to  be  in  on  the 
ground  floor  of  a  substantial  building 
project,  press  purchase  and  start  up  of  a 
new  facility.  Qualified  candidates  should 
send  resumes  to: 


Equal  Opportunity  Employer 


RO.  Box  329,  Frisco,  CO  80443 
Attention:  Production  Manager 
Equal  Opportunity  Employer 


For  help  wanted/position  rates  call 

Hazel  Preuss  at  (646)654-5302 
or  e-mail  to  hpreuss@  editorandpublisher.com 

- the  newspaper  industry’s - 

- meeting  place. - 


www.edltorandpublisher.com 
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-HELP  WANTED- 


-POSITIONS  WANTED- 


PUBLIC  RELATIONS 


PUBLIC  INFORMATION  OFFICERS 
The  Senate  Democratic  Caucus  (SDC)  con¬ 
sists  of  all  Democratic  members  of  the 
Washington  State  Senate.  The  caucus 
communications  office  is  seeking  candi¬ 
dates  to  fill  a  job  opening  for  a  Public 
Information  Officer  (PIO).  This  is  a  full¬ 
time,  permanent  position. 

JOB  DESCRIPTION: 

Public  Information  Officers  are  experi¬ 
enced  communications  professionals 
who  coordinate  media,  public,  and  com¬ 
munity  relations  activities  for  several 
Democratic  state  Senators.  The  duties  of 
Public  Information  Officer  include,  but 
are  not  limited  to,  the  following: 
writing  news  releases;  writing,  editing 
and  designing  newsletters;  wrting  and 
editing  of  other  publications;  writing 
speeches;  and  media  relations. 
QUALIFICATIONS: 

Successful  candidates  must  be  excellent 
writers  who  are  able  to  handle  multiple 
tasks,  work  well  under  pressure  and 
meet  tight  deadlines.  Applicants  should 
have  a  Bachelor's  degree  in  journalism, 
public  relations,  communications  or 
related  field.  Work  experience  must 
include  two  years  of  professional  journal¬ 
ism  or  public  relations,  and  strong  writ¬ 
ten  and  personal  communication  skills 
are  required.  Political  experience  or 
interest  is  preferred. 

INTERESTED  CANDIDATES  should  send 
a  cover  letter,  references  and  writing 
samples  tO: 

Kate  Sandboe 

Communications  Coordinator 
Senate  Democratic  Caucus 
RO.  Box  40482 
Olympia,  WA  98504-0482 
DEADLINE  for  applications  is 
October  20, 2000 


ADVERTISERS 


For  space/material 
deadlines  call 
Hazel  Preuss  at 
646.654.5302 


TECHNICAL  SALES 


TECHNICAL  SALES 

Bob  Ray  &  Associates,  Inc.,  a  prog¬ 
ressive  growth  oriented  capital  equip¬ 
ment  service  supplier  to  the  graphic  arts 
industry,  is  seeking  qualified  applicants 
for  the  position  of  technical  sales.  Expe¬ 
rience  in  newspaper  or  commercial  print¬ 
ing  presses  is  important.  Installation  and 
rebulding  sales  is  a  plus.  Must  be  willing 
to  travel.  Salary  commensurate  with  pro¬ 
ven  ability.  Benefits  package  includes: 
Life/Health/Dental  lnsurance/401k  and 
ESOP  benefits.  Send  resume  in  con¬ 
fidence  or  contact: 

Bob  Ray  &  Associates,  Inc. 

Lake  in  the  Hills,  IL  60156-1586 
Phone:  (847)658-1984 
Fax:  (847)  658-3397 


ADMINISTRATIVE 


PUBLISHER'S  CONSULTANT 
Available  for  short  or  long-term  projects 
as  the  publisher's  right  hand.  Able  to 
analyze  and  solve  problems  in  advertis¬ 
ing,  editorial,  circulation  and  prepress  to 
print.  Also  able  to  develop  and/or  imple¬ 
ment  policies.  Skilled  in  recruiting,  train¬ 
ing  and  in  cold-start  or  new  edition 
development.  Thirty  years  experience  in 
daily,  weekly  and  TMC.  All  services  confi¬ 
dential.  Call  Michael  Bradley  at: 

(508)  563-2835 

Or  E-mail:  mbradley@capecod.com 


EDITORIAL 


DOES  YOUR  NEWSPAPER 
NEED  A  MAGIC  TOUCH? 
Aggressive,  award-winning  editor  of  mid¬ 
sized  daily  seeks  challenge,  preferably  in 
Zone  2.  Budgeting,  mentoring,  market¬ 
ing  and  heavy  local  coverage  are  my 
specialties.  Will  consider  a  publisher 
position,  startup  or  interesting 
opportunity. 

Box  01369,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITORIAL 


DAILY  NEWS  REPORTER  -3  years 
weekly  staff  writing  experience.  Covered 
education  beat,  business  features,  and 
entertainment  coverage.  Available  for  full 
time  and/or  freelance  writing  in  newspa¬ 
per  or  magazine.  Portland  OR  area  pre¬ 
ferred.  E-mail  responses: 

amymhatten@hotmail.com 


EDITORIAI, 


CORPORATE  UPHEAVAL  has  caused 
availability  of  veteran  syndicated  auto 
and  computer/internet/software  colum¬ 
nist.  Seeking  contributor's  position  with 
major  newspaper,  magazine  or  syn¬ 
dicate. 

Replyopossum@ix.netcom.com  or 
4901  Green  River  #63,  Corona,  CA  92880 


CLASSIFIKD  VDVERTISIX 
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LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday's  issue. 

DISPLAY  ADS  -  Space  reservation  11  days  prior  to  publication  date;  camera 
ready  copy  7  days  prior  to  publication  date. 


1  -  _  l.l\F,  \l) 

R\Ti:S- 

1 

Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34  charac-| 

ters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED 

POSITIONS  WANTED 

1  WEEK . $12.00 

1  WEEK  .... 

.  $6.00 

2  WEEKS . $11.18 

2  WEEKS  .  .  . 

.  .  $5.05 

3  WEEKS . $9.80 

3  WEEKS  .  .  . 

.  .  $4.15 

4  WEEKS . $8.25 

4  WEEKS  .  .  . 

.  .  $3.70 

ALL  OTHER  CLASSIFICATIONS 

1  WEEK  .  . 

.  .  $11.00 

2  WEEKS  .  . 

.  .  .  $9.70 

3  WEEKS  .  . 

.  .  .  $8.50 

4  WEEKS  .  . 

.  .  .  $7.25 

BLIND  BOXES:  $25  per  insertion;  counts  as  additional  line  in  copy.  | 

DISPl.W  \i)  R\Ti:S 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise  a 
scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum  133-line 
same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions  ,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

1  WEEK . $131 

2  WEEKS . $119 

3  WEEKS . $113 

4  WEEKS . $109 


OKDFkS  \\l)  I*  MIM 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis.  Contracts  are 
non-cancelable.  All  ads  from  new  advertisers  must  be  prepaid  prior  to  dead¬ 
line;  advertisers  with  a  payment  record  in  good  standing  may  be  billed. 
Deadline  is  tuesday  prior  to  Monday  publication.  Cash,  check,  VISA, 
MasterCard,  and  American  Express  accepted  .  All  ads  require  a  signed  inser¬ 
tion  order,  and  all  ad  copy  must  be  submitted  in  writing  via  email,  mail,  or  fax. 

We  reserve  the  right  to  reject  any  ad. 
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Please  contact  us  for:  display  ad  copy  specifications  and  procedures 
MAIL:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI.,  New  York,  NY  10003 
FAX:  (646)  654-5312 

ANY  QUESTIONS  E-MAIL  or  CALL 

Hazel  Preuss  (646)  654-5302 
hpreuss@editorandpublisher.com 


uisit  us  online  at 
uiww.editorandpubljsher.com 
for  help  wanted  rates  contact 
Hazel  Preuss  at  646.654.5303 
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MTV’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 

The  Hollywood  Reporter’s 

For  weekend  ending  September  25, 2000 

This  Last  J-Day 

Week  Week  Picture  Weekend  Gross 

1  New  Urban  Legends:  Final  Cut  8,505,513 

Box  Office 

Days  Total 

In  Release  Gross  Sales 

3  8,505,513 

2 

New 

The  Exorcist  (re-issue) 

8,175,666 

3 

8,431,437 

1  ^ 

8 

Almost  Famous 

6,926,467 

12 

10,147,759 

4 

3 

Bring  it  On 

4,275,380 

31 

56,000,070 

majority  have  been  certified 

1  5 

1 

The  Watcher 

3,665,640 

17 

22,758,200 

gold  or  platinum.  ' 

6 

2 

Bait 

3,365,674 

10 

10,576,895 

7 

4 

Nurse  Betty 

3,270,176 

17 

18,025,661 

Week  of  9125/00 

8 

7 

What  Lies  Beneath 

2,192,119 

66 

148,433,841 

Artist/Group:  Radiohead 

9 

5 

Space  Cowboys 

2,156,506 

52 

85,072,147 

Song/Video:  "Kid  A" 

10 

New 

Woman  on  Top 

2,008,191 

3 

2,008,191 

Album:  Kid  A 

11 

6 

The  Cell 

1,604,220 

38 

57,434,557 

The  first  “single”  from  the  band’s  ! 

12 

9 

Scary  Movie 

1,311,566 

80 

153,684,491 

highly  anticipated  follow-up  to  ; 

13 

14 

Nutty  Professor  II;  The  Klumps 

1,227,565 

59 

120,004,345 

the  critically  acclaimed  OK 

14 

13 

The  Replacements 

1,136,149 

45 

42,523,385 

Computer  -  to  be  released 

15 

12 

The  Original  Kings  of  Comedy 

1,105,070 

38 

35,524,631 

October  3.  Radiohead  has 

16 

10 

Duets 

935,044 

10 

3,500,516 

decided  to  go  the  un-conventional 

17 

11 

The  Art  of  War 

831,130 

31 

28,736,689 

route  by  not  picking  singles  from 

18 

17 

Coyote  Ugly 

813,097 

52 

57,815,798 

the  record  -  leaving  that  task  to 
radio  programmers.  Rumor  has 
it  that  Kid  A  is  practically  an 
anti-rock  album  -  with  the  guitars 
turned  down  to  a  whisper.  But 
with  the  state  of  things  in  rock 
music  today,  can  you  blame  them?  | 
Thank  god  for  Radiohead. 

19 

19 

Saving  Grace 

694,240 

52 

10,743,237 

20 

18 

Autumn  in  New  York 

689,664 

45 

36,490,271 

21 

16 

Highlander:  Endgame 

647,448 

24 

11,964,133 

22 

21 

The  Perfect  Storm 

520,795 

87 

180,113,336 

23 

15 

The  Way  of  the  Gun 

442,372 

17 

5,225,573 

24 

24 

X-Men 

431,367 

73 

155,249,969 

25 

20 

The  Crew' 

409,945 

31 

12,485,210 

26 

22 

Gladiator 

408,297 

143 

185,635,772 

Artist/Group:  Fuel 

27 

25 

Bless  the  Child 

306,708 

45 

28,620,352 

Song/Video:  “Hemorrhage” 

28 

28 

Chicken  Run 

293,355 

96 

105,285,332 

Album:  Something  Like  Human 

29 

23 

Hollow  Man 

280,168 

52 

72,476,315 

The  first  single  from  the 
sophomore  release  from  the  ; 

Pennsylvania  rockers.  Scored 

30 

32 

The  Patriot 

278,410 

89 

112,758,326 

31 

26 

The  Tao  of  Steve 

251,966 

54 

3,369,633 

32 

30 

The  Kid 

239,027 

80 

68,034,739 

some  pretty  decent  radio-plav  i 

1  33 

34 

Big  Momma’s  House 

189,409 

115 

116,999,904 

with  their  first  record. 

34 

27 

M:I2 

182,284 

124 

215,084,036 

35 

29 

Shaft 

173,724 

101 

70,108,538 

©2000  MTV 

©2000  The  Hollywood  Reporter 
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MTV  Top  20 
Countdown 

Week  of  9/25/00 

1.  Mystikal  “Shake  it  Fast” 

2.  Madonna  “Music” 

3.  Nelly  “Country  Grammar” 

4.  Fuel  “Hemorrhage” 

5.  Papa  Roach  “Broken  Home” 

6.  Orgy  “Fiction” 

7.  Disturbed  “Stupify” 

8.  Janet  Jackson  “Doesn’t  Really  Matter” 

9.  Incubus  “Stellar” 

10.  Rage  Against  the  Machine  “Testify” 

11.  Red  Hot  Chiii  Peppers  “Californication” 

12.  RO.D.  “The  Way  I  Am” 

13.  Deftones  “Change” 

14.  Green  Day  “Minority” 

15.  SR-71  “Right  Now” 

16.  DMX/Sisqo  “What  You  Want” 

17.  Mya  “Case  of  the  Ex” 

18.  RO.D.  “Rock  the  Party” 

19.  Common  “The  Light” 

20.  Pink  “Most  Girls” 


The  Billboanl  200 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 

This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

1 

- 

1 

Madonna 

Music 

2 

2 

13 

Nelly 

Country  Grammar 

3 

3 

18 

Eminem 

Marshall  Mathers 

4 

6 

52 

Creed 

Human  Clay 

5 

1 

2 

LL  Cool  J 

The  Greatest... 

6 

7 

19 

Britney  Spears 

Oops!...I  Did  it  Again 

7 

- 

1 

George  Strait 

George  Strait 

8 

8 

27 

‘N  Sync 

No  Strings  Attached 

9 

9 

33 

3  Doors  Down 

The  Better  Life 

10 

14 

7 

Baha  Men 

Who  Let  the  Dogs  Out 

©2000  Billboard/SoundScan,  Inc. 

I  The  Billboaitl  Hot  100 


The  most  popular  singles  compiled  from  a  national  sample  of  radio  play  and  retail  store  sales. 
This  Last  Peak  Wks  on 


Week 

Week 

Pos. 

Chart 

Title 

Artist 

1 

1 

1 

9 

Music 

Madonna 

2 

2 

2 

8 

Give  Me  One  Night 

98  Degrees 

3 

3 

1 

17 

Doesn’t  Really  Matter 

Janet  Jackson 

4 

4 

3 

22 

Jumpin’ 

Destiny’s  Child 

5 

5 

5 

27 

Kryptonite 

3  Doors  Down 

6 

34 

6 

8 

Bag  Lady 

Erykah  Badu 

7 

10 

7 

22 

With  Arms  Wide  Open 

Creed 

8 

7 

1 

16 

Incomplete 

Sisqo 

9 

6 

1 

24 

Bent 

Matchbox  Twenty 

10 

8 

7 

24 

Country  Grammar 

Nelly 

©2000  MTV 


©2000  Billboard/Soundscan 
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October  2,  2000 


CULTURE  TRENDS 


Hie  BMlioanl  200 

5  Years  Ago 

The  top-selling  albums  from  9/23/95 

1.  Soundtrack/Dangerous  Minds _ 

2.  Hootie  &  the  Blowfish/Cracked  Rear  View 

3.  Alanis  Morissette/Jagged  Little  Pill 

4.  Soundtrack/The  Show _ 

5.  Bone  Thugs-N-Harmony/Eternal... 

6.  TLC/crazysexycool _ 

7.  Shania  Twain/The  Woman  in  Me 

8.  Blues  Traveler/four _ 

9.  Selena/Dreaming  of  You _ 

10.  Jeff  Foxworthy/Games  Rednecks  Play 

10  Years  Ago 

The  top-selling  albums  from  9/22/90 

1.  M.C.  Hammer/Hammer  Don’t  Hurt  ‘Em 

2.  Wilson  Phillips/ Wilson  Phillips 

3.  Jm  Bon  Jwi/Blaze  of  Glory  Young  Guns  II 

4.  Mariah  Carey/Mariah  Carey _ 

5.  Poison/Flesh  &  Blood _ 

6.  Bell  Biv  Devoe/ Poison _ 

7.  Anita  Baker/Compositions _ 

8.  Keith  Sweat/I’ll  Give  All  My  Love... 

9.  New  Kids  on  the  Block/Step  By  Step 
]  0.  Soundtrack/ Pretty  Woman 


©2000  Billboard/Soundscan 


Billboard  Modem  Rock  Tracks 

1  Compiled  from  a  national  sample  of  airplay  provided  by  Broadcast  Data  Systems. 

This  Last  Peak 

Wkson 

Week  Week  Pos. 

Chart 

Title 

Artist 

1  2  1 

4 

Minority 

Green  Day 

2  1  1 

24 

Last  Resort 

Papa  Roach 

3  3  2 

14 

Stellar 

Incubus 

4  5  4 

6 

Hemorrhage 

Fuel 

! 

5  4  3 

19 

Change 

Deftones 

6  6  2 

19 

Right  Now 

SR-71 

7  9  7 

9 

Loser 

3  Doors  Down 

8  11  8 

4 

Fiction 

Orgy 

9  7  1 

16 

Californication 

Red  Hot  Chili  Peppers 

10  12  10 

15 

Stupify 

Disturbed 

©2000  Billboard/Broadcast  Data  Systems  j 

1 

College  TV  Network  Video  Playlist 

1  Submitted  by  College  Television  Network  for  week  ending  September  25, 2000 

Artist 

TUle 

Rotation 

Fuel 

Hemorrage 

Heavy 

Dido 

Here  With  Me 

Heavy 

Outkast 

B.O.B. 

Heavy 

Elastica 

Mad  Dog 

Heavy 

Sisqo 

Incomplete 

Heavy 

Fastball 

You’re  An  Ocean 

Heavy 

Sum  41 

Makes  No  Difference 

Medium 

R.  Kelly 

I  Wish 

Medium 

Tragically  Hip 

My  Music  at  Work 

Medium 

Presidents  of  the  USA 

Tiny  Explosions 

Medium 

Dum  Bums 

Everything 

Medium 

Barenaked  Ladies 

Pinch  Me 

Medium 

Jagged  Edge 

Let’s  Get  Married 

Medium 

Guru’s  Jazzmasters 

Keep  Your  Worries 

Medium 

(ENTHUSIASpCALLY) 


WHO  SHOULD  ATTEND? 


OUR  TEACHERS 


EXTRA-PRESENTATION  SKILLS  WORKSHOP 


Media  School 

A  .lj\  isionol  MEDIAWEEK 


Our  Clients  Talk  Back 


“The  importance  of  training  our  teams  in  all  facets  of 
media  has  been  a  key  to  our  success.  We  have  used 
The  Media  School  for  a  wide  variety  of  services... from 
presentation  skills  to  building  media  plans  and  even 
how  to  improve  our  working  relationships.  The  Media 
School  has  been  a  real  success  story  for  us.’' 


Dan  Rank,  who  heads  up  the  national  buying  division  of  Omnicom’s  newly  formed  Optimum  Media 
Direction  (OMD),  has  the  responsibility  for  placing  over  $3  billion  per  year,  and  representing  87  national 
advertisers.  Prior  to  this  appointment,  Dan  was  Executive  Vice  President  of  the  National  Buying  Group  for 
DDB,  one  of  the  Omnicom-owned  agencies.  Prior  to  joining  DDB  in  1985,  Dan  held  media  management 
positions  at  Stroh  Brewery  Company  and  Lever  Brothers,  and  was  Media  Group  Head  for  Lowe  &  Partners. 
Dan’s  unique  background  of  client  experience  and  agency  planning  &  buying  allows  him  to  understand  the 
media  function  from  a  variety  of  viewpoints.  His  philosophy  of  cross-training  for  better  understanding  of  the 
total  media  function  has  been  an  asset  for  those  working  with  him. 


AGENCY  -  Media  Planners,  Buyers,  Media  Directors,  Account 
ExecutK’es,  Account  Managers... 

CORPORATE  -  Advertising  Directors,  Media  Managers,  Marketing 
Directors,  Brand  Managers... 

ADVERTISING  SALES  EXECUTIVES  -  Broadcast,  Cable,  Print,  Out-of- 
Home,  Point-of-Purchase,  New  Media... 

ANYONE  v/Ho  NEEDS  MORE  KNOWLEDGE  IN  -  teims,  planning,  buying, 
negotiation,  media  evaluation... 


The  Media  School 


A  Division  of  MEDIAWTEK  MAGAZINE 


□  NEW  YORK,  JUNE  7,  8 

□  Seattle,  June  15,  16 

□  Orlando, June  22,  23 

□  Pittsburgh,  June  26,  27 


□  Atlanta,  October  5,  6 

□  Dallas,  October  12,  13 

□  New  York,  October  18,  19 


□  Tampa,  November  2,  3 

□  New  York,  November  9* 

□  San  Francisco,  Novembers,  10 

□  ST.  LOUIS,  NOVEMBER  13,14 

□  Boston,  November  16,  17 


□  Philadelphia,  July  13,  14 

□  Charlotte,  July  19,  20 

□  DETROIT,  JULY  27,  28 

□  San  Francisco,  July  27,  28 


Our  teachers  paid  their  dues  at  agencies  like  j.  N^klter  Thompson  and 
DDB  Needham.  They  translate  media  jargon  into  English  and  share 
their  professionalism  with  you. 


□  Washington  D.C., 

August  7,  8 

□  New  York,  August  9,  iO 

□  MINNEAPOLIS,  AUGUST  17,  18 


December  4,  5 

□  New  York,  December  6,  7 

□  Chicago,  December  7,  8 


□  Nashville, 


Add  an  optional  third  day  and  practice  organizing  and  presenting  a 
real  media  plan.  We’ll  help  make  you  a  star. 


PRESENTATION  SKILLS  WORKSHOP 


Cost  2-day  -  $795  30-day  advance  registration. 

For  more  information:  Call  610-649-0704;  Fax  610-642-3615 


www.theniediasfhooI.net 
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Digital  press  makers  tweak  their  equipment  for  commercial 
printing  appeal,  but  keep  eye  on  newspaper  market 


BY  MARK  FITZGERALD 

CHICAGO 


HOW  LONG  WILL  IT  TAKE  FOR  DIGITAL  PRESSES  TO 

migrate  from  the  commercial  side  of  the  printing 
business  to  the  newspaper  side?  At  last  week’s 
Graph  Expo,  an  equipment  show  heavily  skewed 
to  the  commercial  printing  industry,  the  answer 
depended  on  whom  you  asked. 

On  the  one  hand,  there  were  skeptics  such  as  Boris  Yoffe,  director 
of  customer  service  for  Karat  Digital  Press,  the  closely  watched 

joint  venture  between  _ 

Scitex  and  KBA.  Karat  ~ 

was  showing  ofif  the  74  ^ 

Karat  digitally  integrated  ^ 

offset  press  that  it  likes  to  .  ,1 

say  has  a  digital  w'ork  ^  mrfm  I  ^ 

flow  “right  down  to  the  I  |  i 

inking  system.”  r  Pi  I  a  LSI 

“I  don’t  think  that  [the 
Karat  74]  will  migrate  to 
the  newspaper  side,”  Yoffe 
said.  “For  one  thing,  it’s  a  ; 

-  with  [print]  quality  you  candidate  for  a  newspaper  pressroom? 


would  not  expect  for  newspapers.” 

On  the  other  hand,  there  were  also 
press  makers  who  believe  digital  presses 
eventually  will  be  adapted  to  newspaper 
needs  —  and  sooner  rather  than  later. 

“We  see,  long  term,  an  application  for 
this  press  in  the  newspaper  industry,” 
Chief  Executive  Officer  Helgi  Schmidt- 
Liermann  said  of  MAN  Roland’s 
DICOweb  digital  press.  “We’re  finding 
interest  from  publishers,  particularly 
among  the  community  papers,  who  see 
the  potential  in  this  technology.” 

For  newspapers,  there’s  a  lot  to  like 
about  digital  presses.  With  their  ability  to 
take  words  and  images  from  a  computer 


right  to  the  image  cylinder  and  change 
the  image  with  each  turn  of  the  roller  — 
digital  presses  eliminate  the  cost  and  time 
of  platemaking  and  allow  newspapers  to 
produce  an  unlimited  number  of  editions, 
including  a  truly  personalized  paper 
printed  for  one  customer. 

But,  right  now,  digital  presses  are  being 
made  for  commercial  printers  who  have 
very  different  priorities  from  newspapers. 
Printers  like  digital  presses  because  they 
reduce  makeready  for  print  jobs,  permit¬ 
ting  them  to  cram  more  jobs  into  a  work 
shift.  And  those  jobs  are  mostly  short  or 
medium  runs  of  500  to  20,000  single¬ 
sheet  copies.  For  newspapers,  of  course. 


makeready  is  far  less  a  concern  than  long 
runs  at  fast  press  speeds. 

On  the  floor  of  Graph  Expo,  the  commer- 
;  dal  print  priority  was  clearly  winning. 
Karat’s  Yoffe,  for  instance,  noted  that  the 
manufacturer  spent  the  last  year  reducing 
makeready  times.  What  about  extending 
the  run  beyond  its  20,000-copy  maximum? 
“We  haven’t  really  been  working  to  expand 
the  run  lengths,”  Yoffe  said.  “The  market¬ 
place  we’re  after  is  short  to  medium  runs.” 

Further  emphasizing  the  difference  in 
approach,  many  digital  press  makers  com¬ 
pared  their  products  not  to  other  presses 
but  to  office  equipment.  At  Indigo’s  elabo¬ 
rate  booth,  a  demonstrator  repeatedly 
compared  the  UltraStream  400,  which  is  a 
full-blown  offset  press,  to  a  color  copier. 

At  a  press  conference,  A.B.  Dick  Chief 
Marketing  Officer  Ken  Newton  said  the 
manufacturer  was  looking  to  achieve 
“off-the-glass”  simplicity  in  its  digital  press 
equipment.  “You  hear  that  expression,  it 
refers  to  people  wanting  to  be  able,  as  with 
a  copier,  to  put  something  on  the  glass, 
print  it,  and  take  it  off  the  glass,”  he  said. 

If  MAN  Roland’s  Schmidt-Liermann  was 
more  optimistic  than  some  of  his  peers 
about  digital  presses  migrating  from  com¬ 
mercial  printing  to  newspapers,  one 
reason  is  that  the  DICOweb  press  is, 
unlike  the  many  sheet-fed  digital  ma- 

_  chines,  at  least  a 

'  web  press.  In  fact, 

the  first 

-  £  I  customer  for  the 

K  - M  press,  in  Stuttgart, 

■  Germany,  intends 

■  to  use  it  for  a 

- •  ]jj^g  product,  an 

eight-page  tabloid  of  movie-poster- 
-  size  sheets  that  contain  event  listings. 

The  press,  which  has  a  20,000- 
copy  run  limit,  will  have  to  prove  itself  as  a 
commercial  machine,  Schmidt-Liermann 
said,  but  he  believes  it  will  find  a  market 
among  smaller  papers.  “We’re  not  going  to 
do  with  the  DICOweb  what  we  do  with 
i  the  RegioMAN,”  he  said,  referring  to  one 
of  MAN  Roland’s  newspaper  presses. 

Peter  J.  Fruehling,  a  Heidelberg  sales 
e.xecutive  who  was  showing  the  NexPress 
2100,  a  sheet-fed  digital  color  press,  said 
that  smaller,  elite  papers  are  a  potential 
market  for  digital  presses.  “You  can  get 
down  to  an  audience  of  one,”  he  said,  “so 
if  you  have  the  demographics  to  justify 
the  cost  of  digital,  it  is  not  out  of  the 
realm  of  possibility.”  11 
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Letters  press  case  at  'Chicago  Sun-Times’ 

Goss,  Hollinger  don’t  spare  fighting  words 


Manufacturer  to  chain: 

No  parts  for  you! 

BY  MARK  FITZGERALD 

CHICAGO 

GOSS  Graphic  Systems  and  its 
dissatisfied  customer,  Hollinger 
International  Inc.,  escalated 
their  feud  over  the  troubled  Chicago  Sun- 
Times  Newsliner  offset  press  installation 
with  an  exchange  of  letters  in  w'hich  Goss 
for  the  first  time  acknowledged  it  is  with¬ 
holding  spare  parts  from  the  chain. 

In  a  Sept.  21  letter  to  Hollinger  Vice 
President  of  Production  Jack  Ferguson, 
Vincent  D.  Grosso,  a  project  manager  at 
Goss,  wrote  that  Goss  “is  excused”  from 
its  obligation  to  provide  spare  parts  under 
the  so-called  Master  Press  Agreement  be¬ 
tween  the  chain  and  the  manufacturer. 


Grosso  was  responding  to 
an  August  letter  in  which 
Hollinger  made  a  request  for 
spare  parts. 

Grosso  wrote  that  Hollinger 
had  “repudiated”  the  agreement 
“by,  among  other  things,  order¬ 
ing  Goss  to  leave  its  [new  Sun- 
Times'\  Ashland  facility, 
ejecting  Goss  from  all  sites,  and 
stating  that  it  would  not  make 
future  payments  to  Goss  under 
any  of  the  individual  press  agreements.” 

Hollinger’s  Ferguson  responded  with  a 
five-page,  single-spaced  letter  that 
detailed  his  charges,  first  reported  in 
E^P,  that  Goss  problems  with  design, 
manufacturing,  and  installation  at  the 
Sun-Times’  new  $100-million  production 
facility  are  responsible  for  delaying  the 
tabloid’s  conversion  to  color  offset  after 


Jack  Ferguson 

Hollinger 

International 


four  decades  of  letterpress. 
{E^P,  July  17,  p.  7). 

Ferguson’s  letter  did  add 
some  previously  unreported 
allegations  about  problems  at 
the  new  facility.  Among  them: 
The  Universal  70  press,  which 
he  said  was  supposed  to  be 
capable  of  operating  as  either 
one  large  press  or  two  inde¬ 
pendent  smaller  presses,  can¬ 
not  operate  if  both  sides  have 


not  been  installed  or  if  either  side  is 
down  for  maintenance. 

Hollinger  claims  six  self-oscillating 
chrome  rollers  on  the  dampening  system 
have  failed  because  of  poor  design. 
Ferguson  also  wrote  that  former  board 
edges  on  the  brand-new  press  folder  “are 
wearing  out,  a  ridiculous  condition  given 
the  age  of  these  presses.”  11 


ON  THE  S  U  P  P  I.  Y  SIDE 


EQUIPMENT 

PREPRESS 

Tera  S.P.A.,  Milan,  Italy 

Offers  for  third-party  front  ends  its  Tark 
multimedia  archive,  developed  as  the  li¬ 
brary  for  Tera’s  own  GN3  publishing  sys¬ 
tem.  Working  with  newspaper  personnel 
familiar  with  its  front-end  system’s  data¬ 
base  structure,  required  data  can  be  ex¬ 
tracted  and  assembled  into  a  standard, 
predefined  intermediary  import  format. 
Tark  then  simply  reads  in  the  archive  data 
from  this  standard  impiort  file.  A  Quark  in¬ 
terface  is  now  available,  and  development  is 
under  way,  based  on  customer  requests,  for 
interfaces  to  other  front  ends.  Tark  stores 
all  newspaper  elements,  maintains  the  links 
between  them,  and  indexes  and  searches 
using  a  full-text  search  engine  licensed 
from  America  Online.  All  elements  are 
saved  in  Web-compatible  formats. 

PRESSROOM 

TKS(U.S.A.)lNC.,  Richardson,  Texas 
Sold  two  motor-per-couple  ColorTop 
7OOOCD  tower  presses  to  the  Atlanta 
Jounml-Constitution,  which  is  installing 


them  on  one  of  its  shafted  TKS  presses  to 
meet  the  increasing  color  required  to  print 
The  New  York  Times.  The  towers  are  to  go 
into  production  next  March. 

POST-PRESS 

FeragAG,  Hinwil,  Switzerland 
Completed  installation,  through  Ferag 
UK,  of  an  ETR-M  inserting  drum  with 
three  hopper  feeders  at  Newsquest,  Oxford¬ 
shire,  England,  for  inserting  additional  sup¬ 
plements  into  the  daily  Oo^ordMail  and 
weekly  Oxford  Times.  Either  folder  on  the 
papers’  upgraded  Crabtree  press  can  access 
the  inserter.  Newsquest  can  now  print  si¬ 
multaneously  with  the  Mail  a  second  daily 
edition,  the  Swindon  Evening  Advertiser. 
The  papers  can  run  more  pages  and  more 
color.  The  more  than  250,000  inserts  han¬ 
dled  each  week  include  real  estate  and  au¬ 
tomotive  sections  printed  on  newsprint  and 
commercially  heatset-printed  magazines. 

BUSINESS  SYSTEMS 

Vision  Data  Equipment  Corp. 

Rensselaer,  N.Y. 

Sold  classified  ad  billing  and  accounts  re¬ 
ceivables  management  systems  for  use  at 
The  Daily  Progress  (Charlottesville), 


Culpeper  Star-Exponent,  Danxnlle  Register 
ef  Bee,  The  News  ^Advance  (Lynchburg), 
Potomac  News  (Woodbridge),  and  weekly 
Orange  County  Review,  all  in  Virginia,  as 
well  as  The  Hickory  (N.C.)  Daily  Record . 
They  join  10  other  Media  General  Inc. 
papers  on  a  wide  area  network  linked  by 
Vision  Data  software  to  a  central  file  server 
at  corporate  headquarters  in  Richmond.  To 
support  the  added  users.  Media  General 
also  bought  another  processor,  more  mem¬ 
ory,  and  new  disk  drives  from  Vision  Data 
(which  also  supplies  the  circulation  man¬ 
agement  systems  some  sites  run  remotely 
from  the  Richmond-based  server). 

Publishing  Business  Systems 

Barrington,  III. 

Licensed  its  MediaPlus  Advertising, 
Financial  Management,  and  Human 
Resources  systems  for  use  in  16  papers 
published  by  Houston-based  Southern 
Newspapers  Inc.,  which  owns  publications 
in  Alabama,  Georgia,  Florida,  New 
Mexico,  and  Texas,  as  well  as  a  commer¬ 
cial  printing  operation  in  Florida.  PBS 
President  Steve  Smith  called  centralized 
server  processing  for  multiple  dailies  and 
weeklies  his  company’s  specialty. 
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ALBOM:  J.  KYLE  KEENER/DETROIT  FREE  PRESS 


Will  it  be  Tuesdays  for  “Morrie"  creator? 
Or  perhaps  another  night  in  prime  time 


Pushing  ^Deadline’? 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


don't  tcdk  about  the  'Times'  business,  but  as  a 
reporter  I'm  glad  that  other  people  talk  about  theirs 

-  JEFF  GERTH,  “THE  NEW  YORK  TIMES” 


WHEN  TV  EXECUTIVES  FIRST 

contacted  Mitch  Albom  last 
year  and  asked  whether  he  was 
interested  in  WTiting  for  TV,  he  replied 
that  he  doesn’t  watch  it  much.  So  much 
the  better,  they  said. 

Already  a  popular  sports  columnist  for 
the  Detroit  Free  Press,  a  regular  on  ESPN, 
host  of  his  own  nationally  syndicated 
daily  radio  show,  and  accomplished 
author  —  have  we  mentioned  “Tuesdays 
With  Morrie”?  —  Albom  is  now  heading 
for  Hollywood. 

He  just  agreed  to  create  a  new  TV 
series  for  CBS,  which  is  slated  to  air  next 
fall,  via  Gary  David  Goldberg’s  UBU 
Productions  and  DreamWorks  Television. 
Goldberg  helped  created  “Spin  City”  and 
was  a  writer  on  “Lou  Grant.” 

n  Albom,  in  an  interview 
from  Sydney,  Australia, 
where  he  was  covering 
Olympics,  told  E&P 
b  that  creating  the  pilot 

/i||»  for  the  proposed  series 
would  test  his  writing 
abilities.  “Anyone  who 
has  followed  my  column 
knows  that  I  try  to  devel¬ 
op  a  good  ear  for  dialog  — 
and  dialog  is  really  the 
backbone  of  doing  a  script  for  television 
or  the  movies,”  he  explained.  “So  I  am 
going  to  see  if  I  have  any  talent  for  it.” 

The  proposed  one-hour  drama  will 
focus  on  a  young,  idealistic  reporter 
who  returns  to  his  family’s  newspaper. 
His  grandfather  is  the  publisher;  the 
young  reporter’s  father  was  a  foreign 
correspondent  who  was  killed  in  action. 
He  has  to  choose  between  his  principles 
as  a  journalist  and  his  quest  to  succeed. 
And  to  add  some  love  interest,  his  former 


Photo  of  the  week 


Hutton  basks 
in  Albom's  hits 


Iand  they  had  fire-eaters,  but  now  performers  must  do  double 
duty.  Hence,  we  have  Norbert  “Poobah”  Terhurne,  the  Fire¬ 
eating  Dwarf.  Here  he  is,  in  late  September,  at  the  Bloomsburg 
Fair  in  Pennsylvania,  a  star  attraction  of  the  World  of  Wonder, 
which  barker  David  Apocalypse  (right)  calls  the  last  touring 
sideshow  in  America.  Terhurne,  70,  who  looks  like  he  stepped  out 
of  a  David  Lynch  movie,  has  been  on  the  circuit  since  1954. 
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college  flame  is  a  reporter  at  a  competing 
TV  station. 

Albom  was  “flattered”  by  being  offered 
the  chance  to  wTite  a  TV  series,  for  de¬ 
spite  all  the  fame  and  riches,  he  still  con¬ 
siders  himself  basically  a  print  journalist. 
“I  don’t  know  how  to  ‘go  Hollywood.’  I’ve 
been  to  Hollywood,  and  I’ve  come  back 
from  Hollywood,”  he  declared.  “My  home 
is  in  Detroit,  and  my  heart  is  in  writing 
journalism,  and  I  have  great  employers  at 
the  Free  Press. ...  Because  they’ve  always 
been  respectful  of  things  that  I  wanted  to 
do  outside  —  that’s 

iVo  nia.ttcr  the  reason  I’ve  stayed 
I  1  .  there  and  don’t  go  to 
\\  113.15  ms  other  papers  because 
^^hC3rt”  they  allow  me  to  flex 

.  j  some  creativity,  while 

DClOn^S  to  still  fanning  my  love 

llis  ll3D0r  for  journalism,”  said 

*  '  ’  .Mbom. 

Free  Press  Managing  Editor  Carole 
Leigh  Hutton  said  she  doesn’t  mind  if 
the  paper  “bathes  in  the  occasional  bit  of 
reflected  glory  from  Mitch’s  many  suc¬ 
cesses.  I  still  check  the  best-sellers  list 
every  week  to  see  how  Tuesdays  With 
Morrie’  is  doing,  and  I  still  get  this  little 
twinge  of  pride  when  I  see  it  there.  Be¬ 
cause  no  matter  w'hat  else  Mitch  is,  he’s  a 
Free  Press  guy!  He’s  an  important  voice 
here  and  one  I’m  truly  delighted  to  be 
able  share  with  our  readers.” 

—  David  Noack 


Innovative  editor 


SAN  DIEGO  UNION-TRIBUNE 


‘thrUnion-gHbunr. 


IF  YOU  WANT  TO  BRAINSTORM 

about  good  newspapering, 
head  to  the  local  watering 
hole.  That’s  the  advice  of  an  edi¬ 
tor  at  The  San  Diego  Union- 
Tribune,  who  turned  an  idea 
born  in  a  bar  into  a  successful 
Olympics  promotion. 

Back  in  March,  R.B.  Brenner  sat  down 
with  a  colleague  over  drinks  and  started 
musing  about  the  then-upcoming  Sydney  i 
games.  The  problem:  How  can  you  effec¬ 
tively  cover  breaking  news  18  time  zones 
away?  “If  new  spapers  do  things  conven¬ 
tionally,  we’re  going  to  be  reinforcing 
how  stale  we  can  be,”  said  Brenner, 
senior  editor  of  sports  and  business. 

Brenner’s  drinking  buddy.  Senior 
Editor  for  Readership  Bill  Gaspard, 
mentioned  his  plans  to  resurrect  the 
Union-Tribune's  afternoon  edition. 

From  here  the  two  came  up  with  the 
idea  of  an  Olympics  “extra.” 

So,  each  late  morning  starting  Sept. 

15,  the  newspaper  published  nearly 
50,000  copies  of  a  special  edition, 
featuring  an  eight-page  Olympics  wrap¬ 
around  section.  The  edition  produced  a 
“robust”  increase  in  single-copy  sales, 
according  to  the  paper. 

A  small  crew  for  the  special  section 
came  to  work  at  about  1  a.m.  and  began 
sifting  through  the  Olympics  news  that 
came  too  late  to  make  the  morning  edi¬ 
tion.  The  editorial  deadline  was  7:45  a.m. 
and  the  special  edition  hit  the  streets  by 


Mali,  Ervin 
tie  for  US. 
gold  in  50 


Haworth’s  bronze  is 

weight  in  gold 


UCIl«E|0(s 


Wrap  sandwich  for  hungry  noon¬ 
time  readers  in  San  Diego 


10  a.m.,  Brenner  said,  including  about  a 
dozen  events  that  people  would  be  “seeing 
on  NBC  that  night.” 

Much  of  the  section’s  success  was  due 
to  promotions,  Brenner  said.  TV  and 
radio  ads  appeared,  and  the  paper’s  ad¬ 
vertising  firm  blanketed  San  Diego  Coun¬ 
ty  with  rack  cards  and  roving  billboards 
on  trucks.  “You’re  used  to  getting  the  pa¬ 
per  in  the  morning,  and  this  is  a  break  in 
■  the  routine,” 

m  firm’s  president, 

Michael  Mark. 

^  “We  wanted  to 

align  it  with  an- 
routine.” 

-  Randy  Dotinga 

Ml  M  out  for 

lunch:  Posters  and 

SB  W  billboards  promot- 

O'!  take-out  special. 


Atypical  obituary  will  often 
end  with  a  reference  to  the  loved 
one’s  smile  or  generosity  that  will 
surely  be  missed  by  all.  But  the  tagline  at 
the  close  of  an  obit  for  James  E.  Fete  in 
The  Repository  in  Canton,  Ohio,  one  day 
in  late  September  read:  “In  lieu  of  flow¬ 
ers,  vote  Bush.”  Raymond  Fete  •— 
explained  that  his  father  had 
deeply  wanted  to  live  long 
enough  to  cast  his  ballot  for 
George  W.  Bush  for  president. 

“We  weren’t  trying  to  be  funny,” 
he  said.  “It  was  about  capturing 
what  my  dad  was  about.  He  nev¬ 
er  missed  voting  in  an  election.”  ^ 
He  and  his  siblings  “just  figured 
that  of  all  the  things  he  might 
want  the  final  word  on,  that  ^ 

would  be  it. 


RyipitilnckhMlitn 


Greg  Mitchell 
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WEIR  COMPUTER  SCREEN^ 

The  SROS  ^  f 
Newspaper;  1 
Advertisings  1 
Source  is  kJ 


Media  decision  makers  at  advertising  agencies  and  advertiser  companies  are  now  accessing  newspaper  planning  and  buying 
information  online  -  with  the  SRDS  Newspaper  Advertising  Source  Online.  This  internet-based  version  of  the  print  publication 
delivers  the  information  planners  and  buyers  have  relied  on  for  over  80  years  to  make  informed  decisions  and  buys. 


Your  newspaper's  SRDS  listing  is  now  online  -  absolutely  free! 


Make  Your  Listing  in  SRDS  Current  and  Interactive! 

Now  when  you  have  a  change  to  your  listing,  you  can  get  it  to  SRDS 
subscribers  even  faster.  SRDS  updates  the  online  version  continually 
so  your  latest  listing  information  is  always  available.  Include  your 
e-mail  address  and  a  link  to  your  online  media  kit,  so  decision  makers 
can  immediately  contact  you  or  access  additional  information.  Fax 
changes/additional  information  anytime  to  847-375-5383  or  call 
June  Levy  at  800-851 -SRDS  ext.  5183. 


Sell  More  Ads  with  Increased  Exposure! 

Since  subscribers  use  both  versions,  advertising  and  listing 
enhancement  packages  include  exposure  in  both  the  print  and 
online  versions.  You  can  use  your  ad  campaign  to  draw  attention  to 
your  paper,  highlight  your  readership,  communicate  your  competitive 
advantages,  address  competitive  situations  and  attract  qualified, 
interested  buyers. 


How  Does  Your  Listing  Look? 

To  see  what  planners  and  buyers  across  the  country  see  when  they  view  your  listing, 
contact  Sarah  Roberson  at  860-675-3142  for  a  demonstration. 

Call  now  to  give  your  paper  the  competitive  edge! 
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Getting  It  Right 


Can  the  press  cover  it  today?  Will  it  be  able  to  cover  it  tomorrow? 


Having  been  asked  to  speak  at  the  New  York 
University  and  Columbia  University  graduate 
schools  of  journalism,  I  first  asked  the  students 
—  as  I  do  at  high  schools  —  how  much  they 
knew  about  the  Bill  of  Rights?  With  very  few  ex¬ 
ceptions,  their  eyes  glazed  over  when  I  brought  up  the  Fourth 
Amendment  (protections  against  government  search  and  seizure) 
and  the  Fifth  Amendment  (everyone’s  right  to  due  process  of  law, 

and  what  does  that  mean?).  der.  This  would  have  violated  the  “cruel 


Everyone  knew  one  clause  of  the  First 
Amendment:  “There  shall  be  no  law  ... 
abridging  the  freedom  ...  of 
the  press.”  But  another  clause 
in  the  First  Amendment  pro¬ 
hibits  laws  “respecting  an  es¬ 
tablishment  of  religion.”  That 
clause  is  at  the  core  of  an  in¬ 
creasingly  fierce  national  de¬ 
bate  on  whether  public  tax 
money  should  go  to  religious 
schools  through  vouchers. 

This  controversy  will  be  before 
the  U.S.  Supreme  Court,  pos¬ 
sibly  next  term.  Most  of  the  journalism 
students  went  blank  when  confronted 
with  the  Establishment  Clause. 

I  pointed  out  that  any  stories  they 
would  cover  —  from  housing  and  family 
courts  to  campaign  financing  and  affir¬ 
mative  action  —  require  a  working  and 
continuing  knowledge  of  both  the  federal 
and  state  constitutions. 

These  prospective  journalists  did  not 
know,  for  example,  that  a  state  constitu¬ 
tion  may  provide  greater  protections  for 
individual  rights  than  the  federal  Consti¬ 
tution.  No  state  can  provide  lesser  pro¬ 
tections  than  the  federal  Constitution  as 
interpreted  by  the  Supreme  Court.  But, 
in  a  recent  example,  the  Florida  Supreme 
Court  prohibited  the  execution  of  a  man 
who  was  17  when  he  committed  a  mur¬ 


BYNATHENTOFF 


der.  This  would  have  violated  the  “cruel 
and  unusual  punishment”  clause  of  Flori¬ 
da’s  Constitution  —  even  though  the  U.S. 

Supreme  Court  ruled  in  1989 
that  executing  16-  and  17- 
year-olds  does  not  violate  the 
federal  Constitution. 

1^  As  for  publicly  financed 
vouchers  for  religious  schools, 
even  if  the  Supreme  Court 
decides  that  they’re  constitu¬ 
tional  —  provided  the  money 
first  goes  to  the  parents  rather 
than  directly  to  the  parochial 
schools  —  the  state  constitu¬ 
tions  of  New  York  and  Maine  explicitly 
forbid  even  indirect  transfer  of  public 
tax  money  to  religious  schools. 

The  press  as  a  whole  must  be  aware 
of  constitutional  developments,  because 
it  is  the  public’s  primary'  source  of  infor¬ 
mation  about  U.S.  Supreme  Court  deci¬ 
sions  that  affect  millions  of  Americans, 
sometimes  for  generations.  The  TV  net¬ 
works  used  to  have  full-time,  experienced 
Supreme  Court  reporters.  They’re  gone, 
and  now  the  networks  cover,  briefly, 
only  a  few  high-visibility  cases. 

People  with  access  to  The  New  York 
Times,  The  Washington  Post,  the  Chicago 
Tribune,  the  Los  Angeles  Times,  and  a 
number  of  other  newspapers  can  find  out 
what  the  court  is  doing,  and  why.  Some 
of  the  wire  services  —  The  Associated 


Press,  for  example  —  also  cover  the  court 
reasonably  well. 

However,  I’ve  been  in  cities,  eager  to 
find  out  how  an  important  case  was  de¬ 
cided,  and  the  local  papers  had  cut  wire- 
service  reports  for  space,  leaxdng  the 
reader  with  more  questions  than  an¬ 
swers.  Those  answers  won’t  be  coming 
from  all-news  radio  or  the  cable  TV 
channels. 

Even  in  those  cities  where  press 
coverage  of  “the  living  Constitution”  — 
as  Chief  Justice  John  Marshall  called  it, 
to  show  that  the  words  are  not  graven 
in  stone  —  is  adequate,  something  vital 
is  missing. 

U.S.  Supreme  Court  Justice  William 
Brennan  once  said  to  me  that  even  when 
people  do  get  to  know  the  decisions  of 
the  high  court,  that  information  is  in¬ 
complete,  unless  they  also  know  how  the 
case  began  on  its  way  to  the  court  —  and 
who  the  principals  of  the  case  are. 

Brennan  emphasized  that  if  the 
press  paid  attention,  from  the  start, 
to  cases  that  were  likely  to  change  the 
lives  of  many  Americans,  the  ultimate 
decisions  would  mean  more  —  and 
would  be  a  lot  clearer  —  to  readers 
and  viewers. 

Reporters  and  editors  have  a  working 
model  in  Peter  Irons’  “The  Courage  of 
Their  Convictions:  Sixteen  Americans 
Who  Fought  Their  Way  to  the  Supreme 
Court”  (available  in  Penguin  paperback). 
In  this  book,  seminal  decisions  come 
alive  about  libel,  refusals  to  salute  the 
flag  in  school,  sodomy  laws,  abortion, 
school  prayer,  unequal  financing  of  pub¬ 
lic  schools,  civil  rights,  and  other  vivid 
illuminations  of  “the  rule  of  law.”  There 
are  interviews  with  the  people,  often  with 
scant  resources,  who  fought  their  way  to 
the  court;  accounts  of  the  battles  among 
the  justices  themselves;  and  the  effects  of 
the  decisions  —  not  only  on  the  litigants 
but  on  all  of  us. 

U.S.  Supreme  Court  Justice  Anthony 
Kennedy  warns  that  “the  Constitution 
needs  renewal  and  understanding  each 
generation,  or  else  it’s  not  going  to  last.” 
That  warning  should  have  particular  im¬ 
pact  on  the  press,  for  how  else  will  the 
public  understand  when  its  rights  are 
strengthened  —  or  weakened? 

Journalism  professors,  please  copy.  0 
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Announcing  a  new  partnership  that  adds  excellent 
business  coverage  to  the  leading  supplemental  news  wire. 

BridgeNews 

Mark  Simcis 

EWS  SERVICE 

Beginning  this  month.  The  New  York  Times  News  Service  is 
distributing  100  to  200  articles  a  day  from  BridgeNews,  the 
journalistic  arm  of  Bridge  Information  Systems,  a  world  leader  in 
financial  news.  With  600  journalists  in  100  cities  worldwide, 
BridgeNews  covers  a  wide  spectrum  of  company  and  market  news 
in  the  United  States  and  abroad.  Through  BridgeNews’ 
sophisticated  sorting  technology,  the  News  Service  can  alert  editors 
to  local  company  news  and  business  developments  of 
greatest  interest  in  their  communities. 

The  BridgeNews  report  is  integral  to  The  New  York  Times 
News  Service  and  available  to  clients  of  all  levels  of  service. 

For  more  information,  contact: 

UNITED  STATES  AND  CANADA 
Bob  Parnell,  in  New  York 
800-535-4425  or  famellb@nytimes.com 

U.S.  NEWSPAPERS  UNDER  50,000  CIRCULATION 
Connie  White,  in  Kansas  City 
800-444-0267  or  whitec@nytimes.com 

INTERNATIONAL 
Karl  Horwitz,  in  Paris 
33-1-47-42-17-11  or  nyt@calva.net 
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(BUT  YOirVE  GOT  TO  AOMIT  IT’S  A  NICE  BENEFIT.) 


In  the  October  22nd  issue  of  USA  WEEKEND  Magazine,  learn  about  Make  a  Difference  Day, 
the  largest  single  day  of  volunteering  in  America.  USA  WEEKEND  Magazine  organized  this 
aiuTlLjfl  effort  to  help  people  reach  out  and  connect  with  their  communities.  It's  one  of  the  many  ways 
our  magazine  can  attract  new  readers  to  your  newspaper  and  create  a  bond  with  the 
ones  you  already  hove.  For  more  information  on  how  you  can  make  us  a  part  of  your 
newspaper,  call  Dove  Barber,  Vice  President,  Newspaper  Relations  at  (21 2)  715-2131 


MAGAZINE 


mm 


t- 


